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He  shall  judge  among  the  nations  and  shall  rebuke  many  people;  and 
they  shall  beat  their  swords  into  plowshares  and  their  spears  into  pruning  hooks;  na¬ 
tion  shall  not  lift  up  sword  against  nation,  neither  shall  they  learn  any  more  war.  ” 


THE  BECKETT  PAPER  CO.,  Makers  of  Good  Paper  Since  1848,  Hamilton,  Ohio 


Resolve  for  1944 


to  build  up  and  use  a  good  library  of  reference 
books  pertaining  to  your  work.  Twill  pay. 
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by  J.  S,  Mertle  and  Harry  Keusch 


Encyclopedia  of  Ideas _ _ _ _ _ $20.00 

Paragraphs  on  Printing — by  Bruce  Rogers _  10.00 

Proofreading  and  Copy-Preparation — by  Joseph  Lasky _  7.00 

Manual  of  Stereotyping — by  Joe  Goggin _  5.00 

Letterhead  Design  and  Manufacture — by  Frederick  Scheff... .  5.00 

The  Practice  of  Press  work — by  Craig  R,  S  picker _  4.00 

Standard  Book  on  Estimating  for  Printers — by  Fred  W,  Hoch....  3.75  ' 

My  First  Seventy-Five  Years — by  Theodore  Regensteiner -  3.00 

Earhart  Color  Plan _ _ _  3.00 

The  University  of  Chicago  Manual  of  Style . .  3.00 

Handbook  for  Pressmen — by  Fred  W,  Hoch _  3.00 

A  Practical  Touch  System — by  E.  B.  Harding _  2.27 

Pressroom  Problems  and  Answers — by  Fred  W,  Hoch _  2.00 

The  Practice  of  Printing — by  R,  L,  Polk _  2.00 

Advertising  and  Its  Mechanical  Production — by  Carl  R,  Greer _  1.89 

Printing  and  the  Allied  Trades — by  R,  Randolph  Karch _  1.50 

Pressman’s  Pocket  Manual — by  J,  Harrison _ _ _  1.50 

Tips  on  Presswork — by  G,  C,  Cooper-.- _ _  1.00 

Direct  Advertising  and  the  Printer — by  Albert  Highton _  1.00 

Associated  Chicago  Artists  Directory  and  Suggestion  Book _  1.00 
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SMICO  INKS 

It's  that  Sleight  Difference 


"We  Can 

to  the  future  for  a  greatly  increased  use  of  offset  lithog¬ 
raphy  for  hook  production,”  said  Harry  A.  Porter,  of 
the  Harris-Seybold-Potter  Company,  before  the  recent 
meeting  of  the  Book  Manufacturers^  Institute. 

As  one  who  is  in  close  personal  contact  with  printing  de¬ 
velopments  throughout  the  country,  Mr.  Porter  is  in  a 
position  to  talk  authoritatively.  And  he  knows  that  what 
he  says  about  offset  lithography  with  reference  to  book 
production  is  just  as  applicable  to  other  forms  of  printed 
production. 

How  will  it  affect  you?  Are  you  already  doing  offset;  are 
you  planning  to  add  the  process  to  your  present  facili¬ 
ties;  or  are  you  giving  attention  to  its  possibilities? 

Whichever  it  is  that  you  are  doing,  you  should  learn  all 
you  can  about  the  subject. 

“Photolithography  and  Offsot  Printing" 

by  J,  S,  Mertle  and  Harry  Keusch 

is  still  the  most  authoritative  work  on  the  subject  for  the 
expert  as  well  as  the  beginner. 

300  pages — well  illustrated 

Price  $6.00 

Please  send  money  with  order  to  eliminate  bookkeeping  expense 

THE  GRAPHIC  ARTS  PUBLISHING  CO. 

608  South  Dearborn  Street  Chicago  5,  Illinois 
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Translated  in  terms  of  machines  and  men  it  means  that  every  work¬ 
man  is  expected  to  turn  out  the  finest  job  his  ability  and  training 
will  permit.  Millions  of  new  workers  have  entered  the  picture  and 
careful  equipment  maintenance  takes  on  even  greater  importance. 


CHALLENGE  COUNSELS 


Every  true  American  knows  by  now  that  the  chips 
^  are  down  and  we’re  in  to  win. 


Run  your  machines  with  care. 
Keep  all  moving  parts  properly 
oiled  and  in  perfect  adjust¬ 
ment.  Critical  materials  are 
scarce  and  the  replacement  of 
broken  or  worn  parts  cannot 
always  be  made.  Challenge  is 
ready  at  any  time  to  contribute, 
in  every  way  possible,  to  more 
efficient  plant  operation.  We 
shall  consider  your  inquiry  an 
opportunity  to  help.  It  will 
receive  prompt  attention. 


THE  CHALLENGE  MACHINERY  CO. 


MAIN  OFFICE  AND  FACTORY: 

GRAND  HAVEN,  MICHIGAN 


EASTERN  SALES  OFFICE: 

50  Church  Street,  NEW  YORK 
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In  your  plans  for  the  future  in¬ 
clude  a  Rouse  Vertical  Miterer 
as  an  essential  piece  of  postwar 
equipment. 

The  Rouse  Vertical  Rotary 
Miterer,  illustrated,  will  cut  1000 
accurate  miters  an  hour,  direct 
from  strip  material.  No  previous 
cutting  to  length  is  necessary. 
The  Rouse  Vertical  Rotary  Mi¬ 
terer  is  used  extensively  for  mak- 

H.  B.  ROUSE 

2214  NORTH  WAYNE  AVE 


ing  decorative  units  and  orna¬ 
ments  from  strips.  It  is  definitely 
a  time  and  labor  saver. 

Orders  are  being  accepted 
now  and  stamped  for  delivery 
according  to  the  date  of  receipt. 
Manufacture  of  the  Rouse  Verti¬ 
cal  Miterer  will  be  resumed  as 
soon  as  materials  and  our  factory 
facilities  are  released  from  es¬ 
sential  war  work. 

&  COMPANY 

UE,  CHICAGO  14,  ILLINOIS 
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Oh  ShcnaMhf  pp^tal  ^ate^ 


AS  this  is  being  written,  there  is 
under  consideration  in  Congress 
a  proposal  by  the  House  Ways  and 
Means  Committee  to  increase  radically 
the  postage  rates  on  several  classes  of 
mail  and  postal  services. 

The  rates  on  third  class  mail,  which 
includes  catalogues,  booklets,  broad¬ 
sides,  price  lists,  etc.,  all  produced  in 
printing  plants,  are  doubled.  Passage 
of  the  tax  bill  with  this  provision  in¬ 
cluded  would  be  disastrous  to  the  com¬ 
mercial  printing  business  of  the  United 
States. 

A  flood  of  protesting  letters  and  tele¬ 
grams  have  poured  in  on  Congressmen 
and  Senators,  but  these  had  no  effect 
when  the  bill  came  up  for  action  in  the 
House  under  gag  rule,  which  practi¬ 
cally  precluded  debate  and  amend¬ 
ments.  The  bill  was  passed  by  the 
House  without  a  record  vote  the  same 
day  it  was  introduced. 

The  Senate  is  giving  the  measure 
much  more  thoughtful  and  intelligent 
consideration.  The  bill  was  referred 


to  the  Senate  Finance  Committee 
which  held  hearings  on  its  various  pro¬ 
visions.  On  December  1  the  entire  ses¬ 
sion  of  that  Committee  was  given  over 
to  testimony  on  postal  rates,  and  much 
convincing  evidence  was  presented  by 
printers  and  advertisers.  The  Commit¬ 
tee  then  asked  Postmaster  General 
Walker  to  testify  and  he  confirmed 
the  contention  of  printers  and  mail- 
users  that  the  increased  rates  would 
result  in  decreased  volume  and  would, 
therefore,  fail  to  raise  the  expected 
revenue. 

The  National  Council  on  Business 
Mail  has  carried  on  a  good  fight  against 
the  measure  and  deserves  the  gratitude 
of  the  entire  printing  industry. 

Until  the  tax  act  is  passed  and 
signed,  we  urge  printers  to  write  their 
Senators  protesting  about  the  imposi¬ 
tion  of  a  100%  tax  on  third  class  mail 
rates  and  pointing  out  that  mail  is  an 
essential  service  which  should  not  be 
used  as  a  channel  of  taxation.  Postal 
rates  should  be  frozen  “for  the  dura- 
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explained  for  your  customers 


Customers  are  impatient  people.  They  don’t  like  to  be  told  about  new  limita¬ 
tions.  They’d  rather  see  for  themselves  .  .  . 

That’s  why  printers  are  delighted  with  this  new  U.S.E.  folder,  for  it  shows 
the  whole  story  of  Schedule  VII,  Limitation  Order  L-120,  W.P.B. — AT  A 
GLANCE.  Here  are  envelope  limitations  and  exceptions  stripped  of  all  legal 
maze-talk — presented  in  word  and  picture  for  quick  understanding. 

Try  it  on  your  customers.  Your  paper  merchant  will  supply  copies — free. 


UNITED  STATES  ENVELOPE  COMPANY 

General  Offices,  Springfield  2,  Massachusetts 
13  Manufacturing  Divisions  ...  5  Sales-Service  OflBces 

II-S€  envelopes  0 

Af aiders  o/ Envelopes  •  Writing  Papers  •  Linweave  Papers  •  Note  Books  •  Transparent 
Containers  •  War  Product  Packaging  •  Paper  Cups  •  Toilet  Tissue  •  Paper  Towels 
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Postwar  Markets 


by  Arthur  Hirose 

Director  of  Promotion  and  Market  Research 
McCall  Corporation 


The  following  are  excerpts  from  a  talk  given  before 
the  New  York  Employing  Printers  Association. 


★  You  make  and  sell  printed  promotion 
and  advertising.  What  will  your  mar¬ 
kets  be  like  after  the  war?  Of  one 
thing  be  certain.  The  people  who  ex¬ 
pect  to  go  back  to  what  they  call  the 
good  old  days  in  business  or  marketing 
are  doomed  to  terrible  disappointment. 
There  can  be  no  return  to  “normal” — 
to  the  good  old  days.  The  business  man 
who  plans  only  to  return  to  business 
as  usual,  when  the  war  ends,  is  com¬ 
mitting  business  suicide.  The  prewar 
days  are  gone  forever.  As  a  friend  of 
mine  puts  it,  you  can  sleep  late  in  the 
morning  by  pulling  down  the  shades, 
but  you  can’t  stop  the  sun  from  rising. 

How  will  markets  change  physically, 
when  the  war  is  over?  For  one  thing, 
expect  a  decentralization  of  popula¬ 
tion,  with  more  new  and  smaller  com¬ 
munities.  This  will  be  an  opportunity 
for  advertising  and  printed  promotion 
because  it  will  result  in  more  stores  and 
businesses  to  serve  our  spread-out 
population. 

The  reasons  for  decentralization  of 
population  are  many.  Cities  won’t  grow 
at  their  high  prewar  or  war  rate  be¬ 
cause  most  cities  have  multi-storied  fac¬ 


tories  where  straight-line  mass  produc¬ 
tion  is  difficult.  Most  of  these  older  fac¬ 
tories  have  no  adequate  parking  places 
for  workers*  cars  and  more  important, 
they  have  near  by  no  decent  housing 
for  workers’  families. 

The  newer  more  efficient  factories  are 
away  from  the  cities.  These  plants  are 
one-storied  affairs  where  modern 
straight-line  mass  production  can  be 
done  better.  These  newer  plants  have 
ample  parking  spaces  around  them  and 
cheap  land  near  by  where  decent 
homes  for  workers  can  be  built,  sur¬ 
rounded  by  air  and  space. 

Transportation  after  the  war  will  af¬ 
fect  postwar  markets  for  goods  and  for 
services  like  printed  promotion  and 
advertising.  We’ll  have  more  and  better 
roads  and  highways.  We’ll  have  more 
economical  automobiles  to  run  on 
those  highways.  We’ll  have  better  bus 
transportation  and  better  railroad 
equipment.  We’ll  see  an  increase  in 
commercial  and  private  airplane  trans¬ 
portation. 

Communication,  like  transportation, 
will  be  improved  after  the  war — more 
dial  telephones,  commercial  radio. 
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Something 
Worth  Looking  For 

Something  much  more  important  than  synthetic  rubber  is 
built  into  every  DAYGO  Printing  Roller  made  by  Dayton 
Rubber.  \bu  might  call  it  Technical  Excellence.  Or  you  might 
more  accurately  call  it  the  heartaches  and  achievements  of 
Chemical  and  Research  Technicians  who  during  37  years  have 
patiently  devoted  millions  of  man-hours  of  sweat  and  labor 
to  continuous  rubber  research  and  development. 

For  example,  in  one  year — on  one  product — the  men  of 
Dayton  Rubber  have  devoted  more  than  166,000  man-hours 
to  research  and  development  work.  In  addition  during  the 
same  period,  they  have  made  over  1,000  separate  laboratory 
tests  and  some  1,200  field  tests. 

Product  of  all  this  is  a  Renewable  Surface  Printing  Roller 
built  upon  the  enduring  and  constantly  fortified  foundation 
of  priceless  experience  in  the  processing  and  application  of 
all  available  (or  likely  to  be  available)  natural  or  synthetic 
rubbers  of  every  type.  It  bears  the  name  DAY  CO,  a  trade¬ 
mark  of  Dayton  Rubber,  It  is  a  name  worth  looking  for. 

THE  DAYTON  RUBBER  MFC.  CO.,  DAYTON  1,  OHIO 
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facsimile  reproduction,  television  and 
improvements  in  the  graphic  arts. 

Postwar  improvements  in  transporta¬ 
tion  and  communication  will  continue 
a  trend  hastened  by  the  war  and  that  is 
a  levelling  of  sectional  differences  in 
your  markets.  Members  of  the  armed 
forces  in  their  training  have  travelled 
from  one  section  of  our  vast  nation  to 
another.  So  have  war  workers  in  their 
migrations.  After  the  war,  not  only 


people  but  merchandise  and  ideas  will 
be  quickly  interchanged  not  just  from 
one  section  of  the  United  States  to  an¬ 
other,  but  also  from  America  to  the 
rest  of  the  world.  Possibly  national  ad¬ 
vertising  and  national  brands  will  be 
succeeded  by  international  advertising 
and  international  brands. 

One  important  physical  change  in 
our  markets  will  be  in  housing.  One  of 
the  great  hopes  for  postwar  America  is 
a  housing  boom,  not  in  terms  of  the 
350  thousand  new  home  units  we  used 
to  build  in  an  average  year,  before  the 


war,  but  a  boom  in  terms  of  a  million  I 
new  homes  erected  each  year  for  as  I 
many  as  ten  years.  Some  experts  expect  ■ 
prefabricated  homes  to  play  a  large  ■ 
part  in  such  a  housing  boom.  Any! 
radical  changes  in  housing  will  natur-l 
ally  have  to  be  “sold”  to  people  through  jj 
advertising  and  printed  promotion. 

Markets  are  really  people^  not  places. 
So  what  will  be  some  of  the  changes  in 
people  that  will  affect  the  postwar  mar¬ 
ket  for  advertising  and  printed  promo¬ 
tion? 

For  one  thing,  there’ll  be  a  sharper 
cleavage  between  the  young  and  the  I 
old.  Last  year,  more  children  were  ^ 
born  in  the  United  States  than  in  any 
year  in  our  history.  This  was  a  war 
result.  But  if  the  war  lasts  much 
longer,  marriages  and  births  are  both 
bound  to  decline  as  more  and  more 
millions  of  our  men  are  outside  the 
United  States. 

Young  people  of  all  age  groups  won’t 
bulk  as  large  in  our  postwar  popula¬ 
tion  for  some  years.  But  the  young  peo¬ 
ple,  while  a  smaller  numerical  group, 
will  be  a  vital  and  distinct  group.  Com¬ 
ing  back  from  services  abroad  or  in 
war  plants,  young  men  and  women  will 
be  a  better  educated  group  than  ever 
before — educated,  not  in  a  formal 
sense,  but  educatetl  in  the  sense  they 
will  have  expanded  horizons.  These 
young  people  will  know  intimately 
some  of  the  marvels  of  science  and  in¬ 
dustry  which  the  war  has  developed. 
It  will  be  these  young  people  who  will 
be  eager  to  try  new  things — prefab¬ 
ricated  houses,  private  airplanes,  radi¬ 
cally  changed  automobiles,  etc. 

The  “oldsters”  in  our  population, 
lacking  the  broadening  experience  of 
intimate  contact  with  the  war — with 
radar,  with  walkie  talkie  radio,  with 
plastics  and  synthetics — will  be  apt  to 
resist  radical  changes.  They  will  be 
the  replacement  market,  but  not  the 
market  for  radically  new  products  and 
ideas.  They  will  want  comfort,  con- 
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RESERVE  ALL  THAT  CHRISTMAS  IS 

Give 

Worship  . . .  Peace  on  earth  . . .  Home  .  ,  .  Starry- 
eyed  children  .  .  .  Freedom  .  .  .  Everything  that 
Christmas  means  to  God-fearing  free  Americans 
is  identical  to  those  ideals  for  which  we  fight. 
Ideals  which  War  Bonds  help  preserve.  More 
families  are  separated  this  year  than  ever  before, 
and  useless  giving  actually  becomes  offensive  to 
people  who  give  their  men  and  women  to  save 
America.  This  is  the  year  to  give  War  Bonds  and 
Stamps  and  provide  new  power  for  American 
arms.  Buy  for  those  in  service.  Then  get  bonds 
for  folks  at  home  .  .  .  and  for  yourself.  First  of 
all  this  Christmas,  Give  War  Bonds! 


MILLS  AT  HAMILTON.  OHIO  .  .  .  CANTON.  N.  C.  .  .  .  HOUSTON.  TEXAS 
Manufacturers  of  Advertisers*  and  Publishers’  Coated  and  Uncoated  Papers,  Cardboards, 

Bonds,  Envelope  and  Tablet  W riting . . .  2,000,000  Pounds  a  Day 

DISTRICT  SALES  OFFICES 

NEW  YORK.  CHICAGO,  PHILADELPHIA,  CLEVELAND,  BOSTON.  ST.  LOUIS,  CINCINNATI.  ATLANTA 


venience,  less  work,  but  no  violently 
new  experiences. 

Casualties  of  war  are  largely  men. 
Hence  women  will  enter  the  postwar 
period  in  numerically  greater  strength 
than  men.  Also  women  will  come  into 
their  own  in  greater  power  and  im¬ 
portance. 

Women  are  in  industries  and  business 
as  never  before — one  out  of  every 
three  is  in  the  labor  force.  Women, 
whether  in  war  plants  or  the  WAGS  or 
WAVES,  will  come  out  of  the  war  with 
new  skills  and  new  assurance.  They 
will  know  men’s  jobs.  They  will  know 
manufacturing  processes.  They  will 
know  how  to  make  and  repair  things. 
They  will  have  new  and  greater  knowl¬ 
edge. 

It  is  obvious  that  more  of  the  post¬ 
war  advertising  and  printed  promotion 
must  be  directed  to  women — and  it 
must  be  better  advertising,  because  of 
women’s  increased  war-bom  knowl¬ 
edge. 

Contrasted  with  the  growth  in  im¬ 
portance  of  women,  we  expect  a  decline 
in  the  servant  population  in  America. 


War  has  given  servants  and  others  who 
once  were  in  menial  work  new  vistas  of 
more  interesting  work.  Therefore  me¬ 
chanization,  not  manual  labor,  will  be  a 
keynote  in  postwar  America.  The  ma¬ 
chines  and  services  that  must  supplant 
the  servant  class  will  need  advertising 
and  printed  promotion — that  goes  with¬ 
out  saying. 

Markets,  in  terms  of  people,  will  be 
expanded  for  two  other  important  rea¬ 
sons.  The  first  has  to  do  with  income. 
Unfortunately,  before  the  war,  while 
the  rich  were  very  rich  they  were  few 
in  number.  They  could  buy  expensive 
products  but  for  each  product  the  mar¬ 
ket  was  small.  On  the  other  hand  there 
were  millions  of  families  so  poor  they 
just  couldn’t  buy  most  advertised  prod¬ 
ucts. 

One  happy  result  of  the  war  has  been 
the  lifting  up  of  millions  of  the  poor 
into  the  ranks  of  the  middle-income 
people.  This  means  that  after  the  war 
there  should  be  a  bigger  market, 
money  wise,  because  the  great  middle 
class  has  always  been  the  best  market 
for  goods  and  services. 

The  other  important  reason  why  peo¬ 
ple  will  constitute  a  better  market, 
after  the  war,  is  related  to  money  and 
income.  The  war,  with  its  higher  earn¬ 
ings  for  millions  of  our  families,  has 
permitted  them  to  sample  merchandise 
they  never  bought  before.  Women  who 
never  owned  a  fur  coat  have  bought 
one  with  war  earnings.  When  that  one 
wears  out,  they’ll  want  another  fur 
coat.  Men  who  never  before  had  a  good 
watch,  now  have  one.  People  who  could 
afford  only  beer  can  now  buy  cocktails 
and  highballs.  Whether  they’re  better 
off  is  not  the  point.  The  war  has  per¬ 
mitted  a  sampling  of  goods  and  services 
that  will  expand  postwar  markets,  be¬ 
cause  once  generated,  such  wants  and 
desires  persist. 

We’ve  mentioned  that  wartime  travel 
has  accelerated  an  interchange  of  peo- 

( Continued  on  page  56) 
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SPOTS  THAT  JUMP  AROUND  DON’T 
BELONG  ON  A  PRINTED  SHEET 


The  elusive  spots  and  specks  that 
mysteriously  appear  on  halftones 
and  solids  are  not  always  a  matter 
of  chance~-or  the  result  of  Inade¬ 
quate  cleaning. 

Often  they  are  directly  traceable 
to  the  use  of  over-age  or  out-of¬ 
season  rollers— for  such  rollers  do 
not  have  the  necessary  tack  and 
resiliency  to  keep  the  form  clean 
and  at  the  same  time  lay  ink  prop¬ 


erly.  No  roller  should  be  expected 
to  last  forever. 

New  Bingham  Rollers  are  good 
investments.  They  help  produce  bet¬ 
ter  printing,  save  ink,  and  permit 
faster  running  speed. 

You  should  check  your  rollers 
frequently. 

If  you  have  a  roller  problem,  see, 
telephone,  or  write  your  nearest 
Bingham  representative. 


SAM'L  BINGHAM'S  SON  MFG.  CO. 

Roller  Makers  Since  1847 

Manufacturers  of  Printers’  and  Litho-Offset  Rollers 

CHICAGO 

Atlanta  Daa  Moinaa  Indianapolis  Minneapolis  Pittsburgh 

Clevoland  Detroit  Kalamazoo  Nashville  St.  Louis 


Precision 

Composition 

by  Lester  A.  Neumann 

President,  M  &  L  Typesetting  & 
Electrotyping  Co.,  Chicago 


The  following  are  excerpts  from  a  talk 
given  November  18  before  the  Cleveland 
Club  of  Printing  House  Craftsmen. 


★  A  few  days  ago  I  was  in  Washington, 
which  everyone  knows  is  now  the  most 
topsy-turvy  place  in  the  country.  It  is 
like  election  day  every  day  and  Hal¬ 
loween  every  night.  I  didn’t  spend  the 
night  there,  however,  because  I 
couldn’t.  How  was  I  to  know  that  all  the 
park  benches  were  reserved  two  weeks 
in  advance? 

But  I  did  get  something  to  eat.  I  had 
lunch  with  an  official  of  one  of  the  Gov¬ 
ernment  agencies  interested  in  keeping 
the  small-businessman  in  business.  I 
know  that  sounds  strange,  but  that  is 
what  this  fellow  is  working  on.  He 
made  one  remark  which  I  thought  ex¬ 
tremely  pertinent  to  our  own  line.  He 
said  that  many  successful  small-busi¬ 
nesses  had  been  built  on  a  reputation  of 
quality  or  precision  work  and  that  those 
who  failed  could  in  many  instances 
trace  their  failure  to  the  fact  that  they 
had  failed  to  keep  high-class  workman¬ 
ship  their  watchword. 

These  statements  set  me  thinking 
about  our  own  business  of  typesetting. 


How  many  people  in  the  composing- 
room  really  do  precise  work? 

In  the  past  few  years  we  have  run 
into  so  much  competition  from  van- 
types,  multigraphs,  multiliths,  and  all 
the  other  substitutes  for  fine  printing 
that  many  composition  shops  have  been 
forced  to  put  more  emphasis  on  low 
costs  to  meet  such  competition.  In 
trying  to  reduce  overhead,  there  has 
actually  been  a  great  loss  in  precise 
practices.  Many  persons  in  our  busi¬ 
ness  have  forgotten  that  fine  work  is 
really  the  safest  assurance  of  our  bread 
and  butter. 

To  reassure  myself  that  we  had  not 
lost  sight  of  real  precision,  I  decided  to 
give  our  own  shop  a  check-up.  I  was  not 
too  well  pleased  with  the  result  of  my 
little  survey,  but  I  did  develop  a  list  of 
safeguards  which  our  shop  follows  with 
dividend-paying  results,  and  any  other 
typesetting  shop  can  adopt  to  attain 
equally  satisfactory  results. 

First  of  all,  there  is  a  lesson  to  be 
learned  from  the  makers  of  Claybourn 
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A  good  name  cannot  be  bought.  It  must 
be  earned.  Good  deeds  —  fair  dealing 
—  honest  craftsmanship  —  they  were  all 
high  in  the  ideals  of  the  founders  of 
this  mill.  They  are  just  as  high  today 
in  the  ideals  of  the  modern  Bryant  organi¬ 


gram  . . .  tomorrow  on  fine  printing  papers 
that  will  be  as  far  ahead  of  their  day  as 
Lincoln  was  ahead  of  his. 

For  now  .  .  .  while  Bryant  production  is 
concentrated  on  Victory  .  .  .  Bryant  in¬ 
genuity  is  actively  dedicated  to  the  future 
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zation.  ...  to  better  papers  for  the  gigantic  job 

The  Bryant  name  today  goes  on  paper  that  printing  will  have  to  do  when  peace 
contributing  greatly  in  the  Victory  pro-  comes  again. 


CVtHY  DAY  MORt  PRINTIRS  ARt 
USING  MORC  PARtR  MADt  BY 


COATCD,  UNCOATED  AND  SPECIALTY  BOOK 
1  PAPEPS  FOR  LETTERPRESS,  OFFSET,  ROTOGRAVURE 

I 


BRYANT 

PAPER  COMPANY 

KALAMAZOO  29F,  MICHIGAN 

CHICAGO  SAN  FRANCISCO  NEW  YORK 
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equipment.  They  have  shown  that  let¬ 
terpress  printing  can  be  done  with  prac¬ 
tically  no  makeready.  Their  equipment, 
all  of  the  rotary  type,  necessitates  the 
use  of  electrotypes,  and  Mr.  Claybourn 
has  done  a  splendid  job  of  educating 
printers  in  the  elimination  of  waste  in 
rotary  letterpress  printing. 

Today,  we  hear  a  lot  of  talk  about 
pre-makeready,  which  is  really  a  mis¬ 
nomer.  We  should  strive  to  eliminate 
unnecessary  makeready.  By  that  I  mean 
the  time  spent  compensating  for  mis¬ 
takes  in  the  forms  that  plain  common 
sense  could  eliminate.  Economical  pro¬ 
duction  in  other  lines,  such  as  automo¬ 
biles,  planes,  radios,  is  based  on  ac¬ 
curacy.  Can  you  imagine  the  assembly 
line  in  any  automobile  plant  stopped  to 
make  ready  a  nut  that  wasn’t  correct 
in  size? 

Only  when  we  compositors  produce 
type  that  is  perfect  in  height  and  fur¬ 
nish  forms  that  are  properly  justified, 
so  that  the  pressmen  can  print  prac¬ 
tically  without  makeready,  will  we  have 
turned  the  art  of  typesetting  into  the 
science  of  composition  and  will  we 
have  slowed  the  diversion  of  printing 
from  letterpress  to  other,  less-satisfac¬ 
tory  processes,  which  are  acceptable 
only  because  of  the  price  differential. 

How  can  type  be  produced  so  perfect 
that  waste  heretofore  tolerated  can  be 
eliminated  and  such  a  saving  in  print¬ 
ing  costs  produced  that  printers  will 
again  be  able  to  get  the  quantity  of 
work  that  should  be  done  by  letter- 
press?  And  incidentally,  only  through 
this  form  of  printing  may  worthwhile 
knowledge  be  preserved  permanently. 

For  the  actual  production  of  perfect 
type,  let’s  start  with  the  linotype  de¬ 
partment.  Here  is  an  inflexible  set  of 
rules  that  every  machinist  in  our  plant 
must  follow: 

1.  Thoroughly  dust  with  compresred 
air  once  a  week. 

2.  Clean  plungers,  plunger  wells,  and 
skim  dross  from  pots  every  morn¬ 


ing;  once  a  week  immerse  plungers  I 
in  beef  tallow  and  rotate  plungers  | 
on  a  felt  pad  that  has  been  dusted  1 
thoroughly  with  graphite.  Plungers,  \ 
wells,  and  metal  must  be  kept  free  | 
of  dross.  This  procedure  will  pre-  f 
vent  frozen  plungers.  We  haven’t  ! 
had  a  stuck  plunger  in  seven  or  ^ 
eight  years.  | 

3.  Twice  daily  clean  and  oil  mold 
disks;  remove  all  accumulations 
from  face  of  molds  and  vice  jaws 
with  a  piece  of  brass  rule ;  clean  out 
locking  stud  blocks  and  put  a  drop 
of  oil  on  each  locking  stud;  see  that : 
front  mold  wiper  is  in  good  working  || 
condition;  wipe  off  mouthpiece.  |i 

4.  Every  two  weeks  give  each  mold  a  1 
thorough  cleaning  and  polishing 
with  a  good  polish,  being  sure  to 
remove  all  foreign  matter  from  the 
backs  of  molds.  During  this  opera¬ 
tion  grease  mold  disk  slide  and  sup¬ 
port;  inspect  back  mold  wiper  and 
lubricate  with  a  pasty  mixture  of 
graphite  and  oil;  drill  mouthpiece 
holes  until  they  are  clear  and  the 
metal  flows  freely  through  them; 
clean  mouthpiece  vents  and  check 
lock-up. 

5  Clean  spacebands  once  a  day  on  a 
graphite  board,  first  removing  with 
a  piece  of  brass  rule  any  foreip 
matter  that  may  have  accumulated 
on  the  sleeve  of  the  band. 

6.  Once  every  hour  check  slugs  from 
each  machine  for  type  height  and 
point  size,  watching  for  any  damage 
to  liners,  back  knives,  and  side 
trimming  knives. 

7.  Keep  a  close  check  on  heating  units 
and  thermostats  to  maintain  an  even 
temperature  between  535°  and  550*. 

The  fundamental  requirement  for 
good  linotype  slugs  is  a  clean  machine. 
If  your  machine,  molds,  and  liners  are 
dirty,  it  is  impossible  to  get  perfect 
slugs. 

Let  us  return  to  my  statement  that 
slugs  from  each  machine  should  be 
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PEACE  still  waits  beyond  the  horizon.  So  our  job  today  is 
to  win  this  war  as  quickly  and  as  completely  as  we  can. 
That's  why  Chandler  &  Price  is  devoting  its  entire  produc> 
tion  facilities  to  war  material.  That's  why  we  can't  supply 
new  printing  presses  or  new  paper  cutters  except  upon  gov* 
emment  order. 

There's  no  doubt  in  any  of  our  minds  that  we  will  win  this 
war  .  .  .  We  may  not  know  exactly  when  .  .  .  nor  just  how 
, . .  but  we  do  know  that  win  we  will  .  .  .  we  must.  When 
that  happy  event  has  come  to  pass.  Chandler  &  Price  can  once 
again  devote  itself  wholly  to  the  task  of  meeting  your  peace¬ 
time  requirements  for  printing  presses  and  paper  cutters. 

In  the  meantime  .  .  . 

Our  counsel  is  to  prolong  the  life  and  usefulness  of  your 
present  equipment  by  every  possible  means.  Operate  it 
carefully  .  .  .  Clean  it  often  .  .  .  Lubricate  it  properly  and 
regularly  .  .  .  Inspect  it  thoroughly  and  frequently  .  .  .  Repair 
or  replace  worn  parts  promptly  .  .  .  Feel  free  to  consult  us 
lor  advice  and  suggestions. 


CHANDLER  & 


CLEVELAND,  ONI 


checked  once  an  hour.  This  is  really  the 
secret  of  casting  accurate  linotype 
slugs.  We  use  two  convenient  gauges 
manufactured  by  Vandercook.  They 
are  extremely  accurate  and  easy  to  use. 
With  the  type-high  gauge,  you  can  tell 
in  a  second  whether  slugs  are  low  or 
high.  As  this  gauge  uses  spring  ten¬ 
sion,  it  exerts  the  same  amount  of  pres¬ 
sure  every  time  you  use  it,  and  you  do 
not  get  the  variations  that  go  with  a 
hand  micrometer. 

Slug  thickness  is  another  important 
part  of  linotype  composition.  Undoubt¬ 
edly,  all  of  us  have  had  jobs  that  we 
have  had  to  run  on  two,  three,  or  more 
machines,  but  when  we  started  the 
make-up  we  found  that  the  same  num¬ 
ber  of  slugs  from  one  machine  ran  5  or 
6  points  stronger  than  the  slugs  from 
another  machine.  Of  course,  we  can  al¬ 
ways  even  them  out  by  carding  but  this 
makes  the  job  spongy.  Those  of  you 
who  have  worked  on  the  stone  know 
what  you  thought  of  the  compositor 
that  sent  such  forms  to  you  for  lock-up. 

Every  size  slug  has  a  definite  thick¬ 
ness  that  it  should  be  cast,  and  with  the 
aid  of  a  gauge  it  can  be  cast  to  that 
thickness  every  hour  of  the  day  and 
every  day  of  the  year.  That  is  scientific 
composition.  The  guesswork  is  elim¬ 
inated. 

We  have  obtained  much  better  pro¬ 
duction  from  our  machines  since  we 
started  checking  for  accuracy  than 
ever  before.  All  our  men  know  that 
careless  work  will  not  be  permitted. 
Perfect  slugs  result  in  faster  make-up, 
and  many  hours  are  saved  every  day  in 
our  plant  by  continued  emphasis  that 
12x12  makes  144  points  and  not  140 
or  150.  We  use  the  Linotype  com¬ 
pany’s  standard  for  slug  thickness. 
Careful  check-up  also  insures  that  the 
machines  are  kept  in  better  running 
order.  Trouble  is  often  spotted  before 
it  develops  into  more  serious  and  costly 
break-downs.  In  these  days  of  increas¬ 
ing  scarcity  of  machine  parts  for  re¬ 


placement  it  means  valuable  time  ae 
well  as  dollars  and  cents  saved. 

Let  us  now  pass  on  to  the  monotype 
department.  If  the  keyboards  are  kept 
clean  and  properly  oiled  and  the  key 
bars  are  cleaned  occasionally,  a  good 
operator  will  give  you  satisfactory  pro¬ 
duction  in  this  department. 

In  the  casting  room  there  are  again 
many  things  which  must  be  watched. 
Here,  too,  the  type  must  be  checked 
frequently.  For  checking  mono  sorts, 
we  have  another  gauge,  which  is  simple 
and  efficient,  and,  I  might  add,  inexpen¬ 
sive.  It  is  just  an  ordinary  slip  gauge 
that  has  an  opening  at  one  end  of 
0.919  and  at  the  other  of  0.917.  Ex¬ 
actly  in  the  center  is  a  third  opening 
of  0.918.  If  a  piece  of  type  is  over 
0.919,  it  won’t  go  into  this  gauge;  and 
if  it  is  under  0.917,  it  will  fall  out  of  it. 
To  test  a  piece  of  type  on  it,  takes  just 
this  long.  Every  one  of  our  castermen 
has  one  of  these  gauges,  and  they  are 
used  continuously.  We  permit  a  toler¬ 
ance  of  one-half  of  one-thousandth, 
either  high  or  low,  and  in  our  opinion 
that  is  commercially  perfect. 

One  of  the  main  things  to  check  is 
that  all  casters  are  run  at  a  set  tem¬ 
perature;  that  is,  at  a  temperature  be¬ 
tween  750®  and  775°.  Standard  mono¬ 
type  metal  cast  on  a  monotype  machine 
running  at  150  r.p.m.  will  shrink  0.0025. 
The  ideal  condition  is  to  have  the 
machine  thermostatically  controlled. 
Varying  gas  pressure  will  vary  tem¬ 
perature  in  the  metal  pot.  In  our  shop 
we  have  gas  governors  on  the  supply 
lines  to  control  the  gas  pressure.  Molds 
will  become  worn  from  constant  con¬ 
tact  of  the  matrix  seat,  causing  low 
type.  A  speck  of  metal  on  the  face  of 
the  matrix  will  increase  the  height. 
These  are  things  to  guard  against  and 
to  check  constantly.  I  could  go  into 
greater  detail,  but  I  can  cover  it  all 
very  simply  by  saying  briefly:  Just 
make  sure  that  all  conditions  are  cor- 
( Continued  on  page  60) 
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on  Human  Comfort  with 

Armstrong  HUMIDIFICATION 

Also  prevents  paper  drying 
and  cuts  press  static 

Dry  air  from  winter  heat  cuts  working  efficiency 
in  plants  and  offices  to  a  surprising  degree,  en¬ 
courages  winter  colds,  and  favors  static.  Now 
you  can  eliminate  this  source  of  absenteeism  and 
lowered  efficiency  quickly  and  economically  by 
installing  Armstrong  HUMIDIFICATION. 
Also  used  to  keep  paper  in  workable  condition, 
to  maintain  glue  strength,  to  cut  static  on  print¬ 
ing  presses,  to  condition  print  blocks  and  to  pro¬ 
duce  better  printing. 

Low  cost;  as  little  as  $100  for  40,000  cu.  ft.  capac¬ 
ity.  Simple,  quiet,  practical;  connected  to  steam 
lines  like  a  unit  heater.  Fully  guaranteed.  Write 
for  literature. 


ARMSTRONG  MACHINE  WORKS 

877  Maple  Street  Three  Rivers,  Michigan 


Write 
for  new 
technicai 
bulletin 
No.  158 


KR  HOUR! 


WANTED!!! 

PRINTERS  INTERESTED 
IN  EXTRA  BUSINESS — 
EXTRA  PROFITS! 

Multiply  the  number  of  custom* 
ers  on  your  books  by  $12.50. 
The  total  represents  the  amount 
of  PROFIT  this  offer  may  mean 
to  you  in  the  next  twelve 
months!  PROFIT  on  business 
you  aren’t  getting  note! 

Your  average  customer  uses 
about  $50  worth  of  LABELS 
yearly.  You  can  get  this  busi* 
ness,  earn  20%  minimum  profit. 
We’ll  show  you  how.  Send  for 
Ever  Ready’s  Printers’  Profit 
Plan.  Cut  out  and  paste  this  ad 
on  your  letterhead.  Mail  today. 

Ever  Ready  Label  Corp. 

145  East  25th  Street 
New  York,  N.  Y. 


Typesetting 

Questions 


answered  by 
H.  C.  ROCKWELL 

Slugs  Stick  in  Mold; 
Preventive  Treatment 

/  am  again  having  trouble  with 
m  the  mouthpiece  on  my  machine. 
Stuck  slugs  are  numerous. 

The  machine  has  run  well  until  the 
last  three  or  jour  weeks.  It  is  one  you 
serviced  some  years  ago.  If  it  would  be 
possible  for  you  to  come  down  in  the 
near  future  I  will  greatly  appreciate  it, 
C.  C.  C.,  ITest  Frankfort,  III. 

I  regret  it  is  impossible  for  me  to 
■  leave.  However,  I  will  outline  a 
procedure  for  you,  in  the  hope  it  may 
locate  and  help  you  solve  your  problem 
of  stuck  slugs: 


Lorinc  Coes  Company 

ESTA  9  Lt  SH  £  D  19  30 

Worcester.  Massachusetts.  U.S.  A. 


Coes 

Micro-Ground 


eme 
SeXirice 
Between  ^a.lncLb 


Heat  control:  Pot  520-540,  mouth¬ 
piece  just  enough  to  flow  a  solid  slug 
with  a  clear,  sharp  face. 

Plunger:  If  looee,  permit  dross  to 
accumulate  on  well  surfaces  and  plun¬ 
ger  until  a  light  bind  occurs,  then  ap¬ 
ply  coarse  valve-grinding  compound  to 
plunger  and  rotate  it  in  well  to  estab¬ 
lish  free  clearance  top  to  bottom,  and 
clear  the  intake  hole  at  bottom  of  well 
(always  do  this).  Don’t  use  the  well 
scraper  where  the  well  surfaces  are 
worn  elliptical  at  the  down-stroke — let 
the  grinding  compound  clear  away  con¬ 
tacts  only,  with  rotary  motion,  thus  you 
build  up  a  snug  yet  free  plunger  pres¬ 
sure  upon  the  slug,  descending  slowly 
with  continuing  pressure  until  with¬ 
drawn.  (A  quick  downstroke  to  the 
bottom  lacks  this  continuing  pressure 
and  permits  metal  to  flow  back  through 
mouthpiece  holes  before  the  up-stroke 
and  break-away). 

Mouthpiece:  Open  holes  with  #53 
drill — avoid  oversize  holes  which  per¬ 
mit  excessive  metal  drain  from  slug 
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1612  DOUGLAS  AVENUE 

Eastern  Branch:  71  West  23rd  St.,  New  York  10,  N.  Y. 


Will  Meet  Its  Obligation  to  Printers 


Hammond 
Radial  Arm 
Router 


Hammond  is  meeting  its  obligation  in  our  fight  for  freedom  by 
concentrating  first  on  machine  tool  production  for  war. 


Hammond  is  also  meeting  its  obligation  to  the  thousands  of  own¬ 
ers  of  TrimOsaws,  EasyKasters  and  Routers  by  maintaining  an 
adequate  supply  of  repair  parts. 


Producers  in  every  field  will  need 
the  best  in  modern  machinery  to 
compete  successfully  in  the  post 
war  era,  and  Hammond  feels  an 
obligation  to  be  ready,  at  the  earli¬ 
est  possible  time,  with  precision- 
made,  time-saving  machunery  for 
the  printing  and  publishing  indus- 


Hammond  "8" 
Easy  Raster 


Hammond  Glider 
TrimOSaw 


II^SMALL  PRINTERS 


j. . .  the  Saw  f or^Yoif^ 

The  C&G  Sawliner  is  a  genuine  print-  *. 

r 

'  era'  saw  priced  for  the  smaller  printer. 

^  A. 

An  excellent  auxiliary  saw  in  the  larger  | 

plant.  It  is  sturdy  and  accurate,  with  >  ' I 

many  exclusive  C&G  features. 

i.  1 

MILWAUKEE  SAW  TRIMMER  CORP 

'  612  E.  Cly bourn  St.,  Milwaukee  2,  Wis 

. . . —  -■ . .  - . . . . 

. 

base  in  up-stroke  and  break-away.  Open 
vents  with  small,  sharp  circle-edge 
chisel  to  permit  a  light  pin-drip  sprue. 
Also  apply  an  oversize  pot  pump  cam 
roll  to  elevate  plunger  if  it  rides  low 
and  perhaps  partially  closes  the  intake 
hole  at  bottom  of  well.  Check  this. 

Metal  level:  Keep  pot  reasonably  full 
at  all  times,  feeding  frequently.  The 
cavity  behind  the  mouthpiece  is  much 
smaller,  less  dross  accumulation,  the 
face  is  sharper  and  slug  solidity  being 
more  uniform  aids  in  slug  ejection. 

Mold  and  liners:  Factory  slug  taper 
is  .003",  the  ribs  trimming  to  square. 
Maintain  this  slug  body  taper  with 
correct  liners.  Intertype  1.  h.  liners  hit 
with  a  longer  ejector  are  expanded  be¬ 
hind  their  locating  stud  thereby  and 
their  proper  thickness  and  taper  vio¬ 
lated.  This  must  be  corrected  or  the 
mold  cap  is  warped,  slug  thickened  and 
ejector  bind  results.  Mold  polish  is 
helpful. 

Ejector:  Should  have  a  square,  flat, 
uniform  base,  contacting  slug  base 
uniformly  parallel  end  to  end,  no  liner 
bind  at  either  end.  Rounded  mold  angle 
corners  at  base  of  slug  must  be  avoided 
— they  tend  to  cause  stuck  slugs,  also. 


A  Practical  Touch  Sytfani  for 
Operating  the  Linotype 
by  E.  B.  Harding 
Stmd  mkmek  far  $M.M7  ia 
THE  GRAPHIC  ARTS  MONTHLY 


Liners  Bruised  by  Ejector 
in  Slug  Ejection 

O  Practically  all  of  the  liners  have 
•  become  nicked  by  the  ejector 
blade  on  our  Model  8.  This  nick  ap¬ 
pears  on  the  lower  “tit’*  of  the  liner 
and  causes  a  slight  burr  to  bend  down 
below  the  surface  of  the  slug  as  it  is 
cast.  The  enclosed  slug  will  show  what 
I  mean.  Liners  at  both  ends  of  the 
slugs  have  been  nicked  this  way.  What 
adjustment  will  correct  this  condition? 

0.  J.  L.f  Le  Roy^  III. 

A  Yours  of  recent  date,  enclosing 
/\m  sample  12-em  slug  forwarded  for 
analysis,  has  been  carefully  studied. 
Regarding  the  damage  shown  on  the 
liner  tits  at  the  slug  base,  will  say: 

In  its  forward  travel  to  eject  the 
slug  the  lower  ejector  section  appar¬ 
ently  contacts  the  lower  (r.  h.)  liner 
tit  from  the  rear  and  is  lifted  slightly 
thereby  to  ride  over  the  bruise  thus 
created,  the  upward  shock  being  im¬ 
parted  by  floating  play  to  the  upper 
blade  section  against  the  tit  of  the  1.  h. 
liner  in  lesser  degree,  probably,  as 
shown. 

This  implies  the  bedding  of  the 
mold  stud  bushings  upon  the  vise 
frame,  into  which  the  studs  enter  to 
place  the  mold  disk  for  ejection,  may 
be  slightly  high,  lifting  the  mold  disk 
fractionally  above  its  proper  level  in 
relation  to  the  bed  of  the  ejector  slide 
mechanism. 

( Continued  on  page  64) 
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FAVORABLY  KNOWN  TO 
THE  GRAPHIC  ARTS  TRADE 

The  manufacturers  of  the  Southworth  Simplex  Paper  Con¬ 
ditioner  and  other  equipment  for  the  graphic  arts  desire  to 
secure  additional  units  of  equipment  to  manufacture  when 
the  war  is  won. 


We  will  consider  buying  a  business  outright  for  cash,  or  will 
manufacture  and  sell  your  product  on  a  royalty  basis,  which¬ 
ever  is  most  advantageous  to  both  parties. 

This  company  is  amply  financed  and  has  one  of  the  most 
completely  equipped  machine  shops  in  New  England  which 
is  now  doing  precision  war  work. 

All  communications  will  he  held 
in  strict  confidence 

SOUTHWORTH  MACHINE  COMPANY 

30  Warren  Avenue  Portland,  Maine 
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USE  THEM  ONCE  AND 
YOU’U  USE  THEM  ALWAYS 

We  can  probably  boast  of  more  repeat  mail 
business  than  any  other  Rule  House — That's 
your  guarantee  of  satisfaction. 

HANDFINISHED  LEADS  AND 
RULE  SLUGS 

now  only  now  only 

19c  per  lb.  131/2C  per  lb. 

Prices  subject  to  change  without  notice 

All  rule  faces  in  stock.  2  to  36  pt.  100  lbs. 
minimum.  Order  can  be  assorted  rules  and 
spacing  materials.  These  low  prices  compel 
us  to  request  check  with  order  to  eliminate 
bookkeeping.  Wall  chart  on  request. 
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what  won  me 
job . . . 


When  I  got  over  to  the  knitting  mills  and  saw 
Bob  Peterson,  there  he  sat  with  three  bids  in 
front  of  him. 

'Tfou’re  not  low  man  on  this,  Jim,”  he  said.  ''I’d 
like  to  give  it  to  you,  but  you  know  how  my 
hands  are  tied.  Unless  I  can  give  our  purchas¬ 
ing  agent  some  mighty  good  reasons,  he’ll  insist 
on  letting  this  go  to  the  lowest  bidder.” 

"Well,  Bob,”  said  I,  "that’s  fine,  because  the  rea¬ 
son’s  right  here.  Take  a  squint  at  these,  and 
I  think  it  will  sell  you  and  your  purchasing 
agent,  too.” 

And  it  did! 


The  following  A  TF  type  faces  are  alt 
"mighty  good  reasons”  that  would 
win  you  Jobs,  too.  Complete  specimen 
showings  of  these  and  other  A  TF  type 
faces  will  gladly  be  supplied. 


You  see.  I’d  guessed  something  more  than  price 
would  be  necessary  to  get  that  job.  So  I’d  taken 
the  dummy  Bob  had  given  me  to  figure  on,  and 
had  my  compositor  set  up  some  of  the  display 
lines  and  a  couple  of  blocks  of  the  copy  in  those 
smart,  new  ATF  type  faces  we’d  put  in  just  a 
couple  of  weeks  ago.  When  I  showed  Bob  the 
proofs,  they  certainly  saved  the  day  for  me. 

That’s  one  of  the  things  that  taught  me  there’s 
nothing  in  a  printshop  counts  more  than  good 
type  faces  . . .  and  I’ve  found  it  pays  me  to  keep 
right  up-to-the-minute  on  them. 

• 


Cheltenham  Bold  Ext.  Cond. 
Goudy  Bold 

^J^cixlz  Cl/f-  fJ£.nU£. 
Bernhard  Gothic  Light 

Stpiie  Bold  Cond. 


Ask  your  ATF  Salesman  to  show  you  ''TOPS 
IN  TYPOGRAPHY,”  a  portfolio  of  good  printed 
pieces  produced  in  your  own  territory. 


This  advertisement  is  set  in  Alternate 
Gothic  No.  1  and  Bodoni  Book. 


American  Type  Founders 


BRANCHES  AND  DEALERS  THRDDGHOUT  0.  SL 


TYPE  METAL 

We  Are  in  the  Market 
to  Buy  All  Type  Metal 
for  Cash 

★ 

Your  Best  Source 
of  Supply  for 
Leads,  Slugs  and  Rules 

★ 

Send  for  the  new  wall  chart  list¬ 
ing  the  wide  variety  of  faces 
carried  in  stock.  Ask  about  the 
prices  now  in  effect, 

STRIPFOUNDERS 

4550  S.  Federal  St.  Chicago,  Illinois 


The  BOLTON  KNIFE 


It  is  the  knife  that  does  the  cutting 


John  W.  Bolton  &  Sons,  Inc. 

Lawrence,  Mass. 


sizes.  We  have  not,  however,  experi¬ 
enced  any  difiSculty  with  the  actual 
printing  face  of  the  type  peeling.  As 
a  starter,  we  would  suggest  that  you 
have  a  font  or  two  of  your  smaller, 
lighter-faced  types  plated — then  try  the 
printing  quality  of  this  type  along  with 
other  similar  unplated  type — noting  the 
comparative  wear  on  the  plated  and  un¬ 
plated  type  at  the  end  of  the  run.  Any 
concern  which  doee  plating  for  the 
automotive  trade  should  he  able  to  do 
the  work.  The  plating  should  be  one- 
to  two-thousandths  thick,  which  we 
understand  requires  an  hour,  approxi¬ 
mately,  in  the  bath.  In  preparing  the 
form  for  the  foundry,  the  type  should 
be  set  solid  (with  no  spacing  mate¬ 
rial)  in  the  form,  with  type-high  metal 
rule  close  around  outer  edges  of  type. 
The  reason  is,  that  the  plating  will 
adhere  to  the  entire  form  and  chase 
which  is  exposed.  In  order  to  prevent 
the  back  of  type  from  being  plated, 
too,  it  is  necessary  to  paint  the  back  of 
type  form  with  asphalt-base  paint — 
such  as  is  used  in  painting  straw  hats. 
Only  metal  should  be  used  in  making 
up  the  form.  We  would  suggest  that 
you  use  a  small  foundry  chase,  and, 
of  course,  the  Hempel  type  of  quoin, 
since  the  form  is  placed  in  a  liquid 
bath  in  plating.  Most  of  the  nickel 
adhering  to  the  chase  and  quoins  can 
be  removed  with  steel  wool — or  you 
could  paint  these,  too,  with  the  asphalt 
paint.  We  have  seen  linotype  slugs 
plated  with  excellent  results,  especially 
very  small  type  which  required  very 
long  runs.  It  is  advisable  to  make  sure 
that  plating  works  will  undertake  the 
job  before  preparing  type-form.  Face 
of  type  should  be  perfectly  clean  and 
free  from  oil  or  grease,  so  an  ink  sol¬ 
vent  should  be  used  to  wash  off  type 
which  will  dry  without  leaving  a 
residue. 


REMEMBER  THE  MAN  IN  SERVICE 
WRITE  HIM  TODAY! 
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HERE'S  A  CHANCE  TO  GET  THE  METAL 
MAKE-UP  FURNITURE  YOU  NEED . . .  NOW 

Although  present  restrictions  prohibit  the  manufacture  of  our  precision-finished,  light¬ 
weight,  high  PMC  Aluminum  Alloy  Furniture,  we  still  have  on  hand  a  fairly  com¬ 
prehensive  "pre-war  stock."  Since  our  range  of  sizes,  however,  is  no  longer  complete 
enough  for  us  to  follow  our  regular  practice  of  selling  in  font  assortments,  we  ^re  offer¬ 
ing  the  following  units  at  regular  prices,  f.o.b.  Cincinnati,  Ohio,  subject  to  prior  sale 
and  to  the  scrap  disposal  restrictions  of  WPB  Order  L-226: 

★  ★  ★ 


No.  on 

Size 

Price, 

No.  on 

Size 

Price, 

No.  on 

Size 

Price, 

hand 

(in  picas) 

each 

hand 

(in  picas) 

each 

hand 

(in  picas) 

each 

15 

2x  4 

.10 

39 

4x16 

.23 

25 

6x30 

.45 

10 

2x  8 

.14 

21 

4x25 

.34 

24 

6x35 

.56 

45 

2x15 

.18 

40 

4x30 

.40 

43 

6x40 

.59 

47 

2x25 

.28 

24 

4x35 

.48 

33 

6x45 

.66 

22 

2x30 

.34 

36 

4x40 

.54 

33 

6x50 

.73 

29 

2x35 

.40 

14 

4x45 

.61 

21 

6x60 

.90 

25 

2x40 

.46 

18 

4x50 

.68 

216 

8x  8 

.21 

13 

2x45 

.54 

40 

4x60 

.84 

47 

8x10 

.24 

20 

2x50 

.61 

57 

5x  5 

.14 

4 

8x12 

.27 

9 

2x60 

.75 

77 

5x  6 

.15 

64 

8x15 

.31 

94 

3x  5 

.12 

83 

5x  8 

.17 

1 

8x16 

.33 

59 

3x  6 

.13 

191 

5x10 

.19 

37 

8x20 

.36 

10 

3x10 

.15 

45 

5x15 

.25 

23 

8x25 

.43 

32 

3x12 

.17 

71 

5x25 

.37 

14 

8x35 

.60 

2 

3x16 

.20 

32 

5x30 

.43 

39 

8x40 

.63 

46 

3x20 

.24 

35 

5x35 

.53 

57 

8x45 

.69 

36 

3x30 

.37 

36 

5x40 

.57 

43 

8x50 

.76 

23 

3x35 

.43 

23 

5x45 

.64 

39 

8x60 

.93 

47 

3x40 

.50 

6 

5x50 

.70 

2 

10x12 

.31 

36 

3x45 

.57 

29 

5x60 

.87 

34 

10x15 

.34 

1 

3x50 

.64 

62 

6x  6 

.17 

1 

10x16 

.36 

28 

3x60 

.79 

14 

6x  8 

.18 

63 

10x25 

.46 

76 

4x  4 

.12 

86 

6x10 

.21 

9 

10x30 

.51 

385 

4x  5 

.13 

6 

6x12 

.24 

33 

10x35 

.63 

7 

4x  6 

.14 

1 

6x16 

.30 

35 

10x40 

.65 

12 

4x  8 

.15 

106 

6x20 

.33 

27 

10x45 

.72 

62 

4x10 

.17 

90 

6x25 

.39 

38 

10x50 

.79 

10 

4x12 

.19 

22 

10x60 

.95 

QUANTITY  DISCOUNTS:  5%  discount  on  orders  amounting  to  $95.00  and  less  than 
$250.00,  ordered  at  one  time  -A  i0%  discount  on  orders  amounting  to  $250.00  and  less 
than  $500.00,  ordered  at  one  time  if  1S%  discount  on  orders  amounting  to  $500.00 
and  over,  ordered  at  one  time  Printers  having  established  credit  may  purchase  on 
open  account,  with  invoices  subject  to  2%  cash  discount  if  paid  within  ten  days. 

first  come,  first  served.  Mall  your  order  immediately  to 


THE  PRINTING  MACHINERY  COMPANY 

436  Commercial  Square  ^  Cincinnati  2,  Ohio 


ll  2'  3‘  »i  5) 


100% 

ACCURATE 
COUNTERS 

for  Kluge  and 
Chandler  & 

Price  presses 

Knob  reset  counter, 
DR  (illustrated) , 
$8.25  .  .  .  non-reset 
model  D.  $6.75  .  .  . 
model  AR  for  other 
presses,  $7.75, 

F.  B.  Redington  Co. 
110  S.  Sangamon  St. 
Chicago.  III. 


REDINGTON 


Quickly  removes 
hard  caked  ink  from 
^  presses,  type  and  cuts . , . 

Nothing  like  it! 

r  Order  from  your  dealer 
CHALMERS  CHEMICAL  CO. 

123  Chestnut  St.,  Newark  5,  N.  J. 


mJL  fJV.  .  .  TEAM  OVT.,,AND  MAIL 

COUPON 

ELLINGSWORTH  MFG.  CO. 

SOO  som  PBOMA  SnKBT  •  CMICACO 

S«id  ■(  a  Ml  of  FREE  SAMPLES  of  yoor  Iim  of 
Loon  Leaf  Cover*,  iadudins  the  “Doo-Tong”  with  iU 
l»oill-iB  faaleocro  and  cyelele.  No  oUigatioii. 


\ 

Presswork 

Questions 


answered  by 
MAGNUS  A.  ARNOLD 

Smears  from  Folder  Tape 

Qtr e  have  a  drum  cylinder  press, 
a  and  attached  to  it  is  an  Omaha 
folder.  The  latter  is  a  tape-and-rolleT 
affair,  and  rollers  of  the  second  fold 
have  a  tape  u  hich  carries  the  paper  to 
the  third  fold. 

This  tape  leaves  a  mark  all  across  the 
front  of  the  paper  as  you  uill  note 
marked  X. 

We  have  tried  new  tape,  but  this  is 
only  a  brief  remedy  for  it  soon  gets  ink 
impressions  and  the  smear  starts  again 
Also  tried  loosening  the  rollers  with  no 
effect. 

Is  there  any  “trick  of  the  trade”  you 
might  suggest? 

A.  H.,  Cedarburg,  Wis. 

A  There  is  no  trick  which  would  en- 
a  able  you  to  get  the  sheets  through 
without  smear  except  to  relieve  the 
pressure  of  the  rollers,  as  the  ink  you 
are  using  is  not  drying  fast  enough.  You 
should  take  this  up  with  your  ink  man, 
who  will  supply  you  with  a  faster  dry¬ 
ing  ink. 


feofer  Caused  by  a  Loose  Roller 

Enclosed  are  copies  of  two  jobs 
— — ^ NXa  we  recently  printed  on  a  25x38 
2-revolution  cylinder  press,  hand  fed. 
I  Please  note  on  copies  of  Amendment 
I  leaflet  which  was  printed  work  and 
I  turn,  12x19  size,  a  heavy  streak  devel- 
oped  on  the  inside  edge  of  page  1  and  2. 
■  At  times  it  got  very  smudgy,  other 
I  times  lighter. 

I  On  the  coated  sheet  the  same  sort  of 
-  I  streak  appears. 

-  m  We  have  noted  this  streak  on  sev- 

"  eral  other  book  forms  and  have  tried  all 
■  ■■  J  we  know  to  eliminate  it.  Speed  is  about 
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BLATCHFORDTr;.?;^o!;;t'  BASE 

CONSERVATION  OF  METALS  IS 
YOUR  PATRIOTIC  DUTY 

Case  histories  prove  that  use  of  Blatchford  Base 
will  prolong  life  of  electros  25%  to  100%  when 
compared  with  wood  mounted  plates  or  obsolete 
forms  of  metal  bases.  And  remember:  Blatchford  is 
guaranteed  for  ten  years!  It  will  last  through  the 
"DURATION." 

THE  GUARANTEED  BASE  Nothing  is  more  costly  than  plate-mounting 
_  equipment  that  fails  in  the  ** pinches,** 

E.  W.  BLATCHFORD  CO. 

Branch  of  National  Lead  Company 

63  Park  Row,  NEW  YORK  900  W.  1 8th  St.,  CHICAGO 


ready 
serve  you 


•  Even  in  the  high  pitch  of  war  pro¬ 
duction  we're  not  forgetting  our  pre¬ 
war  customers  nor  those  whom  we 
hope  to  convert  into  customers  after 
the  war.  You  can  depend  on  BRACK¬ 
ETT  to  be  ready  to  serve  you  promptly 
after  peace  .  .  .  with  new  equipment 
that  will  add  much  to  the  profitable 
operation  of  your  shop.  Look  forward 
to  it.  Meanwhile  keep  on  helping 
Uncle  Sam. 


BRACKETT  stripping  machine  co. 

608  S.  Dearborn  Sf.,  Chicago  330  W.  42nd  St.,  New  York 
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A  POCKET  EDITION  FOR  BIG  VOLUME 


@This  compact  color  guide  demonstrates 
k  our  new  line  of  CHEMCO  JOB  INKS.  The 
m  colors  featured  in  this  series  can  also  be 
^  obtained  in  cylinder,  high-speed,  or  offset 
f  press  consistencies.  Carry  this  handy 
specimen  chart  with  you. 

CHEMICAL  COLOR  &  SUPPLY  CO. 


DIVISION 


GENERAL  PRINTING  INK  CORPORATION 


547  SOUTH  CLARK  STREET  •  CHICAGO  5,  ILL. 

771  RAYMOND  AVENUE  •  ST.  PAUL  4,  MINN. 
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The  ''ULTRA-FORCE" 

Absolute  “tops”  in  all-purpose 
numbering  machines.  Hardened 
steel  wheels  ...  centralized 
plunger  pressure  action 
are  but  two  of  many  ex 
elusive  features  . 
there  is  no  finer  typo 
graph  made. 


216  WCHOIS  hic»G0,  W-l- 

180  sw  fMHC\SCO,C»L. 

682*HSStOHSl-S*" 


CRAFTEX  PROCESS 


CHEMICALLY  AUTOMATIC 


Batter,  faster  and  easy  to  make. 
Fool  proof.  Used  by  leading  print¬ 
ers.  Guaranteed.  Write  for  details 
or  $10.00  complete  set  on  approval. 

GRAPHIC  ARTS  LABORATORIES 
549  W.  Randolph  St.  Chicago,  III. 


1800  per  hour.  Slowing  down  to  1200 
helps  a  little  but  does  not  stop  it. 

C.  H.  G.,  Ballston  Spa,  N.  F. 

A  Examination  of  sheets  submitted 
Ai  ■  indicates  loose  roller  as  the 
cause  of  slur  on  the  coated  stock. 

The  Amendment  leaflet  shows  gut¬ 
tering  on  the  inside  margins  away  from 
the  grippers. 

Roller  adjustment  should  be  fairly 
light  to  the  form,  with  even  and  fairly 
firm  contact  to  the  metal  vibrators. 

Cylinder  should  ride  the  bearers 
firmly.  Also  note  if  register  rack  is  set 
correctly. 


Use  a  Hard  Packing 

Q  Enclosed  are  two  samples  of  a 
m  letterhead  printed  with  the  press 
running  at  different  speeds.  If  the  make- 
ready  impression  is  made  at  slower  than 
the  regular  feeding  speed,  the  impres¬ 
sion  will  be  much  too  heavy  when  the 
job  is  running. 

M.  A.,  Amite,  La. 

A  Your  difficulty  seems  to  be  caused 
by  either  loose  packing  or  loose 
impression  screws,  or  both.  We  suggest 
you  use  a  hard  packing  of  all  manila, 
with  three  sheets  of  60  lb.  Super,  and 
that  you  re-adjust  and  square  up  the 
impression  screws  so  that  you  may 
secure  an  even  impression. 

Press  speed  has  no  bearing  on  this 
job. 


IMPROVE  and  SPEED 
PRESS  PRODUCTION 

Both  Letterpress  and  Litho  Offset 

with  BECCARD'S  INK  REGULATOR  AND  DRIER 

Not  Only  Tested  But 
PROVEN  to- 

f  Regulate  the  working  qualities  oi  inks. 

•  Give  free  and  even  distribution. 

•  Produce  sharp  and  clean  impressions. 

•  Prevent  ink  piling  or  caking  on  plates  or 

rollers. 

•  Make  ink  lay  smooth  and  even  on  solids. 

•  Eliminate  picking  and  crystallization, 
t  Make  ink  set  quickly — diminishing  offset. 

•  Neither  weaken  or  darken  the  color  of 

delicate  shades. 


Trial  Offer! 

A  five-pound  tried  order 
for  $3.75  will  be  sent  on 
approval.  Prices  .75  per 
lb.  up  to  5  lb.  lots.  Lower 
prices  on  larger  lots. 

Write 

on  your  company  letter¬ 
head. 


Used  by  hundreds  of  Letterpress  and  Litho  Offset  Pressmen 
in  well-known  plants  from  coast  to  coast 


BECCARD’s 

^  COMBINED  ^ 

■NK  REGULATOR 


DRI  ER 

JO  UHlVcmiTY  ST.  ST.  LOU**»_  ^ 


WRITE  TODAY 
DON'T  DELAY! 

ROBERTS  a  PORTER,  Inc. 

402  South  Market  Street,  Chicago  7,  III. 
100  Lafayette  Street,  New  York  13,  N.  Y. 

ASSOCIATED  INK  CO. 

West  Coast  Agent 

237  First  Street  San  Francisco  5,  Calif. 
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BUY  U.  S. 
WAR  BONDS 

BEFORE  YOU  BUY 

TON  TOUGH 

TYMPAM 


m 


CENTRAL  PAPER  COMPANY  me 


MUSKEGON  28,  MICHIGAN 


HOTEL 

CROCKETT 

PRIVATE  BATH 

FROM  $150  TO  $250 

SAN  ANTONIO 

TEXAS 


VIRKOTYPE  AUTOMATIC  PROCESSING 
uOOli.'  MACHINES 

VIRKOTYPE 

^  Permanent  Compounds 


"X"  BASE  INKS 


Wood,  Nathan  Gr  VirkusCo. 

Incorporafed 

1  Main  Street  Rjctnc,  Wis. 


Ofiset  Press 
Questions 


answered  by 
HENRY  A.  BEECHEM 

Re  Coating  Solutions 

Qln  our  shop  we  instruct  the  plate- 
a  makers  never  to  use  an  albumin 
coating  solution  that  is  over  three  days 
old.  Yet  /,  myself,  know  that  very  often 
a  coating  solution  even  a  week  old  has 
given  good  results.  Could  you  please 
tell  me  what  sort  of  standard  you  would 
suggest  for  saying  ivhether  or  not  an 
albumin  coating  solution  is  suitable  for 
use  after  it  had  been  standing  for  some 
time? 

F.  H.  G.,  Milwaukee,  Wis. 


A  A  coating:  solution  may  spoil  on 
a  standing  because  of  the  presence 
of  bacteria.  These  are  present  in  small 
numbers  almost  everywhere  and,  given 
the  proper  food  and  temperatures,  will 
grow  and  multiply  and  eventually  de¬ 
compose  the  food.  Because  albumin  is  a 
good  food,  bacteria  will  grow  well  in 
the  coating  solution  and  in  time  destroy 
it.  The  cloudiness  that  is  apparent  in 
the  coating  solution  is  due  both  to  the 
bacteria  themselves  and  to  their  de¬ 
composition  products.  Therefore,  the 
logical  standard  for  freshness  of  a 
coating  solution  should  be  its  trans¬ 
parency,  When  a  coating  solution  has 
no  cloudiness  or  only  a  slight  amount 
of  clotidiness  it  should  he  suitable 
for  use. 

A  rather  simple  hut  practical  method 
for  determining  the  quality  of  the  solu¬ 
tion  can  he  done  easily  in  the  shop. 
Make  up  a  set  of  standards  with  which 
the  coating  solution  can  be  compared 
and  when  the  cloudiness  has  gone  over 
a  certain  point  it  should  he  discarded. 
The  standards  should  he  put  into  test 
tubes  and  the  solution  in  them  should 
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Federal  at  26th  Street 


CHICAGO 


D.  M.  RAPPORT,  Pre$ 


Making  New  Year’s  resolutions?  Resolve  to 
save  presstime,  create  finer  reproductions 
with  Rapid  Rollers  and  Mercury  Rollers 
and  Blankets.  Thanks  to  years  of  research 
Rapid  has  kept  abreast  of  times  and  antici* 
pated  future  requirements.  We  are  happy  to 
state  that  we  are  in  a  position  to  supply 
Rapid  Mercury  Rollers  and  Blankets  to 
meet  present  day  conditions  and  war  time 
requirements. 
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contain  various  amounts  of  Bentonite 
and  the  same  percentage  of  bichromate 
as  is  contained  in  the  coating  solution. 
Bentonite  is  a  clay  which,  when  sus¬ 
pended  in  water,  gives  a  similar  cloudi¬ 
ness  to  that  of  albumin.  Before  a  solu¬ 
tion  is  used,  some  of  it  should  be  placed 
into  a  tube  of  the  same  size  as  the 
standard  tube  with  which  it  is  matched. 
These  standard  tubes  should  be  num¬ 
bered  and  the  number  that  the  coating 
solution  approximates  should  be  re¬ 
corded.  When  that  solution  is  used  and 
a  bad  plate  results  then  the  solution 
was  too  cloudy  and  other  solutions  hav¬ 
ing  the  same  depth  of  cloudiness  should 
be  discarded.  After  a  time  of  trial  and 
error,  enough  data  should  be  recorded 
for  one  to  know,  by  matching,  whether 
or  not  the  solution  is  suitable  for  use. 
The  standard  tubes  of  Bentonite  and 
bichromate  can  be  well  stoppered  with 
cork  or  rubber  stoppers  and  unless 
broken  will  last  indefinitely. 


Ammonium  Bichromate 

IF e  have  always  used  ammonium 
m  bichromate  in  our  fountain  solu¬ 
tion,  but  object  to  its  use  because  of 
the  sores  which  are  breaking  out  on  the 
hands  of  some  of  the  men  working 
around  it.  The  formulae  that  substitute 
non-chromium  chemicals  for  bichrom¬ 
ate  were  never  found  satisfactory  for 
our  work.  W e  would  therefore  like 


some  light  on  the  subject.  What  could 
we  use  that  would  be  similar  to  am¬ 
monium  bichromate,  but  less  irritating 
to  the  skin?  We  thank  you  kindly  for 
any  information  you  can  give  us  and 
also  for  the  answer  to  another  question 
that  you  settled  for  us  some  time  ago. 

G.  R.,  Denver,  Colo. 
Some  operators  are  extremely  al- 
•  lergic  to  ammonium  bichromate 
and  for  that  matter  to  chromium  com¬ 
pounds  in  any  form.  There  is  one 
chromium  compound  which,  to  my 
knowledge,  has  never  been  used  for 
lithographic  purposes,  but,  judging 
from  its  properties,  it  should  be  quite 
suitable  for  the  fountain  solution.  This 
compound  is  zinc  tetroxy  chromate. 
There  is  a  possibility  that  workers  may 
be  less  allergic  to  this  chromium  com¬ 
pound  than  they  are  to  ammonium  bi¬ 
chromate  and  it  is  advisable  that  it  be 
tried  in  the  fountain  solution.  Zinc 
tetroxy  chromate  is  soluble  only  in  an 
acid  solution,  so  in  making  up  the  foun¬ 
tain  solution  it  should  be  dissolved  in 
the  acid  before  it  is  added  to  the  form¬ 
ula.  The  chemical  is  obtainable  from 
The  New  Jersey  Zinc  Co.,  Palmerton, 
Pa.  There  is  an  excellent  article  in  the 
Industrial  and  Engineering  Chem¬ 
istry,  Vol.  34,  page  363,  March  1941  by 
W.  W.  Kittelberger.  We  suggest  that 
you  read  this  before  beginning  your 
research. 


OKBLACKARROWTRIMMER  KNIVES 


A  special  heat  treatment  of  the  steel 
assures  you  of  extra  long  life  between 
grinds  and  a  tough  edge  for  all  cutting. 
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Hor^^  and 


vanqwfwh  Time  and  TUstance 


mCKir^S‘± 


f#n  an  afternoon  in  April,  1860,  an  expert  rider  mounted  on  a  fleet  pony  dashed  out  of 
St.  Joseph,  Missouri,  carrying  letters  and  news,  destination  the  Pacific  Coast,  two  thousand  miles 
away.  It  was  the  birth  of  the  PONY  EXPRESS.  Relays  of  other  riders  rushed  the  precious  saddle¬ 
bags  over  the  rugged  trail  to  San  Francisco  in  nine  days.  The  world  stood  amazed,  and  editors 
wrote:  “HORSE  AND  MAN  VANQUISH  TIME  AND  DISTANCE.”  ♦  ♦  The  Pony  Express  of  1860, 
like  the  antique  printing  press  of  the  same  age,  is  now  but  a  romantic  memory.  But  both  Pony  and 
Press  remain  significant  of  vital  facts.  Each  served  its  purpose  in  a  pioneering  age.  Each  was  the 
forerunner  of  tremendous  developments  in  the  printing  and  transmission  of  news.  The  demands  of 
the  future  upon  air  service  and  the  lithographic  and  printing  press  are  unpredictable,  but  even 
now  editors  could  pen  the  headline:  PLANE  AND  PRESS  VANQUISH  TIME  AND  DISTANCE. 


A'OIP  AVAILAHLE.  Comf>ltlr  and  comfirfhrnsite  Guide  Book 
tf  Essential  Warlime  Printing  and  Lithography.  64  pages  (S'A" 
xll  )  of  detailed  description  and  information  on  every  government 


public  relations  problem  which  celh  be  aided  by  printed  promotion. 
ItV  shall  be  glad  to  obtain  a  copy  for  you  .  .  .  or  write  direct  to 
Graphic  Arts  Victory  Committee,  17  East  42nd  St.,  New  fork  City. 


DAYTON,  OHIO 

MANUFACTURERS  OF  PAPER  CUTTERS  AND  TRIMMERS  •  KNIFE 


CLEVELAND.  OHIO 

manufacturers  of  offset  lithographic  •  letterpress 

AND  GRAVURE  PRINTING  MACHINERY  «...>« 


SUPER  PAD-TAB 

COLD  PADDING  CEMENT 

Superior  to  the  Pre-War 
Rubber  Product 

Easy  to  Apply 
Dries  Quickly 
Extremely  Flexible 
Remarkably  Strong 
Will  Not  Deteriorate 
Brush  Cleaned  with  Water 

$2.25  per  quart  ^  r  b  kj..  v  i, 
$8.00  per  gallon!  ® 

AMERICAN  WOOD  TYPE 
MFG.  CO. 

270  Lafayette  St.  New  York  12,  N.  Y. 


iWerrp 

Cljrtsstmasi 


☆ 


and  a 


PROSPEROUS 
NEW  YEAR 

AMERICAN  ROLLER  CO. 

1 342  N.  Halsted  St.,  Chicago,  III. 

225  N.  New  Jersey  St.  Indianapolis,  Ind. 


$  Stop  Offset 
Trouble! 


Send  today  for  our 
new  bulletin,  "10 
Ways  to  Avoid  Off¬ 
set."  14  pages  of  valu. 
able  hints  for  the 
pressman — how  to  im- 
prove  presswork — j 
save  money — by  stop¬ 
ping  Offset  trouble 

E.  J.  KELLY  CO.  _ 

1833  N.  Pitcher  St.  Kalamaroo.  Mich. 


Stereotyping 

Questions 


Boric  Acid  in  Nickel  Solutions 

QWhat  is  the  function  of  boric 
•  acid  in  nickel  plating  solutions? 

C.  H.,  Chicago 

Boric  acid  is  a  stabilizer,  retard¬ 
ing  changes  that  may  influence 
the  plating  result  unlavorably. 


A. 


New  Moulding  Press 

QCan  you  assist  us  in  obtaining  a 
•  new  or  used  direct  pressure 
moulding  equipment  with  heat  on  both 
upper  and  lower  platens? 

L.  S.,  St.  Louis,  Mo. 

A  No.  The  Government  is  paying 
a  premium  for  such  equipment. 


Paper  vs.  Steel  Tail  Shields 

Q( a)  Can  a  paper  tail  shield  be 
m  used  in  a  Goss  curved  hand  cast¬ 
ing  box?  (b)  What  are  the  advantages 
and  disadvantages  of  paper  tail  shields 
and  steel  tail  shields  for  curved  casting 

boxes?  p  ^  ^  Logans  port,  Ind. 

A  Yes.  Paper  tail  shields  in  lieu 
/\m  of  steel  for  curved  casting  boxes 
are  commonly  used  with  very  satisfac¬ 
tory  results.  How'ever,  the  side  gauges 
of  most  Goss  casting  boxes  are  not  re¬ 
cessed  for  the  tail  shield  sufficiently 
to  use  paper  without  having  the  gauges 
machined  for  the  added  thickness  of 
paper  tails.  The  more  satisfactory 
thickness  of  paper  for  tail  shields  is 
between  .040”  and  .060”.  Steel  shields 
“mike”  up  less  than  half  of  this  thick¬ 
ness.  The  side  gauges  may  be  readily 
milled  down  to  accommodate  paper 
tail  for  a  few  dollars  by  local  machin¬ 
ists.  It  is  suggested  that  the  recess  he 
made  to  oblige  a  .060”  thickness  and 
extend  to  the  top  of  the  L  from  the 
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^  The  war  means  shortages  on  the 
Home  Front  .  .  .  both  of  materials  and 
manpower.  Until  the  war  is  over,  your 
composing  room  will  suffer  more  and 
more  from  lack  of  sufficient  and  well 
qualified  labor.  It  is  important,  there¬ 
fore,  that  it  be  arranged  and  equipped 
in  the  most  efficient  manner.  Hamilton 
equipment  offers  the  solution  by  mak¬ 
ing  possible  good  arrangement  and 
providing  compositors  with  opportuni¬ 
ties  to  work  productively  ALL  THE 
TIME. 


See  your  Hamilton  dealer  for  full  information  about  the  Hamilton  items 
available  and  how  they  will  help  you  meet  the  war-time  problems 


HAMILTON 
TWO  RIVERS 


MANUFACTURING  CO. 

WISCONSIN 


'A'  Hamilton's  large  steel 
plant  is  devoted  almost  en¬ 
tirely  to  war  production  .  .  . 
a  job  we  are  proud  to  do. 
We  are  still  able  to  supply 
you  with  all  regular  wood 
items,  however,  and  also 
have  quite  a  good  stock  of 
steel  items  available  which 
can  be  supplied  in  accord¬ 
ance  with  the  WPB  limitation 
order. 


YOUR  COMPOSING  ROOM 
and  the  WAR 


point  along  the  side  gauges  where  the 
bolster  of  the  stereotype  mould  ends 
with  about  3/16"  added  distance  for 
safety,  (b)  The  principal  advantages  of 
paper  is  that  it  serves  as  an  insulator 
keeping  the  tail  end  of  the  cast  molten 
longer  than  the  printing  area  allowing 
the  escape  of  air  and  stresses  to  go  up 
into  the  tail.  Paper’s  disadvantage  is 
that  it  is  not  as  durable  as  steel.  It 
must  be  trimmed  precisely  to  measure¬ 
ment  to  escape  trouble.  The  advan¬ 
tages  of  the  steel  shield  is  that  it  is 
durable  and  somewhat  less  expensive. 


Moulding  Blankets 

QIs  a  shortage  anticipated  on  cork 
m  and  rubber  creeper  moulding 
blankets? 

M.  J.  5.,  Chicago,  Illinois. 
There  is  very  little  concern  on  the 
•  availability  of  stereotype  cork 
moulding  blankets.  Two  years’  supply 
of  normal  demand  is  on  hand  and  more 
cork  is  reaching  the  U.S.A.  Needless 
damage  caused  by  high  and  warped 
side  sticks  and  foot  sticks  of  the  chase 
frame  and  moulding  small  forms  with 
full  page  cork  blankets  should  be  care¬ 
fully  avoided.  But  rubber  creeper 
moulding  blankets  are  becoming 
scarce  with  the  possibility  of  an  ex¬ 
hausted  supply.  The  purpose  of  rubber 
creepers  is  to  oblige  variations  in  the 
position  of  the  peak  load  of  moulding 
pressures  that  are  not  vertical  under¬ 


neath  the  center  line  of  the  upper  cyl¬ 
inder  on  roller  type  moulding  machines. 
This  is  accomplished  by  the  ability  of 
rubber  to  stretch  or  flow  the  differences. 
The  same  result  can  be  as  satisfactorily 
provided  by  slippage.  Two  or  more 
smooth,  tough  sheets  of  paper,  oil  or 
manila  recommended,  chalked,  that  are 
placed  between  the  cork  blanket  and 
top  member  of  the  moulding  combina¬ 
tion  will  slip  the  differences  of  the 
position  of  moulding  pressure,  and  can 
he  anticipated  to  serve  as  a  satisfactory 
substitute  for  rubber  creeper  moulding 
blankets. 


Plastic  Stereotype  Mats 

QAre  stereotype  mats  available 
•  that  contain  the  true  character¬ 
istics  of  plastic  materials? 

J.M.C.,Tiew  York  City. 
Yes.  There  are  several  types  of 
■  stereotype  mats  available  that 
provide  a  surface  coating,  when  wet, 
considered  to  possess  true  plastic  qual¬ 
ities.  A  recent  development  in  stereo¬ 
type  mat  manufacture  makes  available 
a  mat  with  true  plastic  characteristics 
all  the  way  through  the  mat.  Plastic 
stereotype  mats  require  direct  pressure 
moulding  and  the  combination  of  heat 
and  pressure  to  serve.  In  each  case  it 
is  advisable  to  follow  the  manufactur¬ 
er’s  recommendations  very  closely  to 
obtain  the  results  sought. 


BUY  AS  A  tNIT  ★  *  SELL  AS  A  LNIT 


tar  tatiiitnlt  n<  tarns 


CASLON  BONDI 

AKinIt  ■ill-cit  Diill  •  wkitt,  StD  plis*  skMti  M  kn, 

II  kMts  II  Pak 


BLY  AS  A  LIMIT  ★,  SELL  AS,A^^liT 
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LOOK  FOR  THE  WATERMARK 


^Bill 


NEW  SECRET  WARPLANE 
“FLEW'’  ON  PAPER  FIRST 


Send  This  Coupon  ISow 


ivwunvAm' 


Rotary  Round  Hole  and  Slot  Hole 
Perforators,  Hi-Pro  Paper  Drills. 
Gang  Stitchers  and  Vertical  Per* 
iorators  and  Punching  Machines. 


F.  P.  Rosback  Company 

Benton  Harbor,  Michigan 
Largest  Perforator  Factory  In  the  World 


Rosback  Verti¬ 
cal  Perforators 


mechanism, 
inlaid  tool 
die  with  5- 
year  guar¬ 
antee. 

Foot-power 
perforators.  20", 
24".  28"  sizes; 
motor  drire.  28" 
and  30"  sizes. 
Hand  perfora¬ 
tor.  10"  size 
with  open  end, 
perforates  20" 
line  by  rerers- 
ing  sheet. 


CURLE  SAWS 

For  Sale,  $300  Each 

EQUIPPED  FOR  DIRECT  CURRENT 
..  IF  INTERESTED  PLEASE  WRITE  .. 

M&l  TyposcttinO &  Electrotyplng  Co. 
If  I  L  4001  Roveniwood  Ave.,  Chicago  13,111. 


COMMUNICATIONS 

Our  printery  is  conducted  for  the  purpose 
of  turning  out  our  own  catalogs,  printed 
forms  and  office  stationery,  and  our  print¬ 
ing  experience  covers  a  period  well  over 
25  years.  It  has  been  only  a  little  over  one 
year  now  that  we  have  been  receiving  The 
Graphic  Arts  Monthly,  during  which  time 
we  have  already  ordered  considerable  sup¬ 
plies  from  your  advertisers,  many  of  whom 
have  not  been  known  to  us  prior  to  the 
time  your  little  publication  was  first  intro¬ 
duced  to  us. 

As  time  goes  on,  we  expect  to  derive 
from  your  G.A.M.  much  worthwhile  infor¬ 
mation  pertaining  to  the  kind  of  work  we 
have  to  do,  not  mentioning  the  newer  im¬ 
proved  tools  and  supplies  made  available 
to  us  by  your  advertisers.  This  publication 
we  assure  you  will  always  be  welcome  at 
our  desk,  and  we  thank  you  for  the  privi¬ 
lege  of  receiving  it. 

Shady  Fur  Farming  Co. 

Springfield,  Minn. 

»  •  » 

Along  with  thousands  of  others,  we  derive 
a  great  deal  of  information  and  pleasure 
from  the  G.A.M.  and  have  purchased  many 
articles  from  your  advertisers.  It's  really 
worth  money  to  us,  and  we  couldn't  get 
along  without  it,  or  more  correctly,  we 
don't  want  to. 

Harold  F.  Burton 
The  Phoenix  Register 
Phoenix,  New  York 

While  we  are  expressing  appreciation 
may  we  take  this  occasion  to  express 
our  appreciation  of  your  publication.  We 
get  a  lot  of  helpful  hints  from  it,  plus 
production  trends  which  are  of  great 
value.  Keep  up  your  good  work. 

Paul  R.  Miller,  Publisher 
Broken  Arrow  Ledger 
Broken  Arrow,  Okla. 

^  ^  V 

First  of  all  let  me  say  I  enjoy  reading  your 
splendid  little  magazine.  Every  issue  con¬ 
tains  some  helpful  advice  that  can  be  put 
to  good  use  at  some  time  or  another. 

O.  J.  Lere,  Publisher 
LeRoy  Journal 
LeRoy,  III. 


We  would  as  soon  try  to  get  along  with¬ 
out  our  Ludlow  as  the  G.A.M. 

M.  Dale  Newton 
Medford,  Oregon 
.  *  * 

I  enjoy  your  magazine  very  much.  It  is  an 
education  in  itself. 

Paul  Carrig 
Chicago,  III. 
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UlESTERn  STATES  EAVELOPE  CO 


»UCT  BEING  MADE  BY 


MILWAUKEE 


WISCONSIN 


A  Fighter  For  You 
On  the  Home  Front 


Even  if  yonr  key  men  are  in  the  armed  forces,  the 
Franklin  Printing  Catalog  can  help  you  hold  the  home 
front.  It  offers  the  one  sure,  proved  method  of  valuing 
printed  matter  that  avoids  errors  and  loss  of  time. 
MAIL  THE  COUPON  TODAY  for  full  information  on 
the  trial  order  plan. 


FRANKLIN  PRINTING  CATALOG 


PORTE  PUBLISHING  COMPANY 
Salt  Lake  City  5,  Utah 


done  —  but  where  fine  printing  is  produced  and 


most  efficient  methods  are  in  force,  the  No.  3  Vandercook 
Proof  Press  has  become  a  favorite. 

There  are  many  good  reasons  for  this.  The  No.  3  Vander¬ 
cook  is  heavily  built,  simply  constructed,  and  easy  to  operate. 
It  has  automatic  inking,  automatic  grippers  and  micrometer 
sheet  guides. 

Many  have  had  to  wait  for  No.  3  Vandercook  Proof  Presses 
while  the  full  factory  facilities  are  devoted  to  war  work. 

They  are  including  No.  3  Vandercook  Proof  Presses  among 
their  FIRST  purchases  in  future  plans.  Vandercook  Proof 
Presses  will  be  manufactured  again  as  soon  as  material  and 
men  are  released  from  essential  war  production.  Vandercook 
facilities  are  now  devoted  to  the  production  of  aircraft,  sub¬ 


marine 
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Graphic  Arts  Oddities 


At  least  ioxir  "Fighting  Editors"  of 
a  pre-Civil  War  Vicksburg  (Miss.) 
newspaper  ore  said  to  hove  met 
violent  deaths  in  duels  or  street 
fights.  One  was  killed  in  Texas. 


Instead  of  adding  Errata  at  the  end  of 
his  books.  William  Coxton  personally 
corrected  with  red  ink  one  copy  of 
a  book  after  the  edition  had  been 
run  —  then  hired  a  man  especially 
to  hand-correct  the  other  copies! 


More  than  425  original  works 
were  printed  in  Philadelplua 
before  the  Revolutionary  War. 


VSl/HE  day  IS  coming  soon,  we  pray,  when 
peace  will  be  restored! 

In  the  meantime,  all  of  us  can  only  continue 
to  perform  our  given  tasks. 

We  have  tried  to  ably  serve  the  Graphic  Arts 
Industry  during  these  trying  war  times.  In  a 
very  large  measure  we  have  succeeded,  tool 
For  this  we  are  grateful,  to  our  customers  for 
their  patronage,  and  to  our  skilled  craftsmen 
for  their  .willingness  to  work  harder  and  fonger 
than  usual. 

You  can  depend  upon  Nu-Era,  in  war  as  in 
peace,  to  'give  you  finer  Zinc  and  Copper 
Engravings,  superior  Monoplate  Engravings, 
and  better  Step-and-Repeat  Monoplates — all 
at  maximum  economy  in  cost! 


NU-ERA  PHOTO  ENGRAVERS 

732  SHERMAN  ST.,  CHICAGO  5,  ILL. 


Overnight  Out-Of-Town  Service  ' 


Quoins  and  Quoin  Keys 

★  The  novice  should  always  be  care¬ 
ful  when  locking  up  forms  with  pat¬ 
ent  quoins  to  see  that  the  key  is  in¬ 
serted  squarely  in  the  quoin  and  not 
inclined  from  a  vertical  position. 
When  improperly  used  the  key  not 
only  becomes  damaged,  but  the  quoins 
are  likely  to  be  spoiled  and  poor 
lockups  are  the  result. 

John  /.  Fisher 
Wollaston,  Mass. 


Safety  First  on  the  Cutter 

★  I  recently  saw  two  bindery  girls 
meet  with  the  same  nature  of  accident 
in  two  diflFerent  shops,  in  a  matter  of 
two  weeks!  Both  suffered  cut  hands, 
necessitating  several  stitches  as  the  re¬ 
sult  of  removing  the  hardwood  cutter 
stick  under  the  paper  cutter  knife. 

It  is  quite  a  common  practice  to  raise 
the  end  guard,  use  a  short  chisel-like 
instrument,  such  as  a  short  screw¬ 
driver  to  get  in  under  the  end  of  the 


stick  to  remove  it  from  the  retaining 
groove.  Most  operators  forget,  that 
should  the  instrument  slip  such  brings 
the  hand  against  the  keen  edge  of  the 
cutting  knife,  with  a  bad  gash  often 
happening  as  the  result. 

I  flattened  out  the  end  of  a  piece  of 
%-inch  round  stock  iron  to  a  chisel 
point,  rounding  the  other  end  to  form 
a  handle.  This  instrument  is  long 
enough  to  bring  the  hands  clear  of  the 
cutting  knife  when  the  chisel-edge  is 
inserted  under  the  end  of  the  stick.  This 
tool  may  be  hung  on  the  tool  board  by 
the  side  of  the  paper  cutter. 

Manpower  is  too  short  to  run  the 
risk  of  inviting  any  unnecessary  acci¬ 
dents. 

S.  H.  Cooke, 

Vancouver,  B.  C.,  Canada 


Linotype  Rolls  onto  Cores 

★  For  a  number  of  years  new  linotype 
rolls  and  blistered  hands  always  went 
together  with  me.  That  in  spite  of  all 


and  scoredtopsheet- sheet  SIZESFOR^^ 


FOR  FREf  TRIAL  SHEETS,  STATE  FREES,  AND  SIZE  WANTED 


RIEGEL  PAPER  CORPORATION  •  342  MADISON  AVENUE  •  NEW  YORK,  N.  Y. 
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FOR  POSTWAR  PROFITS 


TICKETS 


There’ll  be  money  in  specialty  printing  after  i 
Victory.  New  produas  and  methods,  produc¬ 
tion  changeovers,  new  promotions  .  .  .  will  call 
for  a  heavy  volume  of  tags,  labels,  register 
forms,  cartons,  snap-outs,  etc. 

A  New  Era  Multi-Process  Press  will  equip  you 
for  mass  production  of  these  and  a  host  of  other 
specialties,  as  well  as  commercial  printing,  at 
tremendous  speed  and  low  cost. 

New  Era  Presses  have  attachments  that  print, 
perforate,  punch,  slit,  number,  cut,  die-cut,  rein¬ 
force  and  eyelet — all  in  one  operation.  Any 
number  of  colors  on  one  or  both  sides  of  the 
web.  Of  course,  it  will  take  time  to  build  you 
a  press  when  production  is  resumed.  So  get  in 
touch  with  us  now.  We’ll  advise  you  on  equip¬ 
ment,  give  your  order  preference  based  on  date 
of  receipt. 

NEW  ERA  MANUFACTURING  CO. 

371  Eleventh  Avenue  Paterson,  New  Jersey 

Types  of  work  shown  done  on  same  press 


SMALL  CARTONS 


COMMI 

PRIN^ 


ZIG-ZAG  FORMS 


'Mr  tt0 


MATCH  BOOK 
COVERS 


TAGS  AND  LABELS 


SNAP-OUT  FORMS 


the  “thumb  in  the  end”  or  special  tool 
methods  of  putting  the  roll  on  the  core. 

Then,  with  a  roll  stuck  halfway,  I 
discovered  the  easy  system.  Take  the 
roll  and  core  to  the  nearest  filling  sta¬ 
tion,  if  you  have  no  compressed  air  in 
the  shop.  Start  the  roll  on  the  core, 
insert  the  air  valve  in  the  other  end  and 
hold  it  there.  With  one  hand  grasping 
the  lower  part  of  the  roll  to  pull  it 
down  the  core  and  the  other  holding 
the  air  valve  end,  have  the  attendant 
or  a  passerby  give  the  trigger  a  short 
blast  of  air. 

The  roll  snaps  on  so  quickly  you  are 
lucky  if  it  doesn’t  go  over  the  other 
end.  Moreover,  it  is  even,  straight  and 
smooth. 

One  man  can  manipulate  both  roll 
and  air  valve,  but  it  is  better  to  have 
an  assistant.  It  takes  only  a  few  sec¬ 
onds  of  his  time.  The  only  trick  is  to  get 
set  and  not  muff  the  first  shot. 

R.  fP  .  Brann 
Boulder  City,  Nevada 


Eliminates  Curses 

How  many  platen  pressmen  have 
cursed  long  and  loud  when  the  emery 
cloth  discs  glued  to  rubber  sucker  tips 
have  come  off,  smeared  a  pile  of  stock, 
or  become  hard  and  wrinkled  from  the 
use  of  glue  in  fastening  to  the  rubber? 

Here  is  something  new  and  some¬ 
thing  different.  Use  double  coated 
Scotch  Tape;  tear  off  a  piece  the  de¬ 


sired  size;  cut  a  hole  in  the  center; 
and  then  press  first  onto  the  emery 
cloth  and  then  onto  the  rubber  tip.  It 
retains  its  flexibility;  and  with  a  little 
care  when  attaching  to  the  metal  tips, 
pressing  all  the  way  around  after 
stretching  on,  it  will  last  for  some  time. 

Eugene  Q.  Olmsted, 

Grangeville,  Idaho 


(WRS&-- 


“/’m  learning  fast,  dad.  /  set  up 
nearly  a  stickful  of  quads  with¬ 
out  making  a  mistake.” 


SOUTHWORTH  EQUIPMENT 


Paper  Conditioning  Machines, 
Universal  Paper  Joggers, 
Holdfast  Hangers,  Commer¬ 
cial  Humidifiers,  Punching, 
Round  Cornering  and  Per¬ 
forating  Machinery  of  all 
kinds.  Also  Special  Machines 
built  to  order. 

Contract  Work  Our  Specialty 


|]  Has  served  the  trade  for  fifty  years.  When  the 
war  is  won  we  will  again  manufacture  the 
equipment  listed  at  the  left.  Orders  accepted 
now  must  carry  extremely  high  priorities. 


SOUTHWORTH  MACHINE  CO. 

[30  Warren  Avenue  Portland,  Maine 
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Proofreaders’  Corner 

by  Albert  H.  Highton 


REX  REAM 
REMARKS: 


A.  J.  S.,  Rossville,  Ill.:  “In  the  case 
of  pluralizing  proper  names,  as  The 
Browns  (meaning  Mr.  and  Mrs. 
Brown),  should  the  apostrophe  be  in¬ 
serted  before  the  final  ‘s’?” 

No.  The  form  is  correct  as  it  stands. 


B.  H.,  Carson  City,  Nev.:  “Can  you 
tell  me  the  author  of  the  familiar  quo¬ 
tation,  ‘There’s  method  in  his  mad- 


Shakespeare  originally  wrote : 
“Though  this  be  madness,  yet  there’s 
method  in  it.” 


F.  0.,  Burlington,  Vt.:  “What  is  the 
pronunciation  of  the  author’s  name 
Conybeare?” 

Kun'i-bare  ikun  as  in  but,  i  as  in  ill) . 

M.  S.,  Camden,  N.  J.:  “Which  is  the 
correct  spelling — predacious  or  pre¬ 
daceous?^* 

Predacious.  Authorities  consider  the 
other  spelling  erroneous. 

D.  L.,  Madison,  Wis.:  “What  dis¬ 
tinction  is  there  in  the  use  of  the  words 
less  and  fewer?** 

Briefly,  less  refers  to  degree  or 
amount,  as  less  noise,  less  money, 
fewer  refers  to  units  or  individuals,  as 
fewer  cities,  fewer  grapes  left;  fewer 
Indians;  not  less  cities  or  less  grapes 
or  less  Indians. 


F.  N.,  El  Reno,  Nev.:  “What  are 
the  words  for  which  the  following  ab¬ 
breviations  stand,  and  what  do  they 
signify?  (1)  c/.,  (2)  loc.  cit.,  (3)  #., 
(4)  viz.** 

(1)  Calf,  confer  (Latin),  compare; 
(2)  loco  citato  (Latin),  in  the  place 
cited;  (3)  following;  folios;  (4) 
videlicet  (Latin),  to  wit. 

V  .  .  .  _ 


THE  road  between  you  and  your 
customers  should  be  paved  with 
paper  that  carries  your  message 
in  the  “right”  way!  Since  1852, 
SORG  has  proved  its  ability  to 
make  better  printing  and  “spe¬ 
cial”  papers  of  all  weights.  Wire 
or  ’phone  your  needs;  we  are 
here  to  serve  you. 


Manufacturers  of  a  wide  variety  of  Fourdrinier  and 
Cylinder  papers  .  .  .  Specially  constructed  papers 
to  meet  individual  orders. 

THE  SORG  PAPER  COMPANY 

MIDDLETOWN,  OHIO 
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May  Carry  Paper  Over 

★  Book  publishers  are  permitted  to  carry 
over  into  1944  certain  unused  portions  of 
their  print  paper  quotas  which  they  were 
unable  to  use  during  1943,  provided  they 
notify  the  War  Production  Board,  Printing 
and  Publishing  Division,  prior  to  Decem¬ 
ber  31,  1943,  according  to  an  announce¬ 
ment  made  November  23  by  Harry  F. 
West,  Chief  of  the  Book  Section  of  the 
War  Production  Board  Printing  and  Pub¬ 
lishing  Division. 

This  was  effected  by  an  amendment  dated 
November  20  to  WPB  Limitation  Order 
L-245. 

Publishers  who  are  obliged  to  carry  over 
a  portion  of  their  quota  are  required  to  file 
a  letter  before  the  end  of  the  year  with  the 
War  Production  Board  as  to  the  quantity 
of  paper  involved,  the  name  of  the  printer, 
and  the  date  on  which  the  print  order  was 
placed.  For  example,  Mr.  West  explained, 
if  a  book  publisher  has  10  tons  of  quota 
unused  and  if  before  the  end  of  the  year  he 
placed  a  bona  fide  print  order  calling  for 
the  use  of,  say,  5  tons,  only  this  latter 
quantity  may  be  carried  over  in  1944,  and 
then  only  if  the  required  report  is  filed  with 
the  War  Production  Board  before  Decem¬ 
ber  31,  1943.  In  short,  the  non-earmarked 


portion  of  a  book  publisher’s  quota  may  not 
be  carried  over. 


Printing  of  Ration  Stamps 

★  Size  and  color  requirements  for  illustra¬ 
tions  of  stamps,  certificates,  and  other 
ration  currency  which  advertisers  and 
others  may  use  in  advertising  or  informing 
the  public  about  rationing  w'ere  established 
November  9  by  the  Office  of  Price  Admin¬ 
istration. 

The  requirements  are  set  up  at  the  re¬ 
quest  of  the  United  States  Secret  Service  as 
safeguards  against  possible  confusion  of 
illustrations  with  actual  ration  currency. 

Illustrations  of  ration  documents  must 
either  be  enlarged  or  reduced  in  size,  OPA 
said.  Enlargements  must  be  at  least  one 
and  one-half  times  the  size  of  the  original. 
Reductions  may  be  no  larger  than  three- 
fourths  the  size  of  the  original.  All  illustra¬ 
tions  must  be  in  black  and  white  only. 

The  order  also  states  that  it  is  illegal  for 
any  person  to  possess  any  distinctive  safety 
paper  of  the  kind  used  for  official  ration 
documents,  or  to  make  or  use  plates,  im¬ 
pressions,  or  other  devices  for  making  of¬ 
ficial  ration  documents,  except  on  govern¬ 
ment  authorization. 


BACK  AGAIN  . 

BECAUSE  I  WAS  RECENTLY  HONORABLY  DIS¬ 
CHARGED  FROM  THE  UNITED  STATES  ARMY. 
DUE  TO  AGE  LIMITATION  I  AM  NOW  BACK  AT 
THE  HELM  OF  MY  BUSINESS. 

ALL  RAYCO  TYPE  FACES  HAD  BEEN  OFFERED 
AT  40%  DISCOUNT  BEFORE  I  ENLISTED.  TO 
ALLOW  PRINTERS  TO  TAKE  ADVANTAGE  OF 
THE  SAME  OFFER— WE  ARE  CONTINUING  THIS 
SALE  UNTIL  JANUARY  15.  1944.  FROM  THEN  ON 
LIST  PRICES  WILL  PREVAIL.  ^ 

RAYCO  TYPE  FOUNDERS 

609  W.  LAKE  ST.,  CHICAGO  6.  ILL. 


SET  IN  OUR  NEW  SERIES  OF 

BANKERS  GOTHIC 

IN  STOCK,  6  TO  18  PT..  BOTH  LIGHT  ANO 
SOLO  FACE  (NOT  SUBJECT  TO  DISCOUNT) 

4  SIZES - 6  PT..  aSA  -  $1.25  FONT 

3  SIZES - 12  PT..  I2A  -  1.50  FONT 

I  SIZE  -  I4PT..  I2A  -  2.00  FONT 

I  SIZE  -  18  PT..  9A  -  2.50  FONT 

I  SIZE  -  18  PT..  IIA  -  2.50  FONT 

SEND  ORDER  TODAY! 

40%  discount  on  all  other  faces 
— catalogue  available 
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AFTER  VICTORY 


218-230  N.  JEFFERSON  STREET 


CHICAGO,  ILLINOIS 


*  New  in  efficiency  .  .  .  new  in  economy  .  .  .  new  in  profit 
possibilities  for  you  . . .  the  new  postwar  line  of  Paper  Drills. 
Punches.  Perforators  and  Stitchers  will  be  ready  to  greet  the 
great  new  era  following  Victory.  These  will  be  worthy  suc¬ 
cessors  of  those  great  N-D  machines  of  yesterday  .  .  .  thor¬ 
oughly  capable  of  the  finest  performance  in  your  plant. 


Meantime,  care  well  for  your  pres¬ 
ent  machines.  PARTS  are  on  high 
priority  only.  Old  part  or  affidavit 
showing  it  has  been  scrapped 
must  come  with  order. 


Delivery  Limitations 

★  The  delivery  limitations  prescribed  by  the 
Office  of  Defense  Transportation  to  con¬ 
serve  motor  vehicles,  tires,  parts,  and  gaso¬ 
line  do  not  apply  to  deliveries  by  bicycle, 
trolley,  bus  or  foot  messenger,  the  ODT 
emphasized  recently. 

The  ODT  warned  that  business  concerns 
may  not  use  passenger  cars  to  circumvent 
the  delivery  limitations  prescribed  by  the 
order,  either  as  to  number  of  deliveries  or 
size  and  weight  restrictions.  The  order  pro¬ 
hibits  retail  deliveries  of  packages  weigh¬ 
ing  five  pounds  or  less  or  measuring  60 
inches  or  less  in  length  and  girth  combined, 
and  prescribes  maximum  delivery  frequen¬ 
cies  for  various  types  of  commodities. 

In  order  to  clarify  this  situation,  the 
ODT  explained  that  the  terms  “wholesale 
delivery”  and  “retail  delivery”  as  defined 
in  the  limitation  order  apply  to  transporta¬ 
tion  by  motor  truck,  passenger  automobile, 
motorcycle,  motor  scooter,  or  motor  bi¬ 
cycle. 


Save  Holiday  Papers 

★  “The  great  quantities  of  wrappings, 
boxes  and  cartons  ordinarily  used  during 
the  holiday  season,  added  to  normal  supplies 
of  old  newspapers,  magazines,  bags  and  the 
like — if  saved  and  promptly  turned  in  to 
local  salvage  organizations — will  go  a  long 
way  toward  relieving  the  paper  deficiency,” 
said  Donald  M.  Nelson  of  the  WPB  re¬ 
cently. 


Back  the  attack  with  War  Bonds 


Washington  Shorts 

★  Increases  recently  permitted  in  manu¬ 
facturers’  ceilings  of  writing  and  book 
papers  for  certain  light  weights  now  being 
produced  may  be  passed  on  to  their  cus¬ 
tomers  by  printers,  according  to  an  an¬ 
nouncement  made  November  10  by  the 
OPA. 


★  In  a  recent  amendment  to  Newspaper 
Limitation  Order  L-240,  newspaper  pub¬ 
lishers  who  have  used  print  paper  in  the 
fourth  quarter  of  1943  less  than  they  were 
permitted,  may,  during  the  first  quarter  of 
1944,  increase  their  consumption  of  print 
paper  by  the  quantity  saved. 


★  A  provision  in  a  recent  amendment  to 
Newspaper  Limitation  Order  L-240  re¬ 
quires  newspaper  publishers,  when  order¬ 
ing  newsprint,  to  certify  that  the  quantity 
of  paper  being  ordered  will  not  exceed  the 
limitations  on  deliveries  which  are  imposed 
upon  them  by  the  order.  Paper  mills  are 
prohibited  from  supplying  publishers  with 
print  paper  except  when  orders  are  cer¬ 
tified  as  required. 


Books  published  in  1944  may  weigh  less 
per  copy  because  of  being  printed  on  thin¬ 
ner  paper  but  there  is  no  indication  that 
less  reading  material  wdll  be  available,  the 
War  Production  Board  said  recently.  The 
use  of  more  type  on  the  page,  narrower 
margins,  and  the  use  of  lighter-weight  pa¬ 
per  are  expected  to  help  offset  a  foreseen 
curtailment  in  the  permissible  consumption 
of  print  paper  by  book  publishers  in  1944. 


"PAR"  for  Printers — By  Kenneth  G.  McKiernan 

The  recognized  authority  on  pnxluction  all  over  the  English-speaking  world.  An  easily 
understood  technical  work  on  printing  production  for  thinking,  busy  printing  executives. 
Any  progressive  printing  plant  can  use  it  to  its  financial  profit. 

"PRINTED  PRODUCTS" 

A  ser\ice  for  accurate,  ea.sy  pricing  of  commercial  printing.  Enables  printers  to  price 
finished  jobs  or  to  estimate  with  assurance — check  independent  estimates — helps  to  gain 
customer  confidence.  Ask  about  our  "Guest  Trial” — places  you  under  no  obligation. 

TIMELY  "BULLETIN  SERVICE" 

Printers  all  over  the  country  are  puzzled- about  regulations  and  orders  that  they  cannot 
understand^ — ^send  for  FREE  Sample  Copy  of  this  printing  plant  management  bulletin 
that  helps  clarify — this  service  may  be  just  what  you  have  been  looking  for.  No  obliga¬ 
tion,  of  course. 

PRODUCTION  STANDARDS  CORP.,  737  North  Michigan  Ave.,  Chicago  11,  III. 
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you  can  use 

^Ine  Ant  cunJt  Qolc^ 

economically  I 

•  Goes  Trucolor  Prints  are  being  used  by 
Printers  everywhere  to  Dress  Up  their 
Printing  and  Step  Up  their  Profits.  They 
add  sparkle,  life,  color  and  interest  to  Menus, 

Booklet  Covers,  Advertising  Folders,  etc. 

•  To  assist  you  in  developing  this  business, 
totellyouand  show  you  how  other  Printers 
everywhere  are  using  Pictures  advanta¬ 
geously,  we  have  arranged  a  Printers’  Pic- 
ture  Portfolio.  It  includes  more  than  1 6o  different  Pictures;  our  booklet  **Pictures” ; 
and  a  group  of  Imprinted  Specimens. 
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•  This  Printers’  Picture  Portfolio  is  priced  at  only  $1.00.  It  will  help  you  **  Dress 
Up  Your  Printing  and  Step  Up  Your  Profits.”  Send  for  your  Portfolio  TODAY! 

Goes  Lithographing  Company  •  61  W.  6Ut  SU,  Chicago  21  •  SSBParkPL,  New  York  7 


Nnmber  with  a  Roberts 

For  numbered  work  is  easy  and  profit¬ 
able  too«  when  you  use  Roberts  typo¬ 
graphic  numbering  machinesbecause: 

1.  The  investment  required  for  new  Roberts  ma¬ 
chines  is  small. 

2.  Machine  life  is  long  because  plunger  drives  ac¬ 
tuating  pawl  swing  directly — thus  eliminating  lost 
motion  and  minimizing  wear. 

3.  These  machines  are  available  at  the  low  prices 
shown  below. 

5  Wheel,  Model  27— $12.00  less  40%— $7.20  net 

6  Wheel  Model  28— $14.00  less  40%— $8.40  net 

Your  Choice 

1.  Forward  or  backward  movement.  3.  10%  trade-in  allowance. 

2.  Roman  or  Gothic  style  iiqures.  4.  Extra  discounts  in  quantities. 

ROBERTS  NUMBERING  MACHINE  CO. 

694-710  Jamaica  Avenue  Brooklyn,  New  York 
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Postwar  Markets 

( Continued  from  page  14) 
pie  and  ideas  and  that  postwar  trans¬ 
portation  and  communication  will 
speed  up  this  process.  Another  result 
is  that  after  the  war  we  should  have 
fewer  special  castes  and  groups  in 
America.  People  in  America,  when  the 
war  is  over,  should  be  a  more  unified 
and  more  uniform  market.  That  will 
make  for  greater  effectiveness  in  post¬ 
war  advertising  and  printed  promotion, 
than  was  possible  in  the  prewar  days 
when  sectional  differences  and  class 
distinctions  were  barriers. 

We  need  spend  little  time  reminding 
ourselves  that  after  the  war  there  will 
be  countless  new  products  needing  ad¬ 
vertising  and  printed  promotion.  You 
have  only  to  read  the  magazine  ad¬ 
vertisements  of  manufacturers  to  have 
your  appetite  whetted  for  the  new 
products  that  have  been  discovered  or 
developed  during  the  war  and  which 
will  have  postwar  commercial  applica¬ 
tion.  Plastics,  alloys,  soy  beans,  elec¬ 
tronics — new  cars,  new  gasoline,  new 
automatic  washers,  new  kitchen  ranges, 
dishwashers,  vacuum  cleaners  without 
electric  cords,  new  frozen  and  de¬ 
hydrated  foods,  new  fabrics,  new  tex¬ 
tiles,  air  conditioning — the  list  is  end¬ 
less. 

Remember  that  every  new  product 
and  process,  every  new  service,  will  not 
only  need  advertising  and  printed  pro¬ 
motion  so  that  it  can  be  sold  to  more 
and  more  people  at  lower  cost,  but  in 
addition,  every  new  product  or  service 
will  stimulate  the  necessity  of  an  older 
product  being  re-advertised  and  pro¬ 
moted,  if  it  is  to  survive. 

All  the  excitement  about  the  new 
products  of  the  postwar  era  makes  us 
forget  sometimes  that  distribution  must 
be  changed  and  expanded  so  that  these 
new  products  and  services  can  reach  the 
ultimate  consumer  in  volume. 

Department  stores  will  probably  ex¬ 
tend  their  branches  into  smaller  com¬ 


munities.  Mail-order  houses  will  in¬ 
crease  the  number  of  their  retail  out¬ 
lets.  Specialty  shops  will  multiply. 
Building  supply  dealers  will  take  on  a 
new  importance,  because  of  the  build¬ 
ing  boom.  Someone  will  have  to  retail 
the  prefabricated  houses.  The  electric 
and  gas  utilities  will  scurry  around  to 
find  markets  for  their  expanded  gener¬ 
ating  capacities.  Manufacturers  will 
make  excursions  into  the  field  of  retail 
stores.  Gasoline  and  tire  companies 
will  expand  the  kinds  of  merchandise 
they  sell.  Consumer  cooperatives  will 
branch  out  into  new  fields  and  extend 
their  operations  in  old  fields. 

If  government  in  the  postwar  period 
helps,  rather  than  hinders,  the  desire 
of  business,  great  and  small,  to  give 
the  American  public  new  products  and 
new  services,  the  market  for  advertis¬ 
ing  and  printed  promotion  will  be  the 
largest  we’ve  ever  seen. 

Existing  manufacturers  must  scrap 
all  their  catalogs,  folders  and  booklets 
because  they’re  obsolete.  New  manu¬ 
facturers  will  need  a  full  line  of  printed 
promotion.  Wholesalers  and  retailers 
will  be  in  the  same  boat.  Advertising 
will  be  necessary  and  desirable,  be¬ 
cause  the  people  will  want  to  know 
about  these  new  products  and  services. 

But  the  graphic  arts  industry  in  the 
postwar  period  has  an  extra  respon¬ 
sibility  which  it  must  assume.  Because 
we  disseminate  information,  our  re¬ 
sponsibilities  go  beyond  those  of  print¬ 
ers  and  publishers.  Ours  should  be  a 
creative  job,  not  merely  a  mechanical 
one. 

The  consumer,  in  the  postwar  period, 
will  be  a  better  informed  and  a  wiser 
buyer.  This  new  knowledge — this  new 
awareness — comes  from  many  sources. 
It  stems  not  only  from  the  liberal  edu¬ 
cation  which  consumers  are  getting 
now  about  the  products  of  the  postwar 
period.  Because  these  products  are  not 
yet  for  sale,  the  consumer  can  weigh 
(Continued  on  page  58) 
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When  you  and  we  finish  this 


BIG  W  JOB 
We'll  be  y  seeing  you 

MOHR  LINO-SAW  CO. 

124  North  Union  Avenue,  Chicago,  Illinois 


AMERICAN  NUMBERING  MACHINE  CO. 
ATLANTIC  AND  SHEPHERD  AVES.,  BROOKLYN,  N.  V. 


Postwar  Markets 

( Continued  from  page  56) 

and  study  their  merits  thoroughly  be¬ 
fore  buying.  In  addition,  war  has  been 
an  education  to  consumers  in  the  quali¬ 
ties  of  older  merchandise.  Before  the 
war,  when  an  automobile  didn’t  give 
too  good  service,  we  traded  it  in  for 
a  new  one.  Now'  we’re  forced  to  stick 
with  our  old  car  and  as  a  result  we 
know  cars  better  than  ever  before.  If 
an  electric  iron  wore  out,  women  didn’t 
bother  to  find  out  too  much  why  it 
wore  out — they  just  bought  another 
one.  Now  women  know  the  electric 
irons  they  are  forced  to  keep.  If  towels 
or  sheets  wore  out  in  the  old  days, 
women  just  bought  new  ones.  Now  that 
merchandise  is  scarce  and  consumers 
have  to  make  older  products  do,  they 
know'  first-hand  the  true  meaning  of 
words  like  “quality,”  “ruggedness,” 
“durability,”  “guaranteed.” 

This  new  knowledge  on  the  part  of 
consumers  makes  me  believe  that  they 
will  not  resent  being  given  more  in¬ 
formation — more  facts — ^in  advertising 
and  in  printed  promotion.  This  post¬ 
war  desire  for  informative  advertising 
will  be  a  good  thing  for  both  buyer 
and  seller. 

I’m  not  suggesting  that  we  give  up 
the  basic  appeals  to  human  nature  and 
to  human  emotions — these  appeals  will 
always  have  their  place.  I  am  suggest¬ 
ing  that  they  be  used  in  combination 


with  the  increased  information  that 
consumers  will  want. 

And  just  between  ourselves,  wouldn’t 
you  agree  that  some  of  the  sales  and 
advertising  appeals  which  were  used 
and  used  successfully  before  the  war 
were  nothing  to  be  proud  of,  even 
though  they  worked? 

Advertising  and  printed  promotion 
must  always  justify  themselves  as  tools 
of  distribution.  Ours  is  the  responsibil¬ 
ity  to  make  them  better  tools. 

Markets  will  be  changed  but  bigger 
after  the  war.  People  will  have  more 
wants  and  desires  and  needs.  They  will 
be  in  a  receptive  mood  for  the  new 
products  and  services  that  will  be  of¬ 
fered.  Advertising  and  printed  promo¬ 
tion  can  perform  an  economic  service 
in  moving  these  goods  to  people. 

Without  much  greater  use  of  adver¬ 
tising  and  promotion  how  can  America 
reach  its  postwar  goal  of  double  our 
prewar  consumption  and  so  hold  em¬ 
ployment  and  national  income  at  the 
high  levels  of  war  time? 

We  must  win  the  war  first.  But  we 
must  also  think  how  we  can  win  the 
prosperity  that  should  come  with  peace, 
not  only  for  us  stay-at-homes  but  also 
for  the  men  and  women  in  the  armed 
forces  who  are  not  here  to  do  that  vital 
home-front  job. 


Back  the  attack  with  War  Bonds 


MORGAN  EXPANSION  TRUCKS 


for  C.&P.  JOB  PRESSES 

have  been  in  use  for  many  years  in  thou¬ 
sands  of  shops  and  have  been  proven — 
Savers  of  Time  and  Money—Reduces  Wear 
on  Rollers  and  Prett — Save*  Ink— Elimi¬ 
nates  Bearers — Especially  Desirable  and 
Efflcient  for  Light  Forms  and  Cut  Work. 

MORGAN  EXPANSION  ROLLER 
TRUCK  CO. 

P.  O.  Box  216,  Hollywood.  Calif. 
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^1  WITH  FRANKLIN  PLATES 


The  Franklin  catalog  shows  over  318  calendar 
designs.  This  No.  37  catalog  is  the  most  com¬ 
plete  showing  of  calendar  plates  in  over  75 
years  of  service  to  printers. 

You’ll  find  old  favorites,  the  most  modern 
treatments,  and  new  ideas  in  calendars — single 
month  plates,  yearly,  18  and  24-month  plates, 
three  months  at  a  glance  plates  to  fit  business 
cards,  wall  hangers  and  books.  All  accurate  and 
easy  to  read. 

Almanac  plates,  authentic,  informative,  accu¬ 
rate,  in  many  standard  sizes. 

Weather  and  moon  phase  information,  histor¬ 
ical  and  astrological  data  for  calendar  pad 
manufacturers. 

Write  for  information.  Send  25c  for  catalog, 
(amount  to  be  credited  on  first  order). 

THE  FRANKLIN  COMPANY 

810  W.  Van  Buren  St.,  Dept.  G,  Chicago,  III. 


Solves  Problems  Quickly 

Fits  in  Your  Vest  Pocket 


MATH  MAGIC 


It  figures  Photographic  Enlargements  and  Reductions — Mul¬ 
tiplication — Division — Equivalents — Percentages — Mark-ups — 
Square  Root — Radio — Electrical — Mechanical  and  Trigonome¬ 
tric  Problems.  Also  Areas  and  Circumferences  of  Circles,  etc. 
Each  MATH  MAGIC  UNIT  complete  with  Slide  Rule  in  cover. 
LINO  and  TRIG  CHART  inside  of  slide  with  full  instructions 
and  8  pages  of  Mathematical  Short-Cuts  arranged  alphabeti¬ 
cally.  Order  by  Number  Today! 


4  for  $1.00,  Postpaid  in  U.S.A 


Math  Magic  in  8  Parts 

□  1.  Terms  and  Definitions.  □  5.  Power  and  Pressures. 

□  2.  Geometrical.  □  6.  Electrical  and  Mechanical. 

□  3.  Equivalents — Horse  Power  □  7.  Conversion  Factors. 

Formulas.  □  8.  Metric-Graphic  Arts- 

□  4.  Measures  and  Weights.  Percentages. 

Place  X  before  numbers  wanted,  and  mail  with  your  remittance  to 


THE  GRAPHIC  ARTS  MONTHLY 


Chicago  5,  Illinois 


608  South  Dearborn  Street 
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Precision  Composition 

(Continued  from  page  20) 

reel  before  you  start  casting  type,  and 
your  results  will  be  practically  or  com¬ 
mercially  perfect. 

If  a  job  contains  cuts,  these  are 
tested  in  our  shop  on  a  Hacker  type 
gauge  and  underlaid  to  bring  them  to 
a  uniform  height  of  0.918  before  make¬ 
up.  The  time  it  takes  to  do  this  is 
negligible.  The  pressroom  is  saved  lift¬ 
ing  these  cuts  after  the  job  is  made  up, 
and  the  chance  of  pieing  the  job  or 
transposing  the  captions  is  eliminated, 
or  at  least  greatly  reduced.  When  we 
deliver  a  job  to  the  pressroom  we  know 
that  everything  contained  in  a  form, 
whether  it  be  linotype,  monotype,  rules, 
or  cuts,  or  a  mixture,  is  exactly  0.918 
high;  and  if  the  presses  are  properly 
dressed  they  can  print  that  form  with 
a  minimum  of  makeready. 

Every  job  that  leaves  our  plant  has 
a  slip  in  it  that  calls  the  printer’s  at¬ 
tention  to  the  fact  that  we  have  taken 
this  extra  care  in  producing  the  job  and 
also  advises  him  that  it  should  print 
with  a  minimum  of  makeready. 

Of  course,  most  printers’  presses  are 
not  accurate,  and  some  of  the  precision 
we  have  put  into  the  manufacturing  of 
our  type  is  lost  on  account  of  the  un¬ 
even  impression  that  is  inherent  in  the 
presses.  To  enable  printers  to  get  the 
benefit  of  the  precision  we  have  put 
into  our  type,  we  manufacture  and  fur¬ 
nish  to  them,  free  of  cost,  test  blocks 
for  leveling  up  their  presses. 

I  have  here  a  few  sheets  showing  the 
impressions  obtained  on  a  press  be¬ 
fore  it  had  been  leveled  with  our  press 
test  blocks.  You  can  notice  the  low 
spots,  and  it  isn’t  hard  to  imagine  how 
much  production  time  is  wasted  in 
makeready  every  time  a  job  is  put  on 
such  a  press.  Here  is  a  sheet  from  the 
same  press  after  it  had  been  leveled  up 
so  that  the  correct  impression  was  ob¬ 
tained  from  the  entire  bed  of  the  press. 
With  type  of  a  uniform  height,  a  job 


could  be  put  on  this  press  and  printed 
with  a  minimum  of  makeready. 

We  have  made  studies  of  makeready 
costs  in  many  printing  plants.  In  all 
cases,  we  have  found  that  makeready 
costs  run  higher  in  dollars  per  year 
than  the  amount  spent  for  composition. 
Yet,  invariably  the  printers  will  try  to 
get  lower  prices  on  composition  in 
order  to  meet  competition,  but  I  won¬ 
der  how  many  of  them  have  ever  tried 
to  reduce  makeready  costs  through  the 
use  of  type  fit  to  print. 

Most  of  the  points  I  have  presented 
are  old  and  known  in  the  trade,  but 
this  knowledge  is  not  always  translated 
into  daily  practice.  Real  success  lies 
in  the  unfaltering,  unfailing  applica¬ 
tion  of  these  principles  day  in  and  day 
out.  Precision  will  lift  letterpress  com¬ 
position  far  above  the  possible  quality 
of  the  ever-growing  substitutes.  It  is 
even  of  vastly  greater  importance  that 
the  untiring  application  of  these  simple 
checks  will  reduce  makeready  time  and 
through  it  production  costs.  It  will  also 
noticeably  improve  the  quality  of  our 
printed  product.  Precision  composition 
is  a  challenge  to  everyone  in  the  trade 
today.  It  is  a  challenge  we  must  meet 
if  we  are  to  maintain  our  place  in  the 
trade.  It  represents  the  difference  be¬ 
tween  success  4nd  failure. 

In  these  days  of  severe  manpower 
shortages,  precision  composition  offers 
added  opportunity  for  helping  in  our 
all-out  war  effort.  Through  the  practice 
of  exactness  in  type  composition  many 
increasingly  hard-to-obtain  man-hours 
can  and  should  be  saved.  This  is  not 
merely  a  matter  of  economy  in  plant 
operation  with  greater  profits  to  us  but 
practical  every-day  patriotism. 


A  Practical  Touch  System  for 
Operating  the  Linotype 
by  E.  B.  Harding 
Send  cheek  for  $2.27  to 
THE  GRAPHIC  ARTS  MONTHLY 


60 


The  Graphic  Arts  Monthly — December,  1943 


Make  War  Bonds  the  Christmas  Order 
of  the  Day.  Urge  your  workers  to  make 
their  personal  Christmas  gifts  in  the 
form  of  War  Bonds— and  practice  what 
you  preach,  yourself!  Make  this  a  100% 
War  Bond  Christmas— to  insure  future 
Yuletides  of  peace  and  prosperity. 

Make  up  your  own  posters  to  spread 
the  “War  Bonds  for  Christmas”  story 
across  your  plant.  Tell  the  story  again 
and  again  on  bulletin  boards,  in  plant 
magazine,  and  pay  envelope  stuffers. 

But  don’t  forget  your  basic,  all-im¬ 
portant  Pay-Roll  Savings  Plan.  How’s 
it  going?  Perhaps  it  needs  a  bit  of  stok- 
ing-up  right  this  very  minute,  to  hold  its 
full  head  of  steam  against  the  competi¬ 
tive  demands  of  the  holiday  season. 


Well,  yot/re  the  man  to  stoke  it!  You 
can’t  expect  it  to  keep  running  indefi¬ 
nitely  on  last  summer’s  enthusiasm.  See 
to  it  that  your  participation  percentages, 
and  your  deduction  percentages,  both 
end  up  the  year  at  new  levels. 

Every  month,  now  your  Pay-Roll  Sav¬ 
ings  ought  to  run  well  ahead  of  the 
preceding  month.  For  so  many  families 
that  formerly  depended  on  the  earnings 
of  a  single  worker,  now  enjoy  the  com¬ 
bined  earnings  of  several.  Such  fsunily 
incomes  are  doubled,  trebled,  even  mul¬ 
tiplied  many  times. 

Now’s  the  time  to  turn  as  much  as 
possible  of  these  increased  earnings  into 
War  Bonds— War  Bonds  for  Christmas, 
and  War  Bonds  the  whole  year  ’round! 


GIVE  THE  PRESENT  WITH  A  FUTURE-WAR  BONDSI 


This  space  confribufed  to  Victory  by  The  Graphic  Arts  Monthly 


This  advertisement  prepsred  under  the  suspices  of  the  United  Ststes  Tressury  Oepsrtment  snd  the  War  Advertising  Council 
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i  •  •  and  drive  even  harder  on  the  pay-roll  savings  planl 


Women  in  Printshops 

by  Eugene  A.  Conklin 


★  There’s  no  getting  around  it!  With 
the  ever  increasing  demand  of  the 
draft,  the  scarcity  of  men,  even  married 
men,  is  becoming  more  noticeable.  In 
nearly  60%  of  printing  plants  con¬ 
tacted  in  Eastern  New  York,  execu¬ 
tives  predicted  that  women  would  be 
doing  more  than  half  of  all  the  print¬ 
ing  chores  in  the  plant.  Women  are 
already  acting  as  salespeople  and  as 
secretaries  of  plant  activities. 

Now  what’s  being  done  to  employ 
women?  One  firm  asks  housewives 
who  cannot  devote  full  time  to  defense 
work  because  of  household  duties  to 
work  on  a  “Victory  Shift”  basis.  This 
means  four  hours  a  day  including  Sat¬ 
urdays;  the  four  hours  running  from 
8:00  A.M.  to  noon  or  2:00  to  6:00  P.M. 

The  housewife  receives  a  tryout  of 
two  weeks.  She  may  work  the  job- 
press,  do  hand-setting  on  small  stuff, 
read  proof.  She  may  be  called  upon 
to  answer  the  phone,  make  deliveries, 
or  type  out  specifications  from  printers’ 
dictation.  In  other  words  she  is,  during 
those  two  weeks,  an  “odd  job”  worker. 

After  this  tryout  period,  the  printer 
may  place  her  in  a  permanent  capacity 
doing  the  task  for  which  she  seems 
best  fitted.  Or  she  may  continue  to 
function  as  a  “jack-of-all-trades.”  She 
is  furnished  a  work  uniform  (slacks 
and  shirt)  and  warned  that  she  might 
get  inked  up  a  mite  or  more.  She  is 
also  cautioned  to  be  careful  and  to 
avoid  wasting  or  spoiling  an  order  be¬ 
cause  of  inexperience.  The  hourly  rate 


paid  her  is  low  for  the  first  month  but 
takes  a  jump*  skyward  at  periodic  in¬ 
tervals  thereafter  as  her  ability  im¬ 
proves. 

It  has  been  found  that  women  make 
excellent  canvassers  in  search  of  new 
business  from  department  and  other 
stores.  This  is  especially  true  in  the 
case  of  stores  that  have  feminine  pur¬ 
chasing  agents,  or  where  the  wife  has 
taken  over  the  management  while  the 
husband  is  in  service.  A  woman  repre- 
resentative  can  talk  printing  require¬ 
ments  with  prospective  women  custom¬ 
ers  easier  than  a  man. 

Women  have  already  proven  that 
they  can  do  a  satisfactory  job  of  run¬ 
ning  a  press ;  and  their  setting  of  hand 
composition  has  been  accepted  as  very 
good,  according  to  surveys.  They  do 
not,  however,  make  good  slug-casting 
machine  operators,  according  to  the 
present  consensus.  But  they  keep  a 
plant  cleaner  than  does  the  average 
male.  Housewives  are  being  preferred 
to  recently  graduated  high  school  girls, 
because  the  latter  are  more  apt  to  take 
to  printing  for  a  brief  time  and  are 
easier  tempted  to  higher  paying  factory 
jobs. 

However,  a  stunt  is  being  tried  in 
some  towns  that  have  high  schools 
maintaining  printshops.  In  these  towns, 
girl  students,  between  the  ages  of  fif¬ 
teen  and  seventeen,  who  have  a  year 
or  two  of  school  work  to  complete,  are 
urged  to  take  classes  in  the  school 
printshop.  These  girls  report  to  the 
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local  printers  from  4:00  to  6:00  P.M. 
daily  and  on  Saturdays  from  9:00  A.M. 
to  noon.  By  doing  this,  they  supple¬ 
ment  their  school  knowledge  with  prac¬ 
tical  experience.  After  the  first  month 
of  this  combined  school-plant  workout, 
they  are  taken  on  by  the  printer  as 
spare  time  helpers. 

It  has  been  observed  that  women 
workers  have  original  ideas  on  letter¬ 
head  and  print  job  layouts  that  often 
sell  a  customer.  Several  printers  re¬ 
ward  their  women  workers  for  all  “sale¬ 
able  ideas”  relating  to  layouts  with 
cash  bonus  awards.  Ideas  for  cutting 
time  of  shop  operations  also  bring  a 
liberal  cash  bonus  to  women  workers. 

In  short,  women  are  working  out  well 
in  the  printshops  in  the  Eastern  area. 
And  unless  appearances  are  deceiving, 
women  are  going  to  be  more  and  more 
active  in  printing  production  in  the 
very  near  future. 


“Listen,  miss,  you  don't  have  to  test  every 
sheet  you  print  to  see  if  it’s  done  enough.’’ 


BEVEL  EDGE 

The  perfected  .002  inch  con¬ 
cave  bevel  that  features  the 
SWW  paper  trimming  knife 
makes  for  razor  sharpness 
and  clean  cutting. 

Another  SWW  feature  is  the 
special  method  of  heat  treat¬ 
ment— to  make  the  knife 
tough  and  edge  holding. 

Standard  equipment  for 
over  60  years  on  many 
of  America’s  leading  paper 
trimmers. 

Have  us  quote  you  on  an 
SWW  knife. 

SIMONDS  WORDEN  WHITE  CO. 

606  NEGIEY  PEACE  •  DAYTON,  OHIO 


KNIFE  HAS  A 
CONCAVE 
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PLANT  APPRAISAL 
and  PURCHASE 

Competent  service 
enables  you  to  take 
advantage  of  present 
favorable  market 
conditions. 

Type  &  Press  of  Illinois 

220  South  Jefferson  Street 
Chicago  6 


PROOFREADING 

and 

COPY-  PREPARATION 

An  encyclopedic  textbook 
by 

Joseph  Lasky 

An  informative  volume  of  672 
pages  that  contain  a  complete 
course  of  instruction  in  the  two 
subjects. 

Price  $7.00 

Please  send  money  udth  order 
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Typesetting  Questions 

( Continued  from  page  24) 

By  freeing  the  dowels  of  the  r.  h. 
bushing  (by  the  side  knives)  and  ad¬ 
justing  it  slightly  downward,  the  liner 
contact  may  be  eliminated  perhaps 
without  altering  the  1.  h.  bushing,  after 
which  the  free  dowels  should  be  reset, 
also  the  side  trim.  There  is  ample  lati¬ 
tude  for  this  operation,  and  the  1.  h. 
mold  slide  supporting  screw  adjust¬ 
ment  is  also  a  factor,  helping  to  sta¬ 
bilize  slug  side  trim  harmony,  while 
eliminating  stud  and  bushing  play. 
Lower  slightly  during  bushing  adjust¬ 
ments. 

The  mold  slide  bed  plate  adjusting 
screws,  particularly  the  front  one, 
should  be  kept  up  reasonably  snug  yet 
free  to  slide,  thus  avoiding  excess  ver¬ 
tical  play  in  the  slide,  and  possible  slug 
contact  with  lower  knife  block  liner, 
in  ejecting. 


iPRINTERS'  CARBON  PAPERS  OF  QUALITYj 

ICempluf*  Um:  One-time  carbons,  both  rolls  and  flat  reams.  Carbonized  half-  j 
tone,  news,  book  papers.  Pencil  carbons  in  all  weights  and  grades.  Typewriter  I 
I  carbons.  Inked  ribbons.  Established  1912.  | 

I  FRYE  MANUFACTURING  CO.  DES  MOINES  4,  IOWA 
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Serious  Paper  Shortage 

★  The  War  Production  Board  Commercial 
Printing  and  Lithographing  Industry  Ad¬ 
visory  Committee  has  recommended  that 
the  industry  operate  in  1944  on  75  per 
cent  of  the  print  paper  used  in  1941,  Philip 
S.  Schneider,  assistant  director  of  the 
WPB  Printing  and  Publishing  Division, 
announced  December  6.  This  recommen¬ 
dation  to  curtail  the  use  of  commercial 
printing  paper  was  made  after  the  repre¬ 
sentatives  of  the  printing  and  lithographic 
industries  were  fully  informed  as  to  the 
seriousness  of  the  present  paper  situation, 
said  Mr.  Schneider,  who  acted  as  govern¬ 
ment  presiding  officer  during  the  meeting 
held  December  2. 

The  reasons  behind  the  paper  shortage 
and  the  problems  facing  the  industry  were 
outlined  in  detail  by  Harold  Boeschenstein, 
acting  director  of  the  Forest  Products  Bu¬ 
reau,  and  Rex  Hovey,  director  of  the  paper 
division  of  the  War  Production  Board. 

“As  paper-mill  inventories  of  wood  and 
pulp  have  been  constantly  declining  and 
now  have  reached  about  two  weeks-supply, 
each  printer  must  face  this  problem  square¬ 
ly,”  Mr.  Boeschenstein  stated.  “Because 
of  the  shortage  of  pulpwood  due  to  loss  of 
manpower  in  the  woods  and  the  exhaustion 
of  inventories,  we  will  be  able  to  produce 
paper  at  only  a  75  per  cent  rate,  beginning 
January  1,  1944.” 

It  was  also  pointed  out  that  Scandinavian 
imports  ceased  in  1941,  and  due  to  the 
drain  of  men  from  the  woods  because  of 
military  requirements  and  the  need  of  the 
war  industries,  U.  S.  and  Canadian  wood 
cutting  could  not  be  increased  sufficiently 
to  meet  the  loss  of  imports. 

All  printing  paper  users — newspapers, 
magazines,  books  and  commercial — will  be 
reduced  to  the  same  level  of  consumption 
beginning  January  1,  1944,  the  meeting  was 
advised.  The  demands  of  printing  paper 
for  war  uses  must  be  met  and  only  through 
full  cooperation  of  every  paper  user, 
whether  printer  or  consumer,  can  the 
shortage  be  equally  distributed. 

The  advisory  committee  urged  that  every 
person  in  the  industry  back  the  waste 
paper  drive.  Mr.  Hovey  emphasized  the 
problem  facing  the  people  of  the  United 
States  in  increasing  waste  paper  collec¬ 
tions  20  per  cent  above  present  levels.  He 


also  pointed  out  that  if  waste  collections 
can  be  increased  by  about  200,000  tons  a 
month,  the  fear  of  further  reductions  in 
use  of  paper  may  be  eliminated. 

“It  is  not  an  impossible  job  to  do  this,” 
said  Mr.  Hovey,  “but  it  will  take  the  co¬ 
operation  of  every  printer  in  the  country 
from  the  largest  to  the  smallest.” 

Mr.  Schneider  reported  the  committee 
recommended  that  the  small  printer  be 
given  special  consideration  in  his  allow¬ 
able  usage  of  paper.  The  small  printers 
must  use  all  of  their  ingenuity  on  re¬ 
sources  to  use  the  least  amount  of  paper 
on  every  job  and  to  get  behind  the  paper 
salvage  and  wood  cutting  drives,  he  added. 
No  printer  need  suffer  unduly  if  rigid  econ¬ 
omies  are  practiced  by  using  the  lightest 
papers  practical  and  by  cutting  out  “frills” 
for  the  duration. 

The  committee  also  urged  that  every 
printer  and  buyer  of  printing,  small  or 
large,  cut  out  for  the  duration  french 
folds,  overhang  covers,  bleed  pages,  blank 
interleaving  pages  and  other  “fancy”  un¬ 
economical  uses  of  paper. 

A  recommendation  to  standardize  all  pa¬ 
per  on  a  25x40 — 1000  sheet  basis  was 
adopted  by  the  committee.  This  will  not 
only  save  paper  but  will  simplify  order¬ 
ing  and  the  figuring  of  jobs,  Mr.  Schneider 
stated.  Inactive  inventories  were  also  dis¬ 
cussed  in  detail  and  printers  were  urged 
to  use  up  any  odd  paper  in  stock  and  to 
reduce  inventories  to  a  minimum  level. 
The  saving  of  excess  paper  in  inventory  for 
a  rainy  day  will  only  hasten  that  day,  it 
was  felt. 

Unqualified  assurance  was  given  to  both 
Mr.  Boeschenstein  and  Mr.  Hovey  that  the 
commercial  printing  industry  would  co¬ 
operate  fully  in  getting  out  the  printing 
jobs  necessary  to  keep  American  business 
going  and  in  so  doing  would  use  the  mini¬ 
mum  amount  of  paper  in  their  production. 
Groups  of  printers  in  various  cities  are 
reported  working  on  paper-saving  ideas 
which  will  be  passed  on  to  printers  in  other 
localities  so  that  a  united  front  may  be 
presented  in  the  paper  saving  effort.  It  was 
stated  by  committee  members  that  only 
through  economical  printing  practices  can 
more  printing  be  done  on  less  paper. 
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Form  Joint  Committee 

★  With  the  objective  of  lending  support  to 
paper  conservation  and  securing  an  equit¬ 
able  distribution  of  available  supplies,  for¬ 
mation  of  a  Joint  Committee  on  Govern¬ 
ment  Relations  of  the  Commercial  Printing 
Industry,  by  the  New  York  Employing 
Printers  Association  and  the  Graphic  Arts 
Association  of  Illinois,  was  announced  on 
November  8. 

James  F.  Newcomb  of  New  York  City, 
and  Edwin  Lennox  of  Chicago,  co-chair¬ 
men,  said  that  while  the  Joint  Committee 
now  represents  only  the  New  York  and 
Chicago  groups,  it  is  contemplated  that 
other  organizations  in  the  various  printing 
centers  throughout  the  country  will  be  rep¬ 
resented. 

Guiding  committee  activities,  said  Messrs. 
Newcomb  and  Lennox,  will  be  the  follow¬ 
ing  declaration  of  policy :  “The  duties  of 
the  Committee  shall  be  to  examine  into  and 
to  take  such  action  as  may  be  necessary, 
to  cooperate  with  Governmental  Agencies 
which  have  a  share  in  shaping  regulations 
with  respect  to  the  Graphic  Arts  Industry ; 
specifically  with  respect  to  the  ‘end  use’ 
of  paper. 

“And  to  assure  that  Members  of  Con¬ 
gress,  Policy-Makers  and  Administrative 
Officials  in  the  Government  Bureaus,  un¬ 
derstand  the  problems  of  this  Industry  so 
that  any  paper  reduction  program  now  in 
effect  or  that  may  later  be  ordered,  may 
affect  all  users  equally. 

“To  consult  and  advise  with  such  agen¬ 


cies  of  the  government  and  with  business 
organizations,  both  local  and  national,  for 
the  purpose  of  conserving  present  paper 
and  pulp  supplies  and  of  increasing  the 
supply  of  manpower  in  the  woods  and  in 
the  mills  of  the  suppliers  and  manufac¬ 
turers.” 

This  new  joint  committee  is  the  out¬ 
growth  of  a  special  committee  appointed  by 
each  of  the  New  York  and  Chicago  groups 
to  consider  the  whole  subject  of  govern¬ 
ment  relations.  The  chairman  of  the  New 
York  group  is  James  F.  Newcomb;  and 
other  members  are  Benjamin  Pakula,  Frank 
Young,  Ira  Frank,  Fred  Rudge,  with 
Joseph  P.  Smith  acting  for  the  New  York 
Employing  Printers  Association,  461 
Eighth  Avenue,  New  York  City.  For  the 
Chicago  group,  Edwin  Lennox  is  chair¬ 
man,  with  J.  F.  Snyder,  Roswell  C.  Mower, 
Harry  O.  Owen,  and  Harry  B.  Clow  as 
other  members  of  the  committee,  while 
S.  Frank  Beatty,  general  manager  of  the 
Graphic  Arts  Association  of  Illinois,  lOS 
West  Monroe,  Chicago,  will  represent  that 
body.  A  definite  program  of  activities  is 
now  being  formulated. 


New  Humidifier  Bulletin 

★  A  new  illustrated  booklet  showing  results 
obtained  by  automatic  humidification  for 
prevention  of  loss  of  weight,  strength,  or 
quality  in  hygroscopic  materials ;  for  im¬ 
proving  workability  of  materials ;  for  con¬ 
trolling  drying  processes ;  for  static  con¬ 
trol  to  prevent  explosion  hazard  with  dust 
and  inflammable  liquids  and  gases ;  and 
air  conditioning  service  for  maintaining 
healthful  and  comfortable  working  condi¬ 
tions  is  now  available  from  Armstrong 
Machine  Works,  Three  Rivers,  Michigan. 
Also  included  in  the  booklet  are  operat¬ 
ing  features,  installation  data  and  other 
information  on  these  units,  which,  the  com¬ 
pany  points  out,  sell  for  a  low  amount. 
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JAMES  L.  COCKRELL 

New  Officers  of  U.T.A. 

★  James  L.  Cockrell,  president  of  the  Mid- 
West  Printing  Company,  Tulsa,  Oklahoma, 
was  elected  president  of  the  United  Ty- 
pothetae  of  America  at  its  recent  annual 
meeting  held  in  Indianapolis. 

Mr.  Cockrell  began  his  printing  career 
in  the  composing  room  of  his  father’s  news¬ 
paper  in  western  Texas  when  at  the  age  of 
seven  years  he  set  his  first  line  of  type. 
After  completing  his  education,  Mr.  Cock¬ 
rell  gained  wide  experience  in  both  the 
editorial  and  mechanical  departments  of 
newspapers  in  the  southwestern  states.  In 
1915  he  went  into  business  for  himself  and 
in  1916,  together  with  Allen  T.  Smith,  his 


present  business  partner,  took  over  the  Mid- 
West  Printing  Company  in  Tulsa. 

Recognizing  the  detrimental  effects  of  the 
high  competitive  feeling  among  printers  and 
the  need  for  cooperative  effort  Mr.  Cockrell 
was  instrumental  in  organizing  a  local 
printing  association  in  Tulsa  and  became 
one  of  its  first  presidents.  Then  he  helped 
in  organizing  the  Southwestern  Printers’ 
Association  and  served  as  its  first  president. 
Out  of  this  effort  eventually  grew  the 
present  Tristate  Printers’  Association,  cov¬ 
ering  the  states  of  Nebraska,  Kansas  and 
Oklahoma.  Of  this  Mr.  C«ckrell  was  also 
the  first  president.  He  has  contributed  un- 
stintingly  of  his  efforts  and  time  in  printing 
trade  association  activities,  both  nationally 
and  in  central  and  southwestern  states,  for 
more  than  27  years. 

Vice-presidents  elected  are  Donald  L. 
Boyd  (Standard  Printing  &  Publishing  Co., 
Huntington,  W.  Va.),  S.  Toof  Brown  (S. 
C.  Toof  &  Company,  Inc.,  Memphis,  Ten¬ 
nessee),  Harold  W.  Hill  (H.  W.  Hill 
Printing  Company,  Cleveland),  Chester  A. 
Jaqua  (The  Jacqua  Company,  Inc.,  Grand 
Rapids,  Michigan),  and  David  Veitch 
(Security  Printing  Company,  Kansas  City, 
Missouri). 

Charles  B.  De  Vaux  (William  J.  Dor¬ 
man,  Philadelphia)  was  elected  treasurer. 


May  Use  60  Per  Cent  Zinc 

★  During  this  fourth  quarter  of  1943,  a 
maker  of  printing  plates  is  permitted  to  use 
60  per  cent,  by  weight,  of  his  1941  quar¬ 
terly  usage  of  zinc,  according  to  Conserva¬ 
tion  Order  M-339  as  amended,  issued  by 
the  WPB  on  November  12. 


WANTED-for  CASH 

2  Miehle  Verticals,  as  is  or  rebuilt. 

2  Miller,  C  &  G,  Hammond  or  Nelson  Saws. 

Wire  or  write  prices  and  serial  numbers 

Box  No.  1518,  The  Graphic  Arts  Monthly 
608  South  Dearborn  Street  Chicago  5,  Illinois 
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Army-Navy  Pennant  to  Rosback 

★  The  coveted  Army-Navy  E  pennant  for 
outstanding  production  of  war  materials 
was  hoisted  over  the  plant  of  the  F.  P. 
Rosback  Co.,  Benton  Harbor,  Michigan,  on 
November  12. 

The  red  and  blue  pennant  was  presented 
to  Homer  F.  Rosback,  general  manager, 
and  grandson  of  the  company’s  founder, 
who  accepted  it  in  behalf  of  the  plant.  It 
was  posted  by  the  color  guard  of  the  U.  S. 
Naval  Reserve  amid  grreat  applause  from 
the  several  hundred  employees  and  spec¬ 
tators. 

The  ceremony  was  a  colorful  affair,  with 
the  speakers  occupying  a  flag-bedecked 
platform  erected  in  front  of  the  company’s 
Fifth  street  entrance.  Bleachers  were 
erected  for  the  several  hundred  employees 
and  friends  on  the  opposite  side  of  the 
street.  Flanking  them  were  two  anti-air¬ 
craft  guns,  parts  for  which  are  manufac¬ 
tured  by  the  F.  P,  Rosback  Co. 

E.  C.  Buck  Taylor,  who  served  as  mas¬ 
ter  of  ceremonies,  pointed  out  that  rec¬ 
ords  show  that  F.  B.  Rosback  Co.  had  a 
part  in  producing  material  for  the  Spanish- 
American  war  and  for  World  War  I. 

In  accepting  the  E  pennant  in  behalf  of 
the  company.  Manager  Rosback  paid  trib¬ 
ute  to  all  who  had  contributed  to  the  pro¬ 
duction  record,  particularly  to  the  em¬ 
ployees  of  the  company,  who,  he  pointed 
out,  “by  the  labor  of  their  hands,  each  to 
his  own  abilities,  made  the  record  possible.’’ 

“It  has  been  a  great  responsibility  and 
a  great  privilege,’’  he  said,  “to  have  had  a 
part  in  supplying  the  ammunition  for  our 
fighting  men.’’ 


E  pins  were  awarded  to  each  employee  of 
the  company,  but  “token’’  E  pin  awards 
were  given  Miss  Marcella  Valley,  first 
woman  employed  at  the  plant  in  war  work, 
and  to  John  Rupert,  dean  of  the  company 
employees. 

Among  those  on  the  speakers’  platform 
were  W.  W.  Rosback  and  Mrs.  F.  P. 
Rosback,  Jr. 


New  Cold  Padding  Glue 

★  The  development  of  a  new  type  of  cold 
padding  glue  is  announced  by  American 
Wood  Type  Mfg.  Co.,  270  Lafayette  Street, 
New  York  City. 

Known  as  Super  Pad-Tab  cold  padding 
cement,  it  is  announced  as  superior  to  the 
prewar  product  made  with  rubber,  although 
it  contains  no  rubber.  Advantages  claimed 
for  this  new  padding  glue  are  that  it  will 
not  deteriorate,  it  is  extremely  flexible,  it 
dries  quickly,  it  is  remarkably  strong,  it  is 
easy  to  apply,  it  is  soluble  in  water,  it  may 
be  thinned  with  water,  and  that  the  brush 
may  be  washed  in  water. 


Nylon  Bristle  Brushes 

★  The  American  Wood  Type  Mfg.  Co., 
270  Lafayette  Street,  New  York  City,  an¬ 
nounces  that  it  now  is  manufacturing  type 
cleaning  brushes  with  Nylon  bristles,  the 
company  having  been  allocated  a  small  sup¬ 
ply  of  the  Nylon  bristles. 

The  announcement  states  also  that  the 
firm  can  furnish  Nylon  bristle  Kelly  Kurve 
brushes  and  Nylon  bristle  plate  cleaning 
brushes.  The  company  points  out  that 
Nylon  bristle  brushes  outlast  ordinary 
brushes  about  five  times  as  long. 


Need  for  Waste  Paper 

★  To  tell  the  story  of  “Waste  Paper’’  to 
every  paper  merchant,  printer,  and  mem¬ 
ber  of  the  graphic  arts,  the  Bryant  Paper 
Company  of  Kalamazoo,  Michigan,  mailed 
out  a  very  attractive  folder  “Don’t  Destroy 
Waste  Paper,  Our  War  Effort  Needs  Itl“ 
The  folder  explains  the  urgent  need  for 
waste  paper  and  also  what  those  in  the 
graphic  arts  can  do  to  organize  waste  paper 
drives. 
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ATF  War  Work 

★  American  Type  Founders,  Inc.,  of 
Elizabeth,  N.  J.,  has  recently  issued  a 
booklet  entitled  “A.T.F.  Subcontracting 
Breaks  Bottlenecks.” 

The  booklet  tells  how  this  manufacturer 
of  type  and  presses  has  become  a  large- 
scale  war  producer,  and  greatly  multiplied 
its  own  capacity  by  its  system  of  sub¬ 
contracting.  The  company  today  operates 
eight  plants  of  its  own  and  has  293  sub¬ 
contractors,  not  including  toolmakers  and 
scores  of  material  suppliers. 

The  ATF  management  foresaw  in  1939, 
when  the  war  started,  that  this  country 
eventually  would  be  involved.  It  realized 
that  sooner  or  later  most  of  its  graphic 
arts  business  must  be  sidetracked  for  the 
duration.  It,  therefore,  decided  to  go  after 
war  orders,  and  got  one  from  the  British 
Government  for  37  mm  tank  guns  and 
mounts.  It  erected  a  new  plant  for  making 
the  barrels ;  made  some  parts  in  its  other 
shops  and  subcontracted  others. 

Thus  ATF  had  valuable  experience  in 
subcontracting  before  we  entered  the  war 
or  voted  lend-lease.  Hence,  when  the  com¬ 
pany  got  its  first  order  from  our  own  Gov¬ 
ernment,  it  was  able  quickly  to  put  its 
subcontracting  technique  to  work  and  be¬ 
gin  delivering  in  a  surprisingly  short  time. 

While  the  company’s  present  293  sub¬ 
contractors  are  scattered  through  21  states, 
many  are  in  the  New  York  City  area.  New 
York  has  been  dubbed  the  “ghost  town”  of 
this  war  because  of  the  difficulty  of  con¬ 
verting  its  small  shops  to  war  work.  But 
ATF  has  shown  many  of  these  plants  how 
to  use  present  equipment  to  make  war  parts. 

The  booklet  relates  several  examples  of 
resultful  subcontracting.  On  one  page  is 
presented  a  graph  of  a  60  mm  mortar  as¬ 
sembly,  the  parts  produced  by  28  little 
businesses  in  New  York. 

American  Type  Founders’  peacetime 
business  amoimted  to  $8,000,000.  Its  war 
business  amounts  to  $34,000,000  annually, 
practically  all  going  to  Uncle  Sam  and  his 
Allies.  Furthermore,  this  $34,000,000  vol¬ 
ume  is  being  shared  with  293  subcontract¬ 
ors,  generally  smaller  enterprises  whose 
war  days  might  have  been  lean  but  for  these 
subcontracts.  In  fact,  some  of  them  might 
have  been  forced  into  bankruptcy. 


INDEXES 

offer 

PRINTERS 

immediat*  profits 
from  current  sales 
and  pave  the  way  for 
future  printing  Jobs. 
Busy  executives  find 
them  unexcelled  for 
orderly  presentation 
of  Post  War  Programs. 

JTrite  Us  Today 


J.  AIGNER 

S.  Jefferson  St. 


COMPANY 

Chicago  7,  III. 


World's  Leading  Manufacturers  of  Indexes 
and  Index  Tabbing 


Direct  Advertising 
and  the  Printer 

by  ALBERT  HIGHTON 

is  a  book  that  will  help  you  not 
only  to  an  understanding  of  your 
own  advertising  but  also  will  aid 
you  in  preparing  your  customers 
advertising. 

Price  $1.00 

• 

The  Graphic  Arts  Publishing  Co. 

608  So.  Dearborn  St.  Chicago  5/  III. 
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R.  W.  SULZER 


New  Baltimore  Manager 

★  R.  W.  Sulzer  has  been  appointed  man¬ 
ager  of  the  International  Printing  Ink 
Baltimore  branch  to  take  the  place  of  the 
late  M.  A.  Flynn. 

Mr.  Sulzer  has  been  with  I  PI  for  the 
past  eleven  years,  coming  first  into  the 
business  in  the  Cincinnati  factory.  In  addi¬ 
tion  to  the  appointment  of  Mr.  Sulzer, 
Norman  Hesselbach,  an  I  PI  employee  for 
sixteen  years,  has  been  moved  up  from  the 
Service  Station  to  the  Sales  Force  and 
Spencer  Welsh  is  now  supervising  the  pro¬ 
duction  of  ink  in  the  Service  Station. 


Postwar  Planning  Program 

★  The  Graphic  Arts  Market  Research,  a 
division  of  The  Graphic  Arts  Association 
of  Illinois,  Inc.,  Chicago,  is  offering  an 
information  service  to  the  graphic  arts 
industry. 

This  service  deals  chiefly  in  facts  and 


ideas  that  will  have  a  definite  bearing  on 
postwar  planning  for  the  printer,  lithog¬ 
rapher,  lettershop  owner  and  others  in  the 
industry.  Many  fields  will  be  studied  for 
ideas  and  information  that  may  be  con¬ 
verted  to  use  in  the  graphic  arts  industry. 
The  latest  information  on  business  trends 
will  be  supplied  currently. 

Case  histories  of  outstanding  advertising 
and  sales  promotion  plans  that  have  a  bear¬ 
ing  on  postwar  efforts  will  be  analyzed,  and 
when  possible,  samples  of  printed  mate¬ 
rials  used  will  be  obtained  and  mailed  to 
subscribers  to  Graphic  Arts  Market  Re¬ 
search. 

The  Graphic  Arts  Market  Research  will 
organize  and  maintain  a  reference  library 
as  a  source  of  information  to  all  subscriber- 
members.  Material  will  deal  directly  with 
the  graphic  arts  industry  and  will  be  con¬ 
cerned  chiefly  at  the  present  time  with 
postwar  planning. 

A  full  outline  of  the  Graphic  Arts  Mar¬ 
ket  Research  Postwar  Plan  will  be  sent 
upon  request.  It  may  be  obtained  through 
your  local  Graphic  Arts  Association  or  di¬ 
rect  from  Graphic  Arts  Market  Research, 
105  West  Monroe,  Chicago  3,  Illinois. 


Duratin  Metal  Rule 

★  American  Type  Founders  has  released, 
during  November,  a  comprehensive  catalog 
to  announce  its  new  line  of  Duratin  Metal 
Rule.  ATF  Duratin  Metal  Rule  is  described 
as  nondistribution  metal  of  regular  com¬ 
posing  room  formula — 4  per  cent  tin,  12  per 
cent  antimony  and  84  per  cent  lead.  It  is 
said  to  be  rolled  with  the  same  precision  as 
ATF’s  well  known  Duratin  Leads  and 
Slugs,  and  finished  with  the  same  accuracy 
as  ATF  Brass  Rule,  which  is  unavailable 
for  civilian  use  during  the  war. 

ATF  Duratin  Metal  Rule  is  announced 
as  economically  packaged  in  a  new  5J4 
pound  package  which  sells  for  $1.75,  plus 
delivery.  It  is  also  sold  in  strips.  All  popu¬ 
lar  sizes  and  faces  are  stocked  at  ATF 


Sampson  &  Ollier  Electrotype  Co. 


TELEPHONES 

SUPERIOR-3182 

SUPERIOR-3183 


141-149  W.  OHIO  ST. 
CHICAGO,  ILL. 


ELECTROTYPERS 

NICKELTYPERS 

STEREOTYPERS 
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Branch  Offices  and  are  also  available  from 
ATF  Type  Dealers.  A  copy  of  the  new 
Metal  Rule  Catalog  and  Price  List  is  avail¬ 
able  to  readers  upon  request  to  American 
Type  Founders,  200  Elmora  Avenue,  Eliza¬ 
beth,  N.  J. 

Also  announced  by  American  Type 
Founders  is  a  new  Handypack  of  Calendar 
Silhouettes  at  $1.65  each.  These  popular 
figure  ornaments  have  been  newly  revised 
with  the  figures  lining  with  the  bottom  of 
the  body  so  that  they  can  be  used  with  or 
without  a  rule  at  the  base. 


Mats  of  War  Copy 

★  A  monthly  mat  service  of  war  advertising 
messages  for  local  use  throughout  the  coun¬ 
try  is  being  distributed  by  the  War  Adver¬ 
tising  Committees  of  the  Advertising  Fed¬ 
eration  of  America,  the  Advertising  Affil¬ 
iation,  and  the  Graphic  Arts  Victory  Com¬ 
mittee. 

The  service  is  called  “War  Message 
Copy,”  and  is  compiled  in  Washington  by 
these  organizations,  in  co-operation  with  the 
Office  of  War  Information.  Advertising 
clubs.  Chamber  of  Commerce  groups,  in¬ 
dustrial  advertising  men,  and  Civilian  Serv¬ 
ice  organizations  will  be  able  to  prepare  a 
local  bulletin  containing  the  material  from 
Washington,  and  add  whatever  local  data 
is  important  at  the  time,  for  a  local  edi¬ 
tion  of  “War  Message  Copy.” 

Through  the  use  of  “War  Message 
Copy,”  local  business  firms  will  be  enabled 
to  include  essential  war  project  appeals  in 
their  advertising  just  as  others  do  on  a 
national  scale.  The  suggestions  can  be 
applied  to  all  local  advertising. 

In  the  first  issue  of  “War  Message  Copy” 
are  suggestions  on  seven  campaigns,  as  well 
as  references  to  information  available  on 
three  others.  These  seven  campaigns  are  on 
Food  Fights  for  Freedom,  WAC  Recruit¬ 
ment,  Don’t  Travel,  Conservation  of  Mate¬ 
rials,  Labor-Management  in  Industry, 
Avoid  Careless  Talk,  and  War  Bonds  for 
Christmas. 

Production  and  distribution  of  this  mat 
service  have  been  made  possible  by  the 
Graphic  Arts  Victory  Committee,  which 
has  borne  the  costs  of  this  project,  and 
arranged  for  the  handling  of  its  preparation 
through  its  Planning  Committee. 


A.  S.  HOLFORD 


Made  Chemical  Sales  Manager 

★  A.  S.  (Stu)  Holford  has  recently  been 
appointed  chemical  sales  manager  of  the 
Harris-Seybold-Potter  Company.  Mr.  Hol¬ 
ford  will  serve  under  Harry  Porter,  vice- 
president  in  charge  of  sales  of  the  company. 
He  has  been  with  the  Harris  Chemical  Divi¬ 
sion  since  its  inception.  He  is  thoroughly 
familiar  with  the  business  and  well  known 
in  the  trade. 


Re  Paper  Inventories 

★  Inventories  of  12  different  weights  of 
printing  papers,  now  in  the  hands  of  print¬ 
ers  and  dealers,  may  be  used  until  March 
15,  1944,  the  War  Production  Board  Print¬ 
ing  and  Publishing  Division  announced 
December  8. 

The  amendment  provides  that,  although 
certain  weights  of  paper  may  not  be  em¬ 
ployed  for  specified  uses,  any  paper,  regard¬ 
less  of  weight,  which  was  manufactured 
prior  to  October  21,  may  be  consumed, 
provided  the  printing  is  completed  by 
March  15,  1944. 

The  chief  types  of  printing  covered  by 
the  amendment  include  letterheads,  office, 
business  and  legal  forms,  maps  and  guides. 
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Procedure  Suggested 

for  the  Printer  in  Developing  a  Specific 

Phase  of  the  Postwar  Market 

a.  The  first  step  should  be  to  become 
informed  of  the  conditions  which 
will  be  faced  by  industry  in  the 
postwar  period. 

b.  Then  become  acquainted  with  and 
list  all  postwar  markets  under  their 
proper  categories,  as  Transporta¬ 
tion,  Agriculture,  etc. 

c.  Select  one  market  which  you  and 
your  organization  would  be  most 
comfortable  in  serving. 

d.  List  all  the  new  developments  which 
will  be  introduced  to  the  market  you 
have  selected  after  the  war. 

e.  Make  a  list  of  all  the  potential  buy¬ 
ers  of  printing  and  advertising  in 
that  market. 

f.  Get  out  some  kind  of  promotion, 
addressed  to  these  buyers,  which  dis¬ 
cusses  their  postwar  problems. 

g.  Establish  yourself  as  an  authority 
in  the  particular  postwar  market 
you  have  selected. 

h.  Select  favorable  prospects  in  the 
market  you  have  selected  and  offer 
to  draw  up  a  program. 

from  “tVhen  the  War  Ends’’ 
PAC  in  Print 
sponsored  by 

General  Printing  Ink  Corp. 


Booklet  on  ^‘Relative  Humidity” 

★  Printers  who  are  concerned  with  the  ef¬ 
fect  of  fluctuating  winter  temperature  and 
dried-out  pressroom  atmosphere,  and  who 
are  puzzled  as  to  the  relationship  of  mois¬ 
ture  in  the  air  to  the  performance  of  their 
paper  stocks  will  welcome  a  helpful  new 
free  book  entitled  “Relative  Humidity,” 
published  by  the  Hammermill  Paper  Com¬ 
pany. 

The  book  explains  relative  humidity, 
what  it  is,  how  it  affects  paper  and  press 
performance.  It  gives  points  to  watch  and 
check  to  avoid  production  troubles  caused 
by  excessive  or  deficient  moisture  in  the 
atmosphere,  and  it  tells  what  can  be  done  to 
correct  unfavorable  conditions.  Copies  of 
this  book  are  available  to  readers,  without 


charge,  who  write  to  Hammermill  Paper 
Company,  Erie,  Pa. 


Bookbinding  on  List 

•k  Decisions  of  the  Committee  on  Essential 
Activities  of  the  War  Manpower  Commis¬ 
sion  announced  December  2,  include  sev¬ 
eral  minor  changes  to  the  List  of  Essential 
Activities. 

The  following  occupational  titles  in  the 
bookbinding  industry  have  been  added  to 
Group  No.  29,  “Communication  Services”: 
multiple-folding  machine  operator ;  fiat 
sheet  cutter;  multiple-knife  book  trimmer; 
stock  cutter,  case  binding  materials,  all 
around ;  backing-machine  operator ;  head- 
bander  and  liner  machine  operator ;  casing- 
in  machine  operator;  case-making-machine 
operator,  and  bookbinder,  all  around. 


“/  don't  care  what  they  told  you  I  That 
toon't  make  it  come  out  italic." 
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CloMi^ied  AduentiMfix^ 

Closing  Date  for  Copy  is  24th  of  the  Month  Preceding  Issue 

The  rate  for  advertising  under  this  heading  is  $1.50  per  agate  line  per  insertion  on 
a  one  time  order;  $1.25  per  agate  line  per  insertion  on  a  twelve  time  contract,  if  adver¬ 
tisement  is  at  least  four  lines.  Average  five  words  to  the  line.  Please  send  money  with 
order  and  copy  for  classified  insertion  if  you  have  not  established  a  credit  rating  with  us. 


ACCOUNTING 


SPECIALIZING  m  Accounting,  Costs, 
Tax  Matters  and  Management  Counsel  for 
the  Graphic  Arts  Industries  since  1917. 
Kromberg,  C.P.A.,  330  West  42nd  St., 
New  York,  N.  Y. 


MORE  PROFIT 

ON  YOUR  BINDERY  JOBS 


ADDRESSOGRAPH  EQUIPMENT 


PARTS — bought,  sold  and  exchanged. 
Complete  mechanical  and  embossing  service. 
NATIONAL  ADDRESS  PLATE  CORP. 
170  N.  Halsted  Street,  Chicago 


ADVERTISING— HOME  STUDY 


THE  ADVERTISING  MINDED 

PRINTER  makes  the  most  money.  Many 
have  graduated  from  this  long  established 
school.  Send  for  free  booklet.  PAGE- 
DAVIS  SCHOOL  OF  ADVERTISING, 
1315  Michigan  Av.,  Dept.  2228,  Chicago  5. 


ADVERTISING  PHOTOGRAPHS 


FREE ! ! 

Write  for  FREE  proofs 
of  profit  making  sales 
promotion  photos.  100 
new  subjects  monthly. 
$5  a  month  membership. 
Mats  optional.  Full  de¬ 
tails.  No  obligations. 

Eye-Catchers,  Inc. 

10-12  E.  38th  St.,  New  York 


ART  WORK  AND  CUTS 


.  GUARANTEED  PLATES 

Line  Cuts,  minimum,  75e.  ! 

Halftones,  minimum,  97e. 

All  plates  mounted.  Same  day  service. 

Send  for  our  price  list. 

^  Photo  Engraving  Syndicate 

24  East  23rd  Street  New  York,  N.  Y. 

ART  WORK  AND  CUTS  made  to  order. 
Write  for  Free  Sample.  Established  1916. 
Baida  Art  Service.  Dept.  8,  Oshkosh,  Wis. 


_ BUNDLE  TYING  MACHINES 


IMPROVED  Bunn-Cross  Tying  Machine  NOW, 
ties  labels,  circulars.  Ten  day  trial.  Write  ing  ci 
for  information.  Bunn  Company,  7605  process 
Vincennes  Avenue,  Chicago.  A< 
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AONECTAPIERS 
INCREASE  THE  SCOPE 
OF  YOUR  WORK 

12"  reach  permits 
wide  scopeof  work. 
Instantly  inter, 
changeable  s'ad- 
dieback  and  flat 
tables  furnisbe4 
with  machine. 

fa  Daily  Us*  by  Thossmds  */  Printtrs  a»d  P*bSsb*f* 

4‘  STAKI  SIZIS  WITHOUT  (  VC  ®/i#"  %"  ’A" 

MICHANICAl  CHANGE  \  LEG  LENGTHS 


I  ACME  STAPLE^ 


1663  HAODON  AVE 
CAMDEN.  N  J 


BUSINESS  OPPORTUNITIES 


LEGAL  AND  COMMERCIAL  PLANT 

located  in  Detroit,  Mich.  Established  22 
years  doing  between  $12,000  and  $15,000 
yearly.  No  solicitation,  good  following. 
Equipment  includes  3  Model  C  Intertype 
Machines.  Death  of  owner  reason  for  sell¬ 
ing.  Priced  right.  Good  opportunity  for 
hustler.  Box  1506,  Graphic  Arts  Monthly, 
608  S.  Dearborn,  Chicago  5. 


75  YEAR  OLD  Commercial  Printing  Plant 
in  central  Maine.  Large  territory  with  no 
competition  and  doing  an  excellent  business. 
Employs  eight  to  ten  people  year  around 
with  no  salesmen.  Will  pay  for  itself  in  few 
years.  Box  1513,  Gr^hic  Arts  Monthly, 
608  S.  Dearborn  St.,  Chicago  5. 


PRINTING  AND  STATIONERY  busi¬ 
ness  in  South  Texas.  Netted  first  six  months 
this  year  $8,440.00.  Good  equipment  and 
stock.  Box  1507,  Graphic  Arts  Monthly, 
608  S.  Dearborn  St.,  Chicago  5,  Ill. 


NOW,  YOU  CAN  MAKE  your  own  print¬ 
ing  cuts  by  simple,  easy  “Plastoplate” 
process.  No  messy  chemicals. 

Ad-A-Service,  Argyle,  Wisconsin 


The  Reliable  3  Disk  Cam  Wickersham 


Over  14^000fi00  Sold 

This  quoin  will  not  loosen  or  slip;  conforms  to  non*parallel 
surfaces;  locks  Instantly  by  one  turn  of  key.  When  limit  of 
expansion  Is  reached  and  another  reglet  or  slug  is  required, 
It  closes  automatically.  No  lost  time.  No  guessing  as  to 
security.  Send  for  Circular  and  Price  List. 

Samuel  Stephens  and  Wickersham  Quoin  Co. 
174  High  St.  (Ft.  Hill  Sq.)  Boston,  Mass.  U.S.A. 


CALENDARS 


WHOLESALE  Calendars  for  the  printer. 
Do  your  own  imprinting.  Advertising  Nov¬ 
elties,  Fans,  Book  Matches.  Due  to  gas 
rationing  few  calendar  salesmen  are  on  the 
road  now — which  means  more  calendar  sales 
for  the  printer.  FLEMING  CALENDAR 
CO.,  6540  Cottage  Grove  Ave.,  Chicago 
37,  Ill. 


CALENDAR  MAILING  WRAPPERS 
PULL  THE  STRING  and  package  Flies 
Open.  Great  Time  Saver.  Send  for  details. 
Mfd.  by  PULL  THE  STRING  MAILING 
WRAPPER  CO.,  29  W.  Kinzie  St.,  Chgo. 


CALENDAR  PADS 


CALENDAR  PADS 

Large  assortment  in  stock  ready  for  immedi¬ 
ate  shipment.  Catalog,  samples  on  request. 

KETTERLINUS  LITHO.  MFG.  COMPANY 
4th  and  Arch  Sts.  Philadelphia,  Pa. 


THE  SULLIVAN  PRINTING  WORKS 
Company,  1058  Gilbert  Ave.,  Cincinnati, 
Ohio.  Calendar  pads  now  ready  for  ship¬ 
ment  ;  the  best  and  cheapest  on  the  market ; 
write  for  sample  books  and  prices. 


FOUR  MODERN  % 
PLASTIC 
BINDINGS 


CALENDAR  PADS 


I  CALENDAR  PADS 


Largest  assortment  and  best  sellina  line  of 
Pads  for  either  Art  or  Business  Calendars. 
Write  for  catalog.  Orders  filled  immediately. 


E 


JOSEPH  HOOVER  &  SONS  CO. 
Market  and  49th  Sts.  Philadelphia,  Pa. 


In  Red,  White, 
Blue  and  Crystal. 
3/16"  through  1". 


Pree  Uemntm 


TAUBER-TUBE 
BINDING 
200  Hudson  St. 
New  York  Cilir 


Multi-Ring 


Tauber-Tuba 


CAMS  REMILLED 


Cams  remilled — Steel  Chases — Parts  &  Re¬ 
pairs  for  C.&P.,  Thomsons,  Universals  and 
Die  Cutters.  Dealers  in  Printers  Machy. 
EVER  READY  MACHINISTS,  INC., 
137  W.  19th  St.  WAtkins  9-7142  New  York 


CARBON  PAPER 


CABBONS  FOB  PBINTEBS 

Pencil  carbon,  one  time  carbon,  aeinl  and 
full  coated,  apot  carbon  printing  ink. 
PEERLESS-IMPERIAL  ia  the  moat  eom- 
prebenaire  carbon  line  for  every  conoeiv- 
able  uae.  Write  for  aamplea  and  pricea. 

A  GREAT  PROFIT  OPPORTUNITY 
FOR  PRINTERS — the  NEW  IMPERIAL 
HECTOGRAPH  CARBON  for  aU  le- 
quirementa. 

PEERLESS  KEY-IMPERIAL  MFO.  00. 
Factory:  401  Mulberry  8L.  Newark,  N.  J. 

New  York  City:  831  Broadway 
Chicaco:  179  West  Waabinjcton  Street 


ONE-TIME  and  Printers’  Pencil  Carbons 
Write:  American  Ribbon  &  Carbon  Co., 
Inc.,  229  Mill  Street,  Rochester,  New  York 
for  prices  and  samples. 


For  Carbon  Paper  write — 

Rochester  Ribbon  &  Carbon  Co.,  Inc., 
96  Anderson  Ave.,  Rochester,  N.  Y. 


CEMENT-PRESS  &  FOLDER  TAPE 


OVERLAPPING  Press  and  Folder  Tapes  ce¬ 
mented  in  two  minutes.  Eliminates  sew¬ 
ing  or  clips.  Withstands  heat  and  moisture. 
Royal  Ring  Send  $1  for  large  tube.  May  Chemical 
I  Works,  902  Larrabee  St.,  Chicago. 

The  Graphic  Arts  Monthly — December,  1943 


CHALK  OVERLAY  PROCESS 


SAVE  TIME  AND  MONEY.  Use  Collins 
Chalk  Relief  Overlays  for  all  halftone 
makeready.  Great  improvement  over  slow 
handcut  Overlay  method.  Used  by  leading 
printers  and  publishers.  Apply  on  company 
letterhead  for  free  instruction  books  and 
prices.  A.  M.  COLLINS  MFG.  CO.,  226 
West  Columbia  Ave.,  Philadelphia,  Pa. 


CHRISTMAS  CARDS 


Wishing  you  a  Merry  Christmas  and 
A  Happy  New  Year 
A.  B.  PLATELESS  CO. 

243  Canal  St.  New  York  1 3,N.  Y. 


COMMENCEMENT  INVITATIONS 


1944  LINE  Now  Ready!  Completed  forms 
or  blank  forms  for  your  own  imprinting — 
big  values — liberal  discounts — also  Personal 
Cards — Diplomas — Covers.  Write  for  sam¬ 
ples  and  details  on  your  business  stationery. 
Stauder  Engraving  Co.,  Dept.  CS-12,  4128 
Belmont  Ave.,  Chicago,  Ill. 


COMMERCIAL  STOCK  CUTS 


STIVERS  STUDIO 
STOCK  CUTS 

are  the  newest  &  finest 
in  America.  Not  the 
cheapest  —  but  the  best. 
Thousands  of  Defense  & 
misc.  cuts;  free  catalog. 

310  Calif.  St  •  San  Francisco 


FREE  CATALOG  of  Stock  Cuts.  A  thou¬ 
sand  ideas  of  inexpensive  illustrations.  Ad¬ 
vertisers,  Printers,  get  your  copy  today. 
Brouillet  Syn.,  30  E.  Sup.,  Duluth,  Minn. 

"A  Cut  for  Every  Thought'^ 

Send  for  FREE  catalog.  Commercial  Cut 
Co.,  Inc.,  20  Vesey  Street,  New  York. 


COMPOSING  ROOM  EQUIPMENT 


Riehl-ock" 

NO  STRING  TIE-UP  SYSTEM 
ADJUSTABLE  TIE-UPS-  GALLEY  LOCKS 
THE  RIEHL  GALLEY  LOCK  CO.,  INC. 
1312  Ontorlo.^-St',  Cleveland,  Ohio 


CORDS  AND  TASSELS 


G.  HELMUS  &  SON,  Inc.,  Lar^e  stock 
always  on  hand.  Sample  cards  with  sizes 
and  prices  mailed  upon  request.  648  Broad¬ 
way,  New  York. 


CUT  CEMENT 


STAR  CUT  CEMENT 

The  new  fast  way  to  mount  cuts,  halftones, 
stereotypes,  electrotypes,  6Sc  per  large  tube 
— $5.25  per  dozen. 

STAR  CEMENT  CO. 

P.  O.  Box  2213  Cleveland  9,  Ohio 


CUTTING  DIES 


^  TOUGHTEMPERED 
K  Buy  yours  from 
B  the  originator  of 

STEEL  RULE  DIES. 

J.  A.  Richards  Co. 

Kalamazoo,  Mich. 
Also  manufacturers  "Multiform”  "Electro- 
matic"  "Do-More"  "Clipper"  "Kalama¬ 
zoo"  Saw-Trimmers,  Routers,  and  Diemak¬ 
ing  Outfits,  Super  Self-Cleaning  Punches. 


MR.  PRINTER — you  sell  Printing  Im¬ 
pressions.  There  is  more  profit  in  Cut-Out 
Impressions.  Let  us  show  you.  Columbia 
Steel  Rule  Die  Corp.,  270  Lafayette  St., 
New  York,  N.  Y. 


DIES  (STEEL  RULE)  - 


ACCURATE  STEEL  RULE  DIE  MFRS. 
22  W.  21,  N.  Y.  C.  10,  N.  Y.  Ch  2-0860-1 
All  Steel  Tempered 

Intelligent  Handling  of  Your  Problems 
1  Day  Service 
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DESIRABLE  EQUIPMENT  I^GU  ARANtIeD  ' 

14 — 8x12 — 10x15 — 12x  6 — Foot-Power  Round  Cor.  1 — 30"  Sheridan  Die  Press 

18  C  &  P  Presses  ^lach.  2 — Uo^liaek-Burton  snap-out 

5 — Morrison  6-2-3  Stitchers  1 — 30"  Rosback  Rotary  ,,  Perforators 

1—  No.  2  Kelly  Press  Stamp  Perf..  20  heads  *  E^Lrs^fng  Pre™sS 

2 —  Wright  Power  Punch  1 — 4— Portland  Punch  Mchns. 

machines  Kluge  feeder  4 — xo.  2-3-4  Boston 

Cleveland  “H”  “L”  Folders  3 — Thomson,  Universal  Presses  Stitchers 

Large  stock  printers’,  bookbinders  machinery  and  equipment — easy  terms  to  responsible  parties 

ESOR  MACHINERY  CO.  •  135  West  20th  Street,  New  York 


L4 — 8x12 — 10x15 — 12x 
18  C  &  P  Presses 
5 — Morrison  6-2-3  Stitchers 

1 —  No,  2  Kelly  Press 

2 —  Wright  Power  Punch 
machines 


6 — Foot-Power  Round  Cor. 
^lach. 

1 — 30"  Rosback  Rotary 
Stamp  Perf.,  20  heads 
1 — 10x15  C&P  Press  with 
Kluge  feeder 


EASELS 


EASELS — Ready  for  shipment.  Write  for 
samples  and  prices. 

The  Delmar  Paper  Box  Co. 

419  W.  Fifth  St.  Cincinnati  2,  Ohio 


ELECTRIC  HEATERS 


ELECTRIC  HEATERS:  Eliminates  static 
on  cylinder  presses.  Used  under  ink  plate  on 
job  presses.  Postpaid  $1.95, 

Harris  Machinery,  Minneapolis,  Minn. 


EMBOSSOGRAPH  COMPOUNDS 


TO  KEEP  'EM  FLYING! 

Buy  War  Bonds! 

Raised  Printing  Compounds,  Inks, 
Machinery,  Hand  and  Automatic. 
25  yean'  experience  at  your  service 
THE  EMBOSSOGRAPH  PROCESSCO.,lnc. 
251  WUliam  St.  New  York,  N.  Y. 


ENVELOPES 


IN-STOCK  SERVICE.  Inquiries  and  or¬ 
ders  for  moderate  quantities  only  will  be 
considered.  GENERAL  ENVELOPE 
CO.,  Box  654,  Boston  2,  Mass. 


EQUIPMENT  FOR  SALE 


BARGAINS  FOB  PRINTERS 

Used  Patent  Metal  Bases  and  Hooks  vari¬ 
ous  brands  and  styles  at  attractive  prices. 
Address  Box  1389,  Graphic  Arts  Monthly, 
608  S.  Dearborn  St.,  Chicago, 


Ludlow — 32"  Cutter 

Miehle  Vertical — 14x22  C&P  Automatic 
Cleveland  B  Folder  and  Cont.  Feeder 
Dexter  S.P.  Feeders  for  No.  3  and  Pony 
ABC  MACHINERY  WORKS 
703  South  Wells  St.  Chicago,  Illinois 


EQUIPMENT  FOR  SALE 

SEYBOLD  50  inch  “20th  Century"  Power 
Cutter,  Kelly  B  No.  6199  ext.  auxil.  roller, 
A.C.  motors  Miller  Universal  Saw,  Vander- 
cook  25x25  self  inking  proof  press.  Inter¬ 
type  2  mag.  machine,  split  magazines  and 
matrices.  Holland  Printing  Machinery  Co., 
157  West  26th  St.,  New  York  City  1. 


FOR  SALE — Presses,  all  sizes,  Printing, 
Composing  Room  Equipment,  Paper  Cut¬ 
ters,  etc.  Completely  rebuilt  and  guaran¬ 
teed.  Will  buy  all  kinds  of  printing  equip¬ 
ment  in  single  units  or  ^  complete  plants. 
Write  details.  Diller  Printing  Machinery 
Co.,  154  West  26th  St.,  New  York  City. 


M-24  PRESS— D4 
and  MULTICOLOR  PRESS 
Air  and  Continuous^  Feeders. 

Sales  -  Service 
All  Parts  Stocked 
B.  VERNER  &  COMPANY 
52  Duane  Street  New  York  City 


FOLDING  MACHINES 

Rebuilt — Guaranteed 
Low  Prices 

J.  L.  PAUL,  608  S.  Dearborn  St.,  Chicago 


FOR  WEBENDORFER  offset,  rebuilt, 
gtd.  17x22,  13x19  etc.  Rotaprts,  Multiliths, 
cameras,  platemaking.  “See  Ryan  before 
buyin’.”  E.  G.  Ryan,  727  S.  Dearborn,  Chgo. 


“SIMPLEX”  FACE-UP  Mitering  Attach¬ 
ments  for  MILLER  Saws,  $10. 

Wallin  Mfg.  Co.,  Omaha,  Nebraska 


WOOD  RECLETlK 


AND  furnitureHII; 


nJH 

liiiiiilH 


6  pt.  Reglet,  $2.00  per  50  yd.  bundle 
12  pt.  Reglet,  $2.12  per  50  yd.  bundle 
18  pt.  Reglet,  $1.37  per  25  yd.  bundle 
24  pt.  Reglet,  $1.75  per  25  yd.  bundle 

Free  type  gauge  with  $2.00  order 
AMERICAN  WOOD  TYPE  MFG.  CO. 

600  8.  Dearborn,  Chgo.  270  Lafayette,  N.  V.  C. 
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Your  Idle  and  Surplus  Equipment 

Is  Desperately  Needed 

by  many  of  our  customers  almost  entirely 
engaged  in  war  work.  Write,  phone  or  wire 
us  collect  today  and  give  a  list  of  your 
available  machines.  This  will  have  our  care¬ 
ful  consideration  and  fair  prices  will  be  paid 
by  us  for  all  machines  purchased. 

The  Equipment  listed  below  is  available.  Comparable  to  new  in 
performance  and  guaranteed  reliability. 


JOB  PRESSES 

1—10x15  C.  Cr  P. 

1—12x18  C.  &  P. 

1— Thompson,  14x22. 

1— Model  J  Laureate,  14x22. 

CYLINDER  PRESSES 

1—7/0  Miehle,  51x74"  bed.  Cross  Feeder,  Ext. 
Del. 

1 —  5/0  Miehle,  46x65"  bed.  Dexter  pile  or 
Cross  Cont.  Feeder  and  Ext.  Del.  opt. 

2 —  4/0  Miehles,  46x62  bed.  One  with  Dexter 
Suction  Pile  Feeder  and  Ext.  Del. 

1 — 2/0  Miehle,  43x56"  bed.  Feed  and  Ext.  Del. 
opt.  Machine  adaptable  for  4  page,  8-col. 
newspaper  work. 

1 — No.  1  Miehle,  39x53"  bed.  Can  be  fur¬ 
nished  with  Pile  or  Cross  Feeder  and  Ext. 
Del.  if  desired. 

1 —  No.  2  Miehle,  36x50"  bed.  Adaptable  for 
7-col.,  4-page  newspaper. 

2 —  No.  3  Miehles,  33x46"  bed.  One  with  Dex¬ 
ter  Pile  Feeder  and  Extension  Del. 

2 — No.  4-4R  Miehles,  29x41"  bed.  Feeder  and 
Extension  Delivery  optional. 


3 —  No.  4-3R  Miehles,  Auto.  Units. 

1 — 4-2R  Miehle. 

1 —  No.  7  Babcock  Cutter  and  Creaser. 

HIGH  SPEED  AUTOMATICS 

4—  Style  B  Kellys,  17x22". 

TYPESETTING  MACHINES 

2 —  Model  C  Intertypes,  3  magazines,  3  molds 
Electric  or  gas  pot  optional. 

2 — Model  B  Intertypes,  2  mags.,  gas  pot. 

1 — Model  8  Linotype,  3  magazines,  3  molds. 

One  with  Monomelt. 

1 — Elrod  Caster,  8  Molds. 

MISCELLANEOUS 

1 — 28"  Monitor  Latham  Foot-Power  Perforator. 

1 —  28"  Monitor  Perforator. 

2 —  Baum  Folders,  19x25,  Models  289. 

1 — A.V.  Pitney-Bowes  Metering  Machine. 

1 — Model  J  Postage  Machine,  Model  360449. 

1 — Hacker  Gauge  and  Rectif. 

1 —  Model  0  Proof  Press. 

2 —  A.T.F.  Non-Offset  Spray  Guns. 


Write,  Wire  or  Phone  us  your  needs  today! 


HOOD-FALCO 

CORPORATION 


New  Office  and  Display  Room 
47-01  35fh  ST.,  LONG  ISLAND  CITY,  N.  Y. 
Tel.:  Stilwell  4-8026 

343  SOUTH  DEARBORN  STREET,  CHICAGO 
Tel.:  Harrison  5643 


Vandercook  No.  25  Proof  Press  with 
auto,  inking  and  grippers. 

Potter  No.  2  Prf.  Press,  bed  17V^x26". 
Model  55  Baum  Folder  14x19".  3  folds, 
with  motor.  Like  new. 

No.  10  and  20  Rouse  L.  &  R.  Cutters. 

A.  R.  QUAINTANCE  CO. 

551  Fulton  Street  Chicago  6,  III. 


EQUIPMENT  FOR  SALE 


30  in.  x40  in.  Vallete  litho  darkroom  camera 
complete  with  two  copyboards,  one  operat¬ 
ing  on  camera  rails,  other  on  separate 
structure;  positive  holder;  acid-blast  focus¬ 
ing  glass;  steel  focusing  tape;  Douthitt 
diaphrag^m  control  coupled  to  80  c.m.  Zeiss 
Apo-Planar  lens.  Smaller  copy  board  on 
rails  is  35  in.  x  35  in.  and  2-motor  control 
from  darkroom  regulates  forward -backward 
and  up-and-down  movement.  Larger  board 
has  face  8  feet  x  5  feet,  with  steel  rein¬ 
forced  supporting  structure  measuring  14 
feet  X  5  feet.  This  larger  board  is  also  fully 
automatic,  vertical  and  lateral  adjustments 
being  controlled  by  push  buttons  within 
dark  room.  Lateral  movement  is  3  feet  to 
either  side  of  center  line;  vertical  range  is 
1J4  feet  above  or  below  center  line.  All 
electrical  equipment  is  AC  60-cycle. 

Vacuum  printing  frame,  size  82  in.  x  55  in. 
equipped  with  pump  driven  by  horse 
power,  115/230  AC  60-cycle  motor.  Has 
electric  hoist  arrangement  for  raising  and 
lowering  top  half  of  frame  as  well  as  rotating 
entire  frame  to  either  vertical  or  horizontal 
positions. 

DouthiU  whirler  60  in.  diameter,  will  take 
plate  size  35  in.  x  49  in.  Motor  operates  on 
AC  60-cycle. 

Ozalid  developing  machine  for  positive 
printing.  Type  2500  110  AC  60-cycle  with 
Paragon  SC  3 -tube  blue  print  machine.  Will 
print  sheet  42  inches  wide  any  length.  Con¬ 
tinuous  feed. 

Photographs  available  of  all  this  equipment. 

CLEVELAND  SHOPPING  NEWS 
5309  Hamilton  Ave.  Cleveland,  Ohio 


PATENT  BASES 

Warnock  and  Latham  with  Hooks,  also 
uprightg^rain  wood  base.  Barg^ains.  Box 
1391,  G.A.M.,  608  S.  Dearborn,  Chicago. 


ELECTRIC  POWER  automatic  Waste 
Paper  Baler,  perfect  condition,  for  500  to 
700  lb.  bales.  Box  1508,  Graphic  Arts 
Monthly,  608  S.  Dearborn  St.,  Chicago  5. 


FOR  SAU 

Harris  C.L.  Offset 

19x25  Sheet 
Automatic  Pile  Feed 
Automatic  Pile  Delivery 
4  Form  Rollers 

Extra  Roller  and  Dampeners.  Press 
in  excellent  condition,  running  reg¬ 
ister  work.  Can  be  furnished  with 
either  AC  or  DC  electrical  equip¬ 
ment.  Price  $6,000.00. 

Box  1503,  Graphic  Arts  Monthly 
608  So.  Dearborn  St.,  Chicago  5,  III. 


EQUIPMENT  FOR  SALE 


COMPLETE  MONOTYPE  PLANT- 
Consisting  of  six  casters,  four  keyboards, 
100  die  cases,  200  fonts  display  mats,  IS 
type  cabinets,  necessary  molds,  metal,  etc. 
Reasonably  priced.  Immediately  available. 
Box  1516,  Graphic  Arts  Monthly,  608  S. 
Dearborn  St.,  Chicago  5. 


REBUILT  12x18  Kluge,  12x18  Craftsman 
and  Miller  Feeder,  Style  B  Kellys,  Miehle 
Vertical;  Model  C  Intertype  Machine,  9 
magazines ;  30"  Hand  Lever  Cutters ;  10x15 
C  &  P  and  Universal  Presses.  Stein  &  Co., 
127  W.  26th  St.,  New  York  City. 


BRAND  NEW  ADDRESSOGRAPH 
Speedaumat  Mailing  Outfit;  full  equip¬ 
ment  and  supplies ;  never  been  used ;  must 
be  seen  to  be  appreciated.  Real  Bargain  for 
cash.  Write  VVestern  Newspaper  Union, 
2160  Payne  Ave.,  Cleveland  14,  Ohio. 


No.  43  BABCOCK  Cylinder  Press,  4  roller 
25x38,  4  chases  with  cross  bars,  A/C 
Variable  Speed  Motor  and  Controls.  Extra 
set  rollers.  Good  condition.  New  City  Print¬ 
ing  Co.,  802  Sip  Street,  Union  City,  N.  J. 


No.  I  Kelly,  Serial  No.  258.  Reloading  plat¬ 
form,  auxiliary  roller,  extension  delivery  and 
all  modern  Improvements.  A.C.  electrical 
equipment,  thoroughly  rebuilt  and  guaran- 

"B"  Kellys,  thoroughly  overhauled  Ser.  Not. 
5635  and  2297  with  A.C.  Equipment. 

Linotype  Model  8.  Serial  No.  45124. 

Intertype  Model  "C"  Serial  No.  3842. 

45  New  Style  Hoe  Steel  Newspaper  Chases, 


take  22 cut  off  sheet.  14 'A"  Diameter 
Cvlinder. 

INDUSTRIAL  EQUIPMENT  CO..  INC. 

71  West  23rd  Street  New  York  10.  N.  Y. 
STuyvesant  9-1266 
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OFFERINGS  Due  to  Consolidation 


Miller  Two  Color  Automatic. 

Miehle  No.  4,  4  R  with  Dexter  and  Ext. 
Kelly  No.  2  Automatic  24x35. 

Kelly  B  Special  17x22  with  Ext. 

Miehle  No.  3  33x46  bed. 

10x15.  12x18  Late  Kluge  Units. 

12x18  C&P  Rice  Automatics. 

10x15,  12x18  Miller  Units. 

8x12,  10x15,  12x18,  14x22  C&P. 

Poco  12x18  Proof  Press. 

Vandercook  12x18  Proof  Press. 

Galley  Series  10x25  Proof  Press. 

34"  Seybold  7YAA  Automatic  Cutter. 
44"  Seybold  Holyoke  Automatic  Cutter. 
34"  Oswego  Power  hand  clamp  Cutter. 
30,  26,  19"  Hand  Lever  Cutter. 

36,  30"  Jacques  Board  Shears. 

Lift  Trucks  9"  and  7"  Lifts. 

Type  cases,  lip  front  $10.00  per  doz. 

Iron  Furniture  reg.  sizes  30  %  off  new. 
6  Stock  and  Bindery  Trucks. 

Latham  Paging  Machine. 


Ludlow  Typograph,  22%  ems,  gas,  water 
cooled.  7  sticks  and  cabinet  of  mats. 
Miller  Bench  Saw. 

Mashek  Form  Truck  40x45". 

Type  Cabinet,  2  Tier  Steel  Tracy  Top. 
Type  Cabinet,  2  Tier  Oak  Tracy  Top. 
51x75  Iron  Top  Imp.  Surface  Wood  Table. 
Galley  Cabinet  6%x23%  with  100  galleys. 
Hammond  Easy  Kaster  11x18,  Gas. 
Cylinder  Chase  Rack. 

Tympan  Paper  Holders  60"  -  48". 

Cylinder  and  Job  Chases,  all  sizes. 

Wright  Single  Spindle  Drill. 

Baum  23x36  Model  433  Polder  with  Feeder. 

11  Folds,  Pastes  (3  yrs.  old). 

Baum  Pony  Folder — 2  Parallels. 

Sterling  Round  Cornering  Machine. 

28"  Rayfield  Power  Perforator. 

Rosback  Pony  Six  Power  Punch. 

Latham  Stitchers  %-%-%". 

Logeman  Die  Press  6x9  head. 

Modem  Office  Furniture. 


TOMPKINS  PRINTING  EQUIPMENT  COMPANY 

705  South  Dearborn  Wabash  4726  Chicago  5,  Illinois 


EQUIPMENT  FOR  SALE 

COMPLETE  Printing  Attachment  for  5C 
Universal,  14x22  (carriage  frames,  foun¬ 
tains,  frisket  frame,  carriage,  etc.)  in  new 
condition.  Krause  2  Rod  Embosser,  19j4x24 
with  hand  operated  table.  Freedman  Die 
Cutters,  10  W.  20th  St.,  New  York  11. 

ALL  SIZES  cylinder  presses,  job  presses, 
Kelly  presses,  Kluge  Units,  Miller  Units, 
John  Thomson  presses.  Linotypes,  Inter¬ 
types,  complete  composing  room  equipment. 
GRAPHIC  MACHY.  EXCHANGE,  Inc. 
30  West  24th  Street,  New  York  City 

6-0  SINGLE  MIEHLE  UNIT,  also  other 
Miehle  presses.  9j4xl254  twenty  pocket 
Sheridan  gathering  machine,  stitcher  and 
perfect  binder.  Mason-Moore-Tracy,  Inc., 
28-30  E^st  4th  St.,  New  York  3,  N.  Y. 


Multigraph  Model  No.  40  Duplicator. 
Wesel  Radial  Arm  Router. 

Hoe  Mono-Rail  Trimming  Machine. 
Parks  Litho.  Transfer  Press,  26"x39". 
Latham  Job  Backer,  27". 

Grammes  Calendar  Tinning  Mach.,  21 ". 
Monotype  Strip  Material  Caster. 

Model  A  Kelly  Press. 

THE  M.  L.  ABRAMS  CO. 

1639  Superior  Ave.  Cleveland,  Ohio 


EQUIPMENT  FOR  SALE 

HARRIS  PRESSES — Sheet  feed  two-color 
letterpress  rotaries.  One  30x42 ;  one  22x28. 
Also  single  color  roll  feed  press  1654" 
web  with  slitter  and  rewind.  Jobson  Print¬ 
ing  Co.,  647  W.  Hill  St.,  Louisville  8,  Ky. 


FOR  SALE 

2/0  Miehle  56"  Dexter  Feeder,  ext. 
del. 

No.  4 — 3  Miehle  41"  Dexter  Feeder. 
20  X  26  Miller  Simplex. 

Style  B  Kelly  Presses. 

Intertype  A.C. — C.S.M. 

Linotypes — Models  8,  14. 

Scott  Heavy  Duty  Mat  Roller. 

31  X  44  Hartford  Cutter  and  Creaser. 
Model  E  Cleveland  Folder. 

Stimpson  Footpower  Eyeletter. 
8-page  Duplex  Newspaper  Presses. 
50"  Dexter  Cutter. 

Northern  Machine  Works 
Marshall  and  Jefferson  Sts. 
Philadelphia,  Pa. 
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Step  and  Repeat  Machine 

for  sale  due  to  consolidation. 

TypeADIRECTOPLATE  PHOTO 
COMPOSING  MACHINE.  Max¬ 
imum  plate  38V2x60"  complete 
with  lamp,  timing  device,  nega¬ 
tive  holders,  chases,  pump,  A.C. 
motor  and  all  equipment. 


Box  1502,  Graphic  Arts  Monthly 
608  So.  Dearborn  St.  Chicago  5,  III. 


EQUIPMENT  FOR  SALE 


STONEMETZ  PONY  TWO-REVOLU¬ 
TION,  25x33,  extra  set  rollers;  excellent 
condition.  Model  K  Linotype  with  motor, 
mats,  gas  pot,  gasoline  burner,  fuel  tank, 
$300  f.o.b.  MAY  BROS.,  Binghamton,  N.Y. 


GOSS  Heavy  Duty  Mat  Roller  full  page 
with  AC  geared  3  H.P.  motor.  Also  Model 
8  Linotype  42  pica,  high  serial,  good  cond. 
E.  G.  Lindner  Co.,  1127  Wall  St.,  Los 
.Angeles  15,  Cal. 


WESEL  PATENT  BASE.  2  forms  to  fit 
No.  1  No.  2  Miehle.  With  300  hooks.  Sacri¬ 
fice.  Morrison,  548  W.  22nd  St.,  N.Y.C. 


Since  1914 

OUTSTANDING  VALUES 


SPECIAL 

74— Linotype  and  Intertype  Ma¬ 
chines— all  models,  priced  $500 
and  up. 

I — Elrod,  Model  E,  good  as  new. 

Ludlow  Casters,  Cabinets,  and  Lud¬ 
low  Mats. 

5— Hamilton  all  steel  newspaper  ad 
cabinets,  one  side  flat  working 
surface  top  24x35,  one  side  slope 
working  surface  18x35. 

Large  assortment  of  new  and  used 
Linotype  and  Intertype  parts, 
cams  and  accessories. 


LINOTYPE  SUPPLY  CO. 

-41  Canal  Street,  New  York 


Rebuilt  Bookbinders’  Machinery 

Folders  and  Feeders. 

Dexter  Folder  26  x  40  late  style,  4  folds. 
Case  Makers. 

Crawley  Rounder  and  Backers,  Standard 
and  Small  Size. 

Small  Lever  Embosser. 

Seybold  4-Rod  double  toggle  Embosser. 
Auto.  Gang  Stitchers. 

Stitchers,  various  types  and  sizes. 

Roller  Backers. 

Job  Backers. 

Board  Cutter,  Automatic  Feeder. 

No.  3  and  4  Smyth  Sewing  Machines. 
Singer  Sewers. 

3 —  19"  X  25"  Baum  Suction  Pile  Feed¬ 
ers,  oscillating  type. 

4 —  No.  6  Hickok  Standing  Presses. 

12  X  18  Standard  Press. 

STOLP-GORE  COMPANY 

710  W.  Jackson,  Mon.  3154,  Chicago 


EQUIPMENT  FOR  SALE 


BARGAIN  56"  Miehle  and  66"  Premier 
Cylinder  Presses,  both  4  Roller  and  Front 
Delivery,  good  running  shape ;  54"  and  44" 
Dexter  Double- 16  Folders  with  Feeders; 
48"  Dexter  Book  Folder  with  16-32  Paral¬ 
lel  and  Cross  Feeder ;  Dexter  Gang  Stitch¬ 
er;  Seybold  Duplex  Trimmer,  and  full  line 
other  equipment.  DODSON,  231  Pryor 
SW,  Atlanta  3,  Ga. 


LUDLOW  CASTER,  four  cabinets,  SO 
fonts,  Hamilton  twelve  foot  newspaper 
make-up  table  with  galley  storage.  Rouse 
Band  Saw,  Hamilton  Steel  Stones.  John 
Griffiths  Co.,  Inc.,  17  East  42nd  Street, 
New  York  17,  N.  Y. 


Uncle  Sam  and  his  Allies  are  engaged 
in  a  struggle  to  bring  a  just  Peace  to 
the  World. 

Let  us  engage  our  resources  toward  a 
quick,  termination  of  this  struggle,  and 
for  opportunities  for  our  returning 
boys. 

The  PRINTING  PRESS 
EXTENSION  DELIVERY 
CO.,  Inc. 

Makers  of  Hildebrand  Extension 
Deliveries  and  Automatic  Gas 
Heaters  for  all  Presses 
will  again  endeavor  to  service  the 
needs  of  the  Graphic  Arts  Industries. 
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IRON  FURNITURE 

LARGE  STOCK  ON  HAND 

For  Immediate  Delivery 


30% 


DISCOUNT  from 
NEW  PRICES 


Economy  Printers  Products  Co. 
609  S.  La  Salle  St.  Chicago,  III. 


WEBUYFOR 

^  A  CU  I  BiotS! 

A  ■  mm  ■  Envelopefl.  Discon- 

■  •  tinned  Lines,  Pa¬ 

per  Stocks,  Books 
Sheet  Music,  Premiums,  Overruns,  or  other 
merchandise  which  have  a  merchantable  value 
Submit  samples  and  quantities  for  prompt  con¬ 
sideration  and  Spot  Cash  offer.  Quick  action. 

FANTUS  CO.,  440  N.  Wells  St.,  Chicago  10 


EQUIPMENT  FOR  SALE 


TWO  ROD  SHERIDAN  Embosser  with 
12x18  elec,  head — 38x50  Brown  Togo 
folder  with  Cross  Feeder,  3  par.  and_  4 
right  angle  folds — 36x48  Dexter  folder  with 
Cross  Feeder  and  6  sets  folding  rollers — 
Dexter  gang  stitcher  with  4  heads  and  3 
stations — 25"  flat  bronzer — 13x19  Colts 
Armory  press — No.  3  Smythe  sewers. 

I^RATAAAKI  machinery  sales 
I  ■▼■AAPE  008  s.  Dearborn,  Chicago 

PRESS  FOR  SALE — Chandler  and  Price 
Press,  practically  new,  excellent  condition. 
Priority  required.  Other  equipment  includ¬ 
ing  imposing  stones,  spray  gun,  automatic 
feeders,  stock  tables,  various  sizes  chases 
and  galleys,  some  type  metal.  Address 
Walter  W.  Brown  Publishing  Company, 
761  Peachtree  Street,  N.  E.,  Atlanta,  Ga. 


FOR  SALE:  ATF  Style  C  17j4x22j^ 
Kelly  press,  used  two  years,  guaranteed 
like  new.  Plant  liquidation.  Also  new  saw. 
Tipi  gauge,  foundry  type,  mats  and  nu¬ 
merous  other  equipment.  Box  1509, 
Graphic  Arts  Monthly,  608  S.  Dearborn 
St.,  Chicago  5,  Ill. 


FOR  SALE — 1  set  of  used  steel  and  2  sets 
of  rubber  rollers  for  00  Miehle  Printing 
Press.  Good  condition.  1  set  of  used  steel 
and  2  sets  of  rubber  rollers  for  No.  7  Bab¬ 
cock  Printing  Press.  Good  condition.  Box 
1520,  Graphic  Arts  Monthly,  608  South 
Dearborn  St.,  Chicago  5. 


HORIZONTAL  Ink  Mill,  three  cylinders 
12x30  water  cooled.  38x50  Scott  Offset 
also  S-7-L  Harris  Offset  Cylinder.  Chases 
all  sizes.  Write  your  needs.  Graphic  Arts 
Equip.  Co.,  157  W.  Harrison,  Chicago. 


PAPER  RULING  Hickok  Machines  and 
Fuller  feeder  32"  paper.  Box  1512,  Graphic 
Arts  Monthly,  608  S.  Dearborn  St.,  Chgo. 


CASH! 


EQUIPMENT  WANTED 


WANTED — 34  inch  or  larger  Power  Pa¬ 
per  Cutter,  Kluge  Press.  Miehle  Vertical 
or  interested  in  complete  plant  located  in 
east.  Box  1499,  Graphic  Arts  Monthly. 
608  S.  Dearborn  St.,  Chicago  5. 


WANTED— INTERTYPE,  with  quadder 
and  series  of  Memphis  Light  and  Bold,  and 
Vogue  Light  and  Bold,  and  Ludlow  mats. 
American  Menu  Printers,  115  W.  Grand, 
Chicago. 


WANTED  AT  ONCE,  for  cash  or  lease  for 
the  duration,  one  or  two  LSB  17x22  Har¬ 
ris -Seybold-Potter  Company  Offset  Presses. 
Box  1510,  Graphic  Arts  Monthly,  608  S. 
Dearborn  St.,  Chicago  5. 


WANTED  :  Kidder  Press,  roll  feed  flat  bed. 
15x26  with  numbering  head  and  cut-off. 
Box  1504,  Graphic  Arts  Monthly,  608  S. 
Dearborn  St.,  Chicago  5. 


WANTED — Miehle  Vertical.  Write  condi¬ 
tion,  serial  number  and  price.  Box  1514, 
Graphic  Arts  Monthly,  608  S.  Dearborn  St., 
Chicago  5. 


WANTED  —  GENERAL  ELECTRIC 
Type  RB204  one  Horse  Power  Variable 
Speed  Motors.  New  York  Transformer  Co., 
26  Waverly  Place,  New  York  3,  N.  Y. 


WANTED  Ludlow  Mats — will  pay  cash 
for  Ludlow  mats.  State  price,  condition  and 
style.  Penn  Press,  410  McKenna  Bldg.. 
Pittsburgh,  Pa. 


ELECTRIC  DIE  HEATER  for  10x15 
press.  Card  dies  also  wanted.  Craft,  Box 
235,  Pittsburgh,  Pa. 


WANTED — Miller  Universal  Saw.  Give 
condition,  motor  equipment,  price.  Taylor’s, 
469  High  St.,  Morgantown,  W.  Va. 


WANTED:  10x15  Kluge  Unit  or  10x15 
N.S.  10x15  Miller  with  Kluge  Feeder.  C.  P. 
Olson  Printing  Co.,  Janesville,  Wis. 


WANTED — Slot  Hole  Punch  Heads  and 
Casting  Box.  Griffin  Grocery  Co.,  Musko¬ 
gee,  Okla. 


ENVELOPE  MACHINE  wanted.  De- 
scribe.  T  P  Print,  Calvert,  Texas. _ 

WANTED :  Small  tag  machine.  Montclair 
Tag,  678  Bloomfield  Ave.,  Montclair,  N.  J. 
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FOR  SALE 

8x10,  One  Man  Photo  Engraving 
Plant,  complete,  reasonable. 

Write  P.  O.  Box  993 
Schenectady  New  York 


EQUIPMENT  WANTED 


M-24,  D-4  PRESS,  state  age,  serial  num¬ 
bers,  motors,  price,  condition  and  equip¬ 
ment.  Box  1464,  Graphic  Arts  Monthly, 
608  S.  Dearborn  St.,  Chicago  5. 


COMPOSING  ROOM  Saw  Trimmer, 
Glider  or  Mercury  TrimOsaw  preferred. 
Box  1511,  Graphic  Arts  Monthly,  608  S. 
Dearborn  St.,  Chicago  5. 


WANTED-^Complete  Ludlow  equipment, 
late  model  linotype  and  complete  engraving 
plant.  Box  1519,  Graphic  Arts  Monthly, 
608  S.  Dearborn  St.,  Chicago  5. 


OFFSET  PRESSES  or  complete  modem 
plant.  Box  1517,  Gry)hic  Arts  Monthly, 
608  S.  Dearborn  St.,  Chicago  5,  Ill. 


RUBBER  BANDS  WANTED— any  quan- 
ity,  all  sizes.  Craft,  Box  235,  Pittsburgh. 


WANTED :  Offset  Neg.  Camera,  will  pay 
cash.  Write  Box  1492,  GAM,  Chicago  5. 


ITEMS  WANTED 


DISTRIBUTOR  wants  items  or  products 
for  stationers  and  printers.  Write  prop. 
Abbye  Products,  217  7th  Ave.,  New  York. 


FOLDING  MACHINES 


ALL  MAKES,  All  Sizes,  All  Models— 
Folding  Machines.  Baum  Folders — latest 
models — repossessed.  Various  Model  Cleve¬ 
land  Folders.  Finest  Value  for  Finest 
F  olders — Rebuilt — Guaranteed. 

RUSSELL  ERNEST  BAUM 
615  Chestnut  Street  Philadelphia,  Penn. 


FOLDING  machine's 

J.  L.  PAUL,  608  S.  Dearborn  St.,  Chicago 


FLEXO 

Better  Raised  Printing  Compounds 

for  all 

RAISED  PRINTING 

Flexo  Manufacturing  Co.,  Inc. 

35  Howard  Street  New  York,  N.  Y. 
Tel.  CAnal  6-0796 


MEGILL’S  GAUGE  PINS 

The  Standard  of  Comparison 
Best  on  the  Market 

Spring  Tongue  Gouge  Pins 

Reg.  U.  S.  Pat.  Office 


75c  doz. — 12  pt.,  15  pt.,  or  18  pt.  high 

We  make  other  styles.  Also  Gripper 
Fingers,  Cross  Bars,  etc.  For  Sale  by 
Reliable  Printers  Supply  Dealers. 

Complete  Circular  on  Request 

The  Edward  L.  Megill  Co. 

Established  1870 

761  Atlantic  Ave.  Brooklyn,  N.  Y. 


FOREIGN  LANGUAGES 


FUNK’S  TRANSLATION  BUREAU— 
Our  Specialty  —  Russian  and  Spanish. 
Translators  and  Typesetters  in  ALL  lan¬ 
guages  to  the  Printing  Trade  since  1910. 
535  S.  Franklin  St.,  Chicago,  Ill. 


GAUGE  PINS 


iHI  “FOUR  POINT” 

'X  Sample  Free 

12-$  1.65 

:has.  l.  stiles  co. 

64  Hanford  Street  Columbus,  Ohio 


GREETING  CARDS 


YEAR  'ROUND  money-makers!  Sell  big 
line  Everyday  Greeting  Cards,  $1  Station¬ 
ery.  Get  samples.  New  England  Art  Pub¬ 
lishers,  North  Abington,  F-200,  Mass. 


GRINDING  SERVICE 


PAPER  KNIVES  expertly  ground.  Saws 
filed.  New  Knives — Cutting  Sticks. 

JOHN  SWANSON  &  CO. 

711  S.  Dearborn  St.  Chicago.  Ill. 


Chicago,  Ill. 
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NEED  MONEY? 

I  have  the  cash  to  invest  (or  loan) 
in  a  modem  job  or  newspaper  shop. 
Write 

Box  1473,  Graphic  Arts  Monthly 

608  S.  Dearborn  St.  Chicago  5,  III. 


GRIPPERS 


CASPER  GRIPPERS  banish  stringy  and 
rubber  bands,  increase  production.  Fit  all 
job  presses.  Write  for  information.  Casper 
Gripper  Co.,  419  Erie  Bldg.,  Cleveland,  O. 


GUMMED  TAPE— PRINTED 


BIG  PROFITS — sell  unde.*  your  name — 
all  colors  and  widths — tape  machines. 
EBEL-BINDER  CO. 

1823  Queen  City  Ave.  Cincinnati,  Ohio 


HELP  WANTED 


WANTED  — PRODUCTION  MAN — 
QUALIFICATIONS:  Executive  and  per¬ 
sonnel  ability,  with  production  experience 
in  letter  press  and  bindery  work.  Litho  ex¬ 
perience  would  be  helpful  addition.  Familiar¬ 
ity  with  costs  and  plant  organization  im¬ 
perative.  Must  be  married ;  around  40  years 
of  age ;  and  have  ambition  along  with  good 
recommendations. 

TYPE  OF  WORK:  Production  Manager 
of  a  western  plant  over  50  years  old,  special¬ 
izing  in  county,  job,  and  advertising  work. 
4  cylinders,  2  verticals,  2  platens  and 
other  equipment. 

SALARY :  Dependent  upon  qualifications. 
Expect  to  start  at  approximately  $4,200.00 
a  year.  This  job  will  be  permanent,  with  an 
opportunity  for  part  ownership.  If  you  are 
not  sincere,  and  have  general  ability,  don’t 
waste  ours  and  your  time  by  answering. 
Box  1515,  Graphic  Arts  Monthly,  608  S. 
Dearborn  St.,  Chicago  5. 


OPENING  in  plant  in  a  small  upstate  New 
York  community  for  printer  experienced  in 
hand  composition  and  platen  presswork. 
Permanent  position  with  excellent  oppor¬ 
tunity  for  advancement.  Good  living  condi¬ 
tions  and  wages,  with  overtime  if  desired. 
Box  1505,  Graphic  Arts  Monthly,  608  S. 
Dearborn  St.,  Chicago  5. 


WANTED:  Printing  pressman.  Steady  job 
for  high  class  man  on  platens  and  small 
cylinder.  Union  preferred.  Paul  B.  Blake, 
Palo  Alto,  California. 


e  STITCHING 

WIRE 

Round  or  Fiat 

THE  SENECA  WIRE  fir  MFG.  CO. 
Fostoria,  Ohio 


HELP  WANTED 


PLANT  in  a  prosperous  University  city  is 
interested  in  rebuilding  its  organization  for 
permanent  post  war  production  on  a  larger 
scale.  We  will  pay  high  wages  but  we  want 
thoroughly  skilled,  high  class  men.  Men  and 
women  40  or  over  who  understand  their 
business  are  wanted  for  Compositors,  Lino¬ 
type  operators.  Folder  Operators,  paper 
cutters,  paper  stock  men  and  foremen.  We 
propose  to  keep  the  employees  who  join  us 
as  a  permanent  organization.  This  plant  is 
growing  and  will  be  swamped  with  work 
when  peace  comes.  Phone  or  write  A.  J. 
Wiltse,  Manager,  The  Ann  Arbor  Press, 
Ann  Arbor,  Michigan. 


ESTIMATOR  for  commercial  printing 
plant,  over  38.  State  education,  experience, 
references.  Box  1484,  Graphic  Arts 
Monthly,  608  S.  Dearborn  St.,  Chicago  5. 


When  you  need  Help  advertise  in  this 
Section. 


INK  SAVER 


“SEALSPRAY”  prevents  “Ink  Skinning.” 
Saves  money  and  printing  ink.  $1.75  for  1 
lb.  and  sprayer.  Write  for  full  details. 
Monogram  Co.,  150  N.  5th  St.,  Phila.,  Pa. 


INSTRUCTION 


LEARN  LINOTYPE 

Operating  and  Maintenance 
Write  for  free  Booklet  “G" 

N.  Y.  Mergenthaler  Linotype  School 
244  W.  23rd  St.,  New  York  11,  N.  Y. 


LABELS 


LIBERAL  DISCOUNTS 

to  printers  on  all  kinds  of  label  work. 

43  years  of  experience.  Design  free. 

FD  A  C  C  D  label  company 

l\/\JCtV  732  S.  Federal.  Chicago 


PRINTED  LABELS  metal 
EMBOSSED  >4  D  C  1.  ij  ENGRAVED 
SAMPLES  TO  RESPONSIBLE  FIRMSONLY 
JOHN  HORN.  837  Tenth  Ave..  New  York 
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PERFORATING  EQUIPMENT 


r  Serve  your  customers ;  increase  your  profits. 
Deal  direct  with  plant  established  50  years. 
We  help  you  with  wide  variety,  fine  quality, 
fast  service,  low  prices,  liberal  discounts. 
Ask  for  free  samples  and  local  agency  today. 
Adams  Bros.  Salesbook  Co.,  Topeka,  Kans. 


MECHANICAL  OVERLAY  PROCESS 


THE  OLSEN  Mechanical  Overlay  will  re¬ 
duce  make-ready  costs  and  do  a  better 
printed  job.  Very  simple  and  inexpensive 
to  use.  Complete  16  page  sheet  made  in  20 
minutes.  Very  low  first  cost.  Write  today 
for  complete  details  and  sample.  If  inter¬ 
ested,  outfit  will  be  sent  on  30-days’  trial 
(without  obligation).  Olsenmark  (Corpora¬ 
tion,  128  White  Street,  New  York,  N.  Y. 


MENU  COVERS 


PROFITS.  Buy  direct  from  mfgr.  Large 
selection.  Stock  and  Special  Designs.  Send 
for  price  list.  Sanitary  Menu  Cover  Co., 
910  W.  Van  Buren  St.,  Chicago. 


MILLER  FEEDER  PARTS  AND 
SERVICE 


CRAIG  PRINTING  MACHINERY  CO., 
Machinists.  Rebuilt  Presses,  Millers  and 
Kluges.  Press  and  Feeder  Parts.  59  (Cliff 
St.,  New  York  City. 


NUMBERING  MACHINES 


Printers  Nnmbering  Machines  Co. 

655  Sixth  Ave.,  New  York,  N.  Y. 

Press  &  Hand  Machines.  Ask  for  Price  List! 
Rented  -  Repaired  -  Parts  Bought  -  Sold 


KEON  Gr  JACOBSON 

Complete  Numbering  Machine  Service. 
Repairs  —  Rentals  —  Rebullts 
I  Beekman  St.,  New  York.  Est.  1920 


•  ALL  MODELS  •  PRESS  or  HAND  • 
Repaired  -  Rented  -  Bought  -  Sold  -  Traded 

GCIICDAI  Numbering  Machine  Service 
QLIlLlfnL  108  N.  Jefferson  St.,  Chicago 


A  We  repair,  rent,  buy,  sell,  trade. 
m  NUMBERING  MACHINE  SERVICE  CO. 

T  600  South  Dearborn  St.,  Chicago,  111. 

PADDING  CEMENT 
_ READY  FOR  USE _ 

WORKS  like  latex.  Flexible  and  quick  dry¬ 
ing.  Brush  washes  out  in  water.  Red  or 
natural  color.  Gallon  $6.75.  Quart  2.00 
f.o.b.  Chicago.  Please  remit  with  order. 
May  Chemical  Works,  902  Larrabee  St., 
Chicago. 


Rosback  Perforators 

Let  us  help  you  with  your  perforating 
problems.  .  .  .  Service,  Repairs,  Re¬ 
placement  Heads  for  Rotary  Machines, 
etc. 

CHAS.  N.  STEVENS  CO.,  Inc. 

112-116  W.  Harrison  St.,  Chicago  5 


DASH  ROTARY  PERFORATOR— Effi 
cient,  low  cost.  Will  also  slit,  crease,  score 
or  crimp.  Investigate.  Lester  &  Wasley 
Co.,  Builders,  Frank  St.,  Norwich,  Conn. 


PERFORATOR  PINS 


PERFECT  PINS  to  fit  all  makes  of  Round 
Hole  Perforating  Machines.  Prompt  Deliv¬ 
ery.  Perforators  repaired  and  rebuilt.  Fischer 
&  Latham,  20  West  22  St.,  New  York  City. 


PHOTOMECHANICAL  EQUIPMENT 
AND  SUPPLIES 


CAMERAS,  Printing  Frames,  Whirlers, 
Arc  Lights,  cold  top  enamel,  negative  col¬ 
lodion,  etc.  Complete  plants  or  any  part. 
E.  H.  Walker  Supply  Co.,  1315  -  14th  St., 
N.W.,  Washington,  D.  C. 


NEW! 

DIRECTORY 
of  Artists.. k 
Samples  of 
their  skill 


Art  Buyers,  Production  Men,  Creative  Printers 
— this  directory  will  gladden  your  hearts.  Gives 
you  a  line  on  top  flight  designers,  layout  and 
letter  artists.  Shows  samples.  Saves  you  plenty 
of  headaches.  Get  the  first  edition- at  Q4  QQ 
introductory  price... . .  ^  |vw 


GRAPHIC,ARTS 

S08  S.  DEARBORN  ST. 


PUBLISHING  CO. 

CHICAGO.  ILLINOIS 


Enclosed  is  $1.00  for  first  edition  of  A.C.A. 
Directory. 


Name„...... _ 


Address _ 

City . 


_ _ _ State. 
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PRINTERS 

Meet  or  Beat  Competition 
With  Our  Line  of 

1  A  A  DUPLICATE  $  4 
lUU  8ALE8BOOKS 

Imprinted  with  your  name  on  every  sheeL 
14  Day  Delivery  8ervice.  Write  Today. 

KELLNAI  SYSTEMS 

236  E.  LONG  8T.,  COLUMBU8,  OHIO 


PICTURE  SERVICE 


FREE  MATS  of  news  &  feature  pictures. 
All  sizes  &  subjects.  Short  filler  copy.  No 
chge.,  oblig.  Send  name  and  address  to 
S  C  PICTURES.  314  N.  Michigan,  Chgo. 


PLATEMAKING  EQUIPMENT 


HALFTONE  SCREENS,  Vacuum  frames, 
lenses,  cameras,  cold-top  enamel,  acid 
proof  process  ink.  Write  for  bargain 
list,  stating  wants.  CCn  save  you  up  to 
50  Largest  screen  stock  in  U.  S. 

MOORE  LABORATORIES 
62  West  Baltimore  Ave.  Detroit.  Mich. 


POSITION  WANTED 


When  you  wish  to  locate  a  position,  ad¬ 
vertise  in  this  section. 


PRESSROOM  EQUIPMENT 


Better  Rollers  gadget  and 

pnces  on  request. 
NEW  PLASTICIZER  AND  PRESERVATIVE 

solves  roller  problems  from  coast  to  coast 
on  Kluges,  Verts.,  Kellys,  Jobbers,  etc. 

Itilr  medium  body,  ALL  PUR- 
DeTTer  iniv 

low,  green,  blue,  black,  brown.  Vour 
choice  of  three  Vi  ib.  cans  $2.00.  FRESH 
MILL  GROUND. 

Better  Pad  Glue 

lbs.  make  gallon.  IT'S  TOPS.  3  lbs.— 
$1.00,  5  lbs.— $1.50,  10  lbs.— $2.75.  All 
post  paid  on  remittance  U.S.  only. 
MOTOR  CITY  ROLLER  CO.,  448  E.  Lafay¬ 
ette,  Detroit  26,  Mich.  "Bill"  Lewis,  Mgr. 


LESS  MAKE-READY  TIME 

Better  print;  save  wear  on  forms,  strain 
on  press  with  Acme  cork,  synthetic  rubber 
or  combination  blankets — tailored  to  all 
presses;  no  mats  or  bolster;  guar,  service. 

ACME  PRESS  BLANKET  CO. 

158  North  Wells  St.,  Chicago 


PUNCHES— SELF  CLEANING 


MARKEL  DOUBLE  BEVEL  PUNCH- 
ES— Will  eliminate  stripping  costs  by  cut¬ 
ting  and  stripping  round  holes  to  }4 " — on 
all  types  of  Paperboard.  Samples  on  re¬ 
quest.  Markel  Products  Co.,  170  Broad¬ 
way,  New  York  7,  N.  Y. 


RESTAURANT  AND  CAFE  CHECKS 


Restaurant  Checks — Punch  Checks,  Sales, 
books.  Roll  Tickets,  etc. 

Specially  priced  to  Printers 
AMERICAN  TICKET  COMPANY 
515  Greene  Ave.  Brooklyn,  N.  Y. 


RUBBER  PLATE  EQUIPMENT 


PRECISION  RUBBER  AND  PLASTIC 
PRINTING  PLATE  HYDRAULIC 
PRESSES.  Electric  or  steam.  Complete 
supplies.  Stereotype  Equipment  Co.,  2815 
Irving  Park  Road,  Chicago,  Illinois. 


It  pays  to  advertise  in 
THE  GRAPHIC  ARTS  MONTHLY 


SERVICE  TO  PRINTERS 


I  Short  of  Help? 


Eliminate  the  worry  and  expense  of 
maintaining  shop  production.  Concentrate 
on  sales  efforts — as  have  many  other  print¬ 
ers  who  have  contacted  us. 

You  get  the  order — we’ll  produce  it  for 
you  in  our  modern  planograph-oSset  plant 
— at  a  cost  that  will  allow  you  a  larger 
mark-up  and  a  clean  profit. 

90%  of  the  printed  matter  produced  in 
your  shop  can  be  done  better,  faster,  and 
at  less  expense  by  the  planograph-offset 
method.  Any  piece — 100  to  1,000,000— 
one  color  letterhead  to  multi-colored  cata¬ 
logs.  We  furnish  flat  scale  from  which  to 
quote  on  combination  form  planograph 
runs;  we  make  special  quotations  on  com¬ 
plicated  jobs  according  to  specifications. 
We  handle  complete  from  art  work,  type¬ 
setting,  etc.,  to  hinderv — or  camera,  plate, 
and  presstvork  only — shipping  flat  to  your 
plant  for  finishing. 

We  Protect  Your  Accounts  —  Every 
printer  on  our  books  will  testify  to  the  fair 
treatment  we  extend  them. 
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SERVICE 


STITCHING  WIRE 

★ 

Immediate  Delivery 

★ 

Economy  Printers  Products  Co. 
609  S.  La  Salle  St.  Chicago,  III. 


STAPLES 


STAPLES  only  with  High  Priorities. 

R.  A.  Guthman  &  Co. 

600  W.  Jackson  Blvd.  Chicago 


FOR  BOSTON  5  bx.  (25M)  $4.25 ;  10 
bx.  $8.00.  Cash  prepaid.  Guar.  Bargains 
on  Acme  and  Special  Staples.  Economy 
Supply  Co.,  15818  Bringard,  Detroit  5. 


TYPE  METAL  THERMOMETER 


OWI  Y  71;  Guaranteed  accurate  50 
VnLI  Sendforfolder. 

United  Stereotype  Supply  Corporation 
Box  38,  West  Lynn,  Mass 


WANTED — Equipment 
See  Pages  82  and  83 


SPECIFY  PRENTISS 
STITCHING  WIRE 

Sold  by  Leading  Dealers  Everywhere 


Ask  for  Your 
Stitching  Wire 
Calculator 


TICKETS  OF  EVERY  DESCRIPTION 


SPECIAL  PRINTINGyou’re  not  equipped 
to  handle.  Tickets  in  Strips,  Rolls,  Coupon 
Books,  Reserved  Seats,  any  kind  of  Num¬ 
bering  jobs.  A  nice  profit  for  you.  The 
Toledo  Ticket  Co.,  Dept.  G,  Toledo,  Ohio. 


TYPE 


WE  USE  REG.  FOUNDRY  TYPE  METAL 

4  FTS.  20A  Ea.  6  pt.  COPP.  PI.  1-2-3-4.  $2.50 
4  FTS.  lOA  Ea.  12  pt.  COPP.  PI.  Goth..  $2.50 
SEPARATE  IDENTIFICATION  NICKS 
OVER  100  TYPE  FACES 
6  PT..  COMPLETE  FONT.  25A-50a.  $1.50 
8  PT..  COMPLETE  FONT.  25A-50a.  $2.00 
10  PT..  COMPLETE  FONT.  25A-50a.  $3.00 
12  PT..  COMPLETE  FONT.  25A-50a.  $4.00 
14  to  72  Pt. — PRICES — CATALOG  FREE 
RULEX  TYPE  CO..  549  8.  Wells  8t..  Chicago 


,  /7..  14Pt.l0A20a$S.20 

J^azk  (^usnue,  igpt.gj^  isass.eo 
30  DAY  SPECIAL  AT  ONLY  $5.90 
HAASE  TYPE  FDRY.  1M7  N.  HiliM  St.  Chiuti  HHiib 


TYPE 


The  pece-seHing  Pwlvrot,  romen  end  italic,  in  every  tire  end  weight; 
oil  the  breed-and'bwtter  facet.  Sodeni,  Catlan.  Stymie,  new,  eeclutive 
Stotianer*  Gothic;  end  mony  other  novelty  display  focei.  Thete  types 
perfectly  cost  in  hard  metol  —  inswring  occwrocy  end  durability. 


L  e  A  free  --  Our  cotolog  illustraf«s  and 

prices  ISO  type  focat.  Write  todoy  for 
I  ^  ^  your  copy  — it  s  o  guide  to  savings' 

A  RULE  CO  •  225  E.  Pico,  los  Angeles,  Calif. 


WIRE  STITCHING  EQUIPMENT 


WIRE  STITCHERS 

NEW  AND  REBUILT  FOR  BOOKBINDERS 
AND  BOX  MAKERS 

A  complete  stock  of  parts  for  Latham 
Monitor  Stitchers 

W.  R.  PABICH  MFG.  CO. 

2855-57  North  Rockwell  8t.  Chicago,  Illinois 
Tel.  HUMboldt  4141  and  4249 


WIRE  STITCHERS  for  Bookbinders  and 
Box  Makers.  Bought  —  Sold  —  Serviced. 
Henry  L.  Weber  Co.,  SEEley  2643 — 710 
W.  Jackson  Blvd.,  Chicago. 


WOOD  TYPE 


WOOD  TYPE  —  prewar  prices.  BIG 
DISCOUNTS.  Catalog  10c  postage.  Globe 
Wood  Type  Co.,  2856  D  St.,  Phila.,  Pa. 


Buy  Wood  Type  Sorts  or  Fonts  in  all  Sizes. 

AMERICAN  WOOD  TYPE  MFG.  CO. 
270  Lafayette,  N.  Y.  C.  608  8.  Dearborn,  Chgo. 


TOO  LATE  TO  CLASSIFY 


DIE  CUTTING  (STEEL  RULE) 


SPECIALIZED  die  cutting  for  Printers, 
Lithographers  and  Paper  Box  manufactur¬ 
ers.  Write  for  estimate.  Cut  well  Steel 
Rule  Die  Co.,  1123  Broadway,  New  York. 


HELP  WANTED 


GOOD  all  around  printer  in  mid-westem 
city.  Give  experience,  wages  and  references 
in  letter.  Box  1521,  Graphic  Arts  Monthly, 
608  S.  Dearborn  St.,  Chicago  5. 
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May  Victory,  before  another  year  rolls  by,  reunite  us  all 
with  those  we  cherish,  who  cannot  join  us  this  Christmas 
because  their  task  is  not  yet  finished.  Let  our  gift  to  them 
be  an  unremitting  effort  to  do  our  share  at  home — for  their 
gift  to  us  is  the  ever  brightening  promise  that  when  another 
Yuletide  comes  they  will  have  won  the  world-wide  battle 
for  Peace  on  Earth. 


Wk 


'irAmunm 


4801  South  Whipple  Street,  Chicago 


INoi  an  workers  are  striving 
towards  that  end  .  .  .  Peoce 
with  Victory  and  Good  Will 
to  Men. 


MERRY  CHRISTMAS 


VICTORIOUS  NEW  YEAR 


NOLAN 

PtAftTIMt  MANUFACTtlPtP _ Q£ _ QUALITY 


M  A  C  H  I  N  E  R 

corporation 

ROME,  NEW  YO?. 
PRINTING  EQUIPMll 


